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ChapterOne 

Introduction 

 

 BackgroundoftheStudy 

 
Thedevelopmentofweb technologyhasmadealotofchancesforthe advertiserandeach one of 

those organization which are engaged with the vertical condition to carry on their 

business base on site advertisement (Shu-Fen,2008). With the quick development of the 

Internetandtheglobalizationoftheworld,organizationshaveacknowledgedandembraced new 

data and correspondence innovations in playing out their exercises, and it isn't just to help 

their customary exercises, yet in addition to helping those new open doors that have 

emerged, which comes primarily from the Internet. Electronic or online advertisement 

emergesamongthesechances.MostorganizationsbuiltuptheirWebsiteswhichareviewed 

asnew channelsforbusinessexchanges andadvertisement; inthis manner, customerscan 

make online purchases through the organizations' Websites as gave. They empower and 

enable organizations to get to the worldwide market at a low working expense. They 

additionally offer data at profundity, and to give customers electronic administrations (e- 

administrations) of predominant quality by methods for Internet intuitiveness, which has 

served to support up rivalry among organizations (Hongxiu Li and Reima Suomi, 2009; 

Sakalli, 2018). 

 

Prior examinations talk about E-advertising and its foundation part which 

essentially alluding to buyer viewpoints and accordingly have charmed researchers to 

discover more about the attributes of customers. With this respect, numerous ideas have 

been made, for example, customer fulfilment, customer dependability, see of e- 

advertisementeffectiveness,customerencounters,customerpurchasingconduct,customer 

value, and others. In the meantime, the expanding number of online customers has made 

organizationschangetheirstructureswiththeendgoaltoconsiderbothontheweband 
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virtualconditions.They havebeenattemptingtorecognizethemost essentialcomponents 

(identified with customer-based issues) which may have potential effects and advantages 

totheirorganizations.Bothgatheringsofonlinepurchasersandadditionallyvendersrealize that 

utilizing on the web channels can facilitate the way toward obtaining and moving. 

Thinkingaboutthisimperativefactor,numerouse-advertisersandorganizationsattempted to 

change their business base to the online methodology. They comprehended that the 

customary method for publicizing can't be the main method for catching their online 

customer, in this way, they have incorporated online advertisement through virtual 

conditionandalsotheirownsitetoshowcasetheiritemandadministrations.Consequently, the 

requirements for fitting advertisement for their specific administration and item has 

emerged, in this way make it necessary for them to get appropriate advertisement base on 

theirobjectivemarket.(AkarandNasir,2015;SaadeghvaziriandSeyedjavadain,2011;Su and 

Huang, 2011). 

 

Many previous types of research have conducted a various study on the online 

conduct of customers toward advertisement in the online space. This research is about 

people’s perception towards online advertisement and the efficiency and impact of 

advertisement on customer purchase intention (Hoffman and Novak, 1996; Novak et al., 

2000).Numerousscientistshavecompletedaconsiderablemeasureintointernetshopping and 

retail conduct of customers (e.g. Noble et al., 2005; Overby and Lee, 2006). In these 

examinations, how e-advertisement could change and shape customers' inclinations and 

their patterns towards purchasing reasons for existing were researched. An extraordinary 

collection of studies has demonstrated that online item networks have such one of kind 

qualities and offices that we have in actuality to go a long way past examining into basic 

"Web surfing" exercises and consider a comprehensive idea which could reclassify 

customer's online network understanding (Nambisan and Watt 2011). 
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 GlobalE-commerceandE-advertisement 

 
The concept of E-commerce has obtained close attention of those companies which are 

involvedinonlinecommerceandtheyareattemptingtoincreasetheirtargetmarketbased 

onthistechnologyandbyconductionrightbusinessstrategytogainreasonabletargetand 

byknowingthisfactorintegratedtheweb-basedadvertisement.Inthemeantime,headways 

indataandcorrespondenceadvancementslikewiseempoweredcustomerstoutilizetheweb 

whereverandatwhateverpointtheyneed.Theseelementspromptedthewilddevelopment in 

online business exchanges as of late and it is anticipated that the advancement will 

proceed into the following year (Delafrooz, Paim and Khatibi, 2011; Ho and Dempsey, 

2010; Sakalli, 2018). 

