DAFTAR PUSTAKA

Carr, W., & Kemmis, S. (2003). Becoming critical: education knowledge and
action research. Routledge.

Coghlan, D. (2019). Doing action research in your own organization. Doing
Action Research in Your Own Organization, 1-240.

Cooper, R. G. (2019). The drivers of success in new-product development.
Industrial marketing management, 76, 36-47.

Crawford, C. M., & Di Benedetto, C. A. (2011). New Products Management.
McGraw-Hill. https://books.google.co.id/books?id=9B9TQgAACAAJ

Creswell, J. W., & Creswell, J. D. (2017). Research design: Qualitative,
guantitative, and mixed methods approaches. Sage publications.

Da Silveira, C., Lages, C., & Simdes, C. (2013). Reconceptualizing brand identity
in a dynamic environment. Journal of Business Research, 66(1), 28—36.

Darroch, J., & McNaughton, R. (2002). Examining the link between knowledge
management practices and types of innovation. Journal of intellectual
capital, 3(3), 210-222.

Ernst, H. (2002). Success factors of new product development: a review of the
empirical literature. International journal of management reviews, 4(1), 1-
40.

Hunger, J. D. (2020). Essentials of strategic management.

Igbal, M., & Suzianti, A. (2021). New product development process design for
small and medium enterprises: A systematic literature review from the
perspective of open innovation. Journal of Open Innovation: Technology,
Market, and Complexity, 7(2), 153.

Ivankova, N. V. (2015). Mixed methods applications in action research. Sage.

Kemmis, S., & McTaggart, R. (2007). Communicative action and the public
sphere. The Sage handbook of qualitative research, 3, 559-603.

Kim, Y.-H., Park, S.-W., & Sawng, Y.-W. (2016). Improving new product
development (NPD) process by analyzing failure cases. Asia Pacific Journal
of Innovation and Entrepreneurship, 10(1), 134-150.

Krishnan, V., & Ulrich, K. T. (2001). Product development decisions: A review of
the literature. Management science, 47(1), 1-21.

MCcNiff, J., Lomax, P., & Whitehead, J. (1997). You and your action research
project. British Journal of Educational Studies, 45(3).

80



O’brien, J. A., & Marakas, G. M. (2006). Management information systems (Vol.
6). McGraw-Hill Irwin New York, NY, USA.

O’dwyer, M., Gilmore, A., & Carson, D. (2009). Innovative marketing in SME:s.
European journal of marketing, 43(1/2), 46-61.

Palinkas, L. A., Horwitz, S. M., Green, C. A., Wisdom, J. P., Duan, N., &
Hoagwood, K. (2015). Purposeful sampling for qualitative data collection
and analysis in mixed method implementation research. Administration and
policy in mental health and mental health services research, 42, 533-544.

Panizzon, M., Vidor, G., & Camargo, M. E. (2021). Cross-cutting best practices
for new product development (NPD) in turbulent environments: the effects of
integration and co-creation. Innovation & Management Review, 19(2), 106—
122.

Porter, M. E. (2011). Competitive advantage of nations: creating and sustaining
superior performance. simon and schuster.

Suryanti, E., Lesmana, H., & Mubarok, H. (2021). Analisis Strategi Pemasaran
untuk Meningkatkan Pendapatan UMKM. Permana: Jurnal Perpajakan,
Manajemen, Dan Akuntansi, 13(1), 60-72.

Ulrich, K. T., & Eppinger, S. D. (2004). Product Design and Development.
McGraw-Hill/lrwin. https://books.google.co.id/books?id=QjusAAAAIAAI]

Ulrich, K. T., & Eppinger, S. D. (2016). Product design and development.
McGraw-hill.

Wu, P. C. S., Yeh, G. Y.-Y., & Hsiao, C.-R. (2011). The effect of store image and
service quality on brand image and purchase intention for private label
brands. Australasian Marketing Journal, 19(1), 30-39.

81



