
 

77 
 

DAFTAR PUSTAKA 

 

A Suwuh, J. L., Kindangen, P., & Saerang, R. T. (2022). The Influence Of Korean 

Wave, Brand Ambassador, And Brand Image On Purchase Intention Of 

Somethinc Skincare Products In Manado Pengaruh Korean Wave, Brand 

Ambassador, Dan Brand Image Terhadap Minat Beli Produk Skincare 

Somethinc Di Manado. Management Department, Faculty Of Economics 

And Business Sam Ratulangi University, Manado, 10(4), 1146–1155. 

Ab Talib, M. S., Ai Chin, T., & Fischer, J. (2017). Linking Halal Food 

Certification And Business Performance. British Food Journal, 119(7), 

1606–1618. Https://Doi.Org/10.1108/BFJ-01-2017-0019 

Almaida, R., Gumeler, S. A., & Laksmiwati, A. A. (2021). Dinamika Psikologis 

Fangirl K-Pop. Cognicia, 9(1). Https://Doi.Org/DOI: 

10.22219//Cognicia.V9i1. 

Armadani, R. Y., Febrian, A. D., Hidayat, R. D. R., & Kudato, R. V. (2019). The 

Effect Of Halal Labels And Consumer Trust In Wardah Products On The 

Purchase Decision Of Millenial Students In East Jakarta. Advances In 

Transportation And Logistics Research (ALTR), 2(1), 751–757. 

Http://Proceedings.Itltrisakti.Ac.Id/Index.Php/ATLR/Article/View/235 

Aspan, H., Sipayung, I. M., Muharrami, A. P., & Ritonga, H. M. (2017). The 

Effect Of Halal Label, Halal Awarness, Product Price, And Brand Image To 

The Purchasing Decision