 

The21stcentury,theperiodoftheknowledgeeconomy,haveseenbusinessesdone over 

the internet, not just as a trend but as a reliable and continuing market-base. The 

followingaresomeofthereasonsthathaveattractedanddrawnpeopletotheonlinemarket: its all-

day availability, the ease of reaching out globally, capabilities of dealing with and 

supporting orders of products or services, the instantaneous provision of information, the 

availabilityofmultimediaattributes,thefactthatfastchangescanbeenabledovertheweb, and 

last but not least its potential to be a multibillion profit source for businesses in the world 

(Haque and Khatibi, 2006). Saudi Arabia, as an Asian country, has already been engaged 

in the online space, and many people have been benefited by that. In 2017, UNCTAD 

directed a worldwide report to comprehend and benchmark the availability of 

nationstoparticipateinonlinetrade. SaudiArabiapositioned46thoutof144nations,and 

witharecordscoreof69,itiskeepingpacewithnations,forexample,ItalyandRussiaand higher 

set than some bigger economies like India and China (see Figure 1.1). 
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Figure1.1:SaudiArabia’sB2CE-commerceSectorintheGlobalContext 

Besides, according to the research done by an electronic marketer (Statista, 2018), 

thereareatpresent12.94millione-CommercecustomersinSaudiArabia,withanextra 

6.34 million customers anticipated that would shop online by 2022 (Figure 1.2 below). 

Quite a while from now, these 19.28 million e-Commerce customers will spend a normal 

of 487.70 USD on the web. Therefore, it can be safely assumed that activities of online 

marketing have lent weight in attracting the attention of consumers. As a result, the 

consumersmustpaycloseattentionofthegrowthintheonlineenvironment,especiallyon online 

advertisement due to the shift of customer from the traditional approach of purchasing to 

an online approach. 
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Figure1.2:NumberofOnlineShoppersinSaudiArabia 

The point of researches especially on the contribution they make to the Saudi 

Arabian environment where online buying or internet shopping is considered as a new 

prospect and consumers have little knowledge of shopping online (Ahasanul and Ali 

Khatibi, 2007). One good example is the increased growth in Asia. At the present time, 

SaudiArabiahasalreadyinvestedbillionsofdollarstobuilditse-infrastructuretoimprove and 

fulfil the need to move Saudi Arabia technologically forward. Multimedia is used in 

marketing goods and services of local businesses. There exists an assumption that online 

marketingservicescouldenableretailerstodevelopnewmarketsbyasuggestedperiodof time 

through the feedback processes Nikhashemi et al., (2011). 

 

 ProblemStatement 

 
Webbasedbusinessisanadvancingbusinesssector(Constantinides,2004;Sakalli,2018). 

Thequantityofretailersandthedevelopmentininternetshoppinghasdevelopedafocused 

market and consequently, it is fundamental for organizations to persistently build up their 

onlineaction(Abadi,HafshejaniandZadeh,2011;Bringula,Moraga,Catacutan,Jamisand 

Mangao, 2018; Szymanski and Hise, 2000). At the point when organizations have the 

capabilityinwebbasedbusiness,theycanperceivepotentialterritoriesforcustomeresteem 

developmentanddrawinnewcustomersthroughesteemmakingoffers(Saeedetal.,2005). 
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With the end goal to make customer happy, it is of incredible significance for the 

organizationstocomprehendonlinebuyers'purchasingconduct(Pui-Mun,2002;Saeedet al., 

2005) and in addition explore in which factors that influence the shoppers' online 

purchaseintention(Ashraf,ThongpapanlandAuh,2014;Constantinides,2004;Hairetal., 

2011). The fundamental purpose behind why online purchase intention is of such 

significanceforfirmsisonthegroundsthatitisasolidindicatorofa real onlinepurchase 

(Aljarboa, 2016; Pavlou, 2003; Kim et al., 2008). 

 

AsindicatedbyHongandCha(2013),thewebbasedbusinessorganizationscould 

expand the online purchase intention by endeavouring to enhance the customers' trust, 

Crespoetal.(2009)recommendthiscanbecultivatedbyfortifyingtrustintheexchanges. Hong 

and Cha (2013) further express that web based business organizations could put 

endeavours to diminish the apparent hazard, because of the alleged significance of hazard 

decrease in online purchase intention (Crespo et al., 2009; Jadhav and Khanna, 2016; 

Pavlou, 2003; Sohail, Sayeed and Kaleemuddin, 2007). As per Hsu et al. (2014) further 

researchisrequiredabouttrustandsawahazard,giventheirdemonstratedsignificanceon 

onlinepurchaseintention.Researchislikewiserequiredaboutotherrelatedfactorswiththe end 

goal to pick up a richer comprehension about internet business and customers' online 

purchaseintention(ForsytheandShi,2003;ThamizhvananandXavier,2013).Childerset al. 

