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INTRODUCTION
1.1 Background
In the era of globalization, the development of information and

communication technology is increasing. According to data from Internet World Stats

per-year 2018, total Internet users re 634 billion people. (Internet World Stats,
2019).
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Indonesian internet economy will grow to $ 100 billion in 2025, taking $ 4 of every $
10 expenditure in the region. (e-Marketer, 2018)

E-commerce business in Indonesia has entered a new stage. Technological
advances in the field of e-commerce trade not only grew very rapidly in Indonesia,
but also the accompanying of ecosystems will increase rapidly. Running a business

on the Internet is believed to be easier and less costly compared to perform



conventional operations. Because of those developments what makes e-commerce
crowded in Indonesia, start from selling goods to sell services. Based on research of
Wearesosial Hootsuite that was released in January 2019 users of social media in
Indonesia reached 150 million or approximately 56% of the total population. The

amount is up 20% from the previous survey. While users of mobile social media

(gadgets) to reach 130 million or about 48% of the population. Which social media
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Based on reports from Google and Temasek, Indonesia in the sector of e-
commerce led to the huge market reached $ 12.2 billion in 2018. With a large total e-
commerce market in Southeast Asia reached $ 23 billion in 2018, it means Indonesia
taking about more than $ 1 of every $ 2 expenditure in this area. The report also

predicts that e-commerce industry in 2025 will reach $ 102 billion, the highest


https://databoks.katadata.co.id/datapublish/2018/02/01/media-sosial-apa-yang-paling-sering-digunakan-masyarakat-indonesia

compared to other sectors. Online travel industry while it is predicted to reach $ 78
billion, $ 28 billion hailing ride and online media (online advertising, gaming, video
and music subscription services reached $ 32 billion.). (Google and Temasek, 2018).
Accenture, a business consulting firm, and even give an estimate that is more

"daring” that the market size of e-commerce industry of Indonesia is able to evolve

from $ 27 billion in 2018 to $ 300 billion_in 2025 from $ 240 billion predicted by
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e-commerce transactions, then

the state has the  potentiz ; nal re from the e-commerce

business. Then, the transa 0 e simple. Supported by
the operational costs incurred afg onventional traders in general and

generate a turnover greater than the turne erated from conventional merchants
A '
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compliance of society in implementing tax obligations. Problems taxpayer
compliance is an important issue in almost all countries, especially developing
countries. In Indonesia, an individual taxpayer compliance is still quite low. Director
General of Taxes, Ministry of Finance revealed some levies lower taxes than the

previous year. For example, the Personal Income Tax (OP), which only grew 20.53



percent. In fact, in 2017 reached 41.67 percent. Similarly, the receipt of this type of
Domestic VAT grew only 6.57 percent from the previous 15.14 percent. In Indonesia,

an individual taxpayer compliance is still quite low. (Dirjen Pajak, 2019)

Various policies related to tax compliance issues have been attempted since

the government started the new order. Starting in 1983 the government has held a

tax obligation based on fhe pr 1eg”lat|on Third, community
members are given the confidence to carry out mutual cooperation nationwide
through the system calculate, account for and pay their own taxes payable (self-
assessment), so that through this system the implementation of tax administration is
expected to be implemented more cleanly, restrained, simple and easy to understand

members of the public in this case is the taxpayer. Implementation of this renewal is



considered very hard, this is not only due to the low awareness of the public to pay
taxes but also by the level of public knowledge about the taxes relatively low. Public
awareness to pay taxes really depends on the public's knowledge regarding taxation.
Knowledge of the taxpayer is still lacking because there are many taxpayers who are
not yet aware and concerned about taxes, so the tax compliance to tax laws to be low

(Fermatasari, 2014). Tax knowledge owned by the taxpayer is the most basic things

that must be own ‘the-taxpayer because o apsence of knowledge about taxes
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regulations correctly and complete, the theoretical tax obligations have been met. In
fact, it could not be realized due to limited knowledge of the tax system are,
therefore, in order to test the compliance of taxpayers who have earned the trust
count, deposit and report themselves relevant taxes owed, the supervisory function

carried out by the Directorate General Taxes should be continuously implemented.



Many factors can affect the taxpayer in reporting and paying the tax due, among them
is the knowledge of tax laws. (Hendarsyah, 2009 : 2).

Thus the government has attempted to regulate taxation of e-commerce
transactions as in 2018 the government has issued the PMK (Regulation of the

Minister of Finance) No. 210 year 2018 which will take effect on April 1, 2019.
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From the the=problem e, researchers interested in
conducting research on analys ‘}n.merce transactions tax of
e-commerce entrepreneur who sell their own product on instagram and domicilied in
Padang with annual income not more than 4.8 billion. This study entitled "Analysis of
Understanding toward Tax on E-commerce Transactions (case study on instagram

based online shop in Padang).



1.2 Problem Statement
The problem statement is obtained from the background above is as follows:

1. Does e-commerce entrepreneur in Padang have a good understanding of the
tax rulgulation on e-commerce transactions?

2. May the understanding on ecommerce transactions tax affect the improvement
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1.3 Research Ob E tives

Based on rhe probl

of this study are as follows:
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1.4 Research Benefits

1. For Researchers

Scientifically is the application of theory and is expected to expand
knowledge in the field of taxation in particular concerning tax regulations on e-
commerce transactions in Padang.

2. For Taxpayers



Is expected to improve the knowledge and interest of taxpayers about the
importance of paying taxes in an effort to increase state revenue which will be used
for financing government spending and reduce its budget deficit.

3. For Government
As an input for decision makers to formulate strategic policies to improve the

realization of e-commerce taxation.
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1.5 Writing Systematics

e of paying taxes

g theory with reality

CHAPTER I INTRODUCTION
The sequences of the writing consisted of background, the problem statement,

research objectives, the benefits of research and writing systematic.



CHAPTER Il LITERATURE REVIEW

In this chapter explains the theories and general concepts underlying the
preparation of this paper consists of an explanation of tax philosophy, the
understanding of tax, e-commerce transaction tax in general as well as previous
studies related to this research.

CHAPTER Il RESEARCH METHOD
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