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ABSTRACT

¢ the role of brand image, price perception, and electronic word of

This study aim to test and analyz
mouth on purchase intention of Spotify Premium on Generation Z students at Andalas University. The
sample of this study consisted of 200

sumpling technique in this study was non probability sampling. The s
respondents. Rescarch data processing was carricd out using SPSS 29 through Multiple Lincar
Regression Test, T Test. and CocefTicient of Determination for hypothesis testing. The results showed that
brand image has positive and signilicant effect on purchase intention. price perception has positive and
significant effect on purchase intention, and clectronic word of mouth has positive and significant effect

on purchase intention.
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