(2001) and Wann-Yih and Ching-Ching (2015) proposes all the more explicitly that 

customers'shoppingdelight,theapparentjoyofutilizingasite,needsfurtherexamination, since 

shopping pleasure has all the earmarks of being identified with buyers’ online purchase 

intentions (Im and Ha, 2011; Sakalli, 2018; Wann-Yih and Ching-Ching, 2015). Yu-

HuiandBarnes(2017)areinconcurrencewithPavlou(2013)thatotherrelatedfactors 

inonlinepurchaseintentionoughttobeanalysedandproposesthatthewebsiteplanquality is by 

all accounts an essential factor. It seems, by all accounts, to be an absence of past 

investigations that have tried these distinctive asserted critical elements, trust, saw the 

chance,shoppingsatisfactionandwebsitestructurequalityandtheirrelationshiptobuyers' 

online purchase intentions. 
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Besides, the multiplication ofweb based shopping on account ofSaudi Arabia has 

been given accentuation in an assortment of writing. For example, in crafted by Assad 

(2017), the author takes note of that the development of industrialism in the nation can be 

consideredasanoteworthyimpactontheunmistakablequalityofwebbasedshopping,and 

different features of business activities that are viewed as being affected by different 

neighbourhoodandworldwidevariables.However,e-advertisementinSaudiArabiaseems not 

favourable, whereby internet users are not that familiar with the tool. As per Sait, Al- 

Tawil and Hussain (2018), on account of Saudi Arabia, it cannot be denied that it 

appreciatesanabnormalstateofinnovativeability,which,astheauthordistinguishes,isa 

noteworthyreasononwhymorebusinessassociationshavebeenoccupiedwithfurnishing 

theircustomerswith a web based shopping background. It has been noted also by thesaid 

author that the web based shopping industry has multiplied due to its capacity to adjust to 

the societal structure of the Kingdom. The advancement of web based business in Saudi 

Arabia is set apart by the developing number of customers of web based life and other 

online stages. This by itself is as of now an open door that web based shopping 

organizationscanwanderinto.Indeed,theversatileutilizationinthenationisdistinguished to be 

high, in this way rousing the online retailers to enhance their administrations and to drive 

the fulfilment of the customers by living up to their desires (AlGhamdi, Drew and 

Alhussain, 2012). 

 

As such, the young generation and working consumer might use with it, but there 

isstillalackingforthosewhostayinanareawithalackofinfrastructure(limitedcoverage etc.). 

Furthermore, the internet rate is quite high especially for Saudi Arabian who cannot 

affordtosubscribe,thusanysuche-advertisementintheirpurchasingperspective.Besides 

thatproblem,SaudiArabianarealsoawareanddonotreallytrustonlinebusinessbecause 

ofthesecuritywise.Forthem,itisnotthatsecuredtodiscloseyourpersonaldetailviathe internet. 

These are the problems found related to the study. 

 

InspiteofthefactthatthedevelopmentishugeininternetshoppinginSaudiArabia, logical 

comprehension of the customers’ online purchase intention in Saudi Arabia is 

inadequate.Inspiteofthefactthat,thepickingupubiquityofinternetshoppingamong the 
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business associations and at the same time among the customers pulled in bunches of 

researchers to investigate, portray the idea of web based shopping, to examine the 

difficulties and open doors for the business association, issues and advantages for the 

buyers, and online customer (e-purchaser) conduct, the territory stayed under looked into 

especiallyinthesettingofSaudiArabia.Thus,itisessentialfore-retailers tocomprehend the 

elements that may impact the choice of the customers in shopping on the web. This study 

tries to fill this current research gap by observationally discovering what factors are 

essential for them that influence in purchasing on the web in the setting of Saudi Arabia. 

 

 ResearchQuestion 

 
Theprimaryinquiriesthattheexaminationwillanswer are; 

 

 

i. Whatistherelationshipbetweenattitudetowardswebsitedesignandcustomers’ 

online purchase intention in Saudi Arabia? 

ii. Whatistherelationshipbetweeninformationqualityandcustomers’online 

purchase intention in Saudi Arabia? 

iii. Whatistherelationshipbetweentheinfluenceofsocialnetworkingandcustomers’ 

online purchase intention in Saudi Arabia? 

iv. Whatistherelationshipbetweenperceivedriskandcustomers’onlinepurchase 

intention in Saudi Arabia? 

 

 ResearchObjectives 

 
The fundamental objective of this examination is to distinguish the effectiveness of e- 

advertisement on customers’ online purchase intention in Saudi Arabia. Therefore, the 

objectives are: 

 

i. To investigate the relationships between attitude towards website design 

andcustomers’ online purchase intention in Saudi Arabia. 
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ii. Toexaminetherelationshipbetweeninformationqualityandcustomers’online 

purchase intention in Saudi Arabia. 

iii. Toexploretherelationshipbetweentheinfluenceofsocialnetworkingand 

customers’ online purchase intention in Saudi Arabia. 

iv. Todiscovertherelationshipbetweenperceivedriskandcustomers’online purchase 

intention in Saudi Arabia. 

 

 SignificanceoftheStudy 

 
Themotivationbehindthisexaminationistoponderthejobofwebandeffectivenessofe- 

advertisement towards customer purchase intention in Saudi Arabia. In this examination, 

anexceptionallymodernstructurehasbeenledtomakesenseofhowthenatureofthesite, 

interpersonalorganizationandtheacknowledgmentofbrandwhichwereconsideredunder 

theextentofshopperconductcaneffectontheattitudeofonlinecustomerandeffectiveness ofe-

advertisement.Theotherexceptionalpartofthisinvestigationistomakesenseofhow the 

demographic factors such as gender, salary level, age and education will effect online 

customer discernment towards advertisement and effectiveness of e-advertisement. This 

investigation expects to follow the commitment of every one of these variables toward 

customer purchase intention dependent on the effectiveness of the advertisement. 

 

As to difficulties confronting the internet shopping, it is exceptionally noteworthy 

thatcustomerseentrustisimmovablysettledsocustomerswillfeelgoodandcertainabout having 

exchanges with an online element. This has a few hidden variables, for example, security 

and protection. The dissensions broadcast by the customers are for the most part 

centredaroundhowtheirdesireswerenotmetbytheadministrationstheyhavegotten.This 

clarifieswhyonlineretailersgotoincredibleendeavourstorecognizetheelementsthatcan 

expand e-customer fulfilment and, in the meantime, to reinforce their believability as 

merchants. 
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The discoveries of this examination will be helpful to the government in approach 

setting and control. The investigation will give more knowledge on online promotion 

rehearses grasped by different associations and how they have affected to them both 

emphatically and contrarily. 

 

Besides,peopleinvolvedintheonlinebusinesswillprofitbythisinvestigationsince 

theywillseehowelectronicadvertisingimpactscustomers.Whatismore,itwillgivemore 

learning on difficulties confronted while actualizing these practices. 

 

Finally, researchers will likewise profit by the discoveries of the examination. It 

willgivemorelearningonthecommitmentofelectronicadvertisingtocustomerretention. 

Furthermore, future scientists will take in more about the hypotheses that help the 

examination, their significance and application in the field of advertising. The discoveries 

of this examination might also be utilized as a stage for further research. 

 

 OutlineoftheThesis 

 
Thisstudywillbedividedintofivechapters,startingwithafewsectionswhichincludethe 

background of the study, a discussion on current scenario in Saudi Arabia, the problem 

statement, development of research questions, research objectives, a discussion on the 

significance of the study as well as the outline of the study. 

 

Chapter two of the study continues to discuss the theoretical framework to be 

implemented in this study, namely the Theory of Planned Behavior. Furthermore, in this 

chapter, the proposed model in this study will also be discussed followed by all four 

independent variables in detail and the linkage between the variables for hypothesis 

development. 

 

Chapter three is the research methodology where it is considered to be a vital part 

sinceitdemonstratesthepointbypointstrategyusedinthisresearch.Themethodology 
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discussedinthispartincorporatesthemethodology,researchapproach,researchparadigm and 

sampling procedure, deciding the sufficiency of the sampling size, data collection 

technique and data analysis. 

 

Chapter four discusses the details of the analysis. This study uses SPSS to analyse 

the data collected from the questionnaire. Data analysis chapter includes frequency 

analysis, demographic analysis, and reliability and validity analysis, data analysis as well 

as hypothesis testing. 

Last but not least, chapter five will be discussing the results found in chapter four. 

Duetothis,itincludesdiscussion,conclusion,limitationofthestudy,andrecommendation. 

 

 

 

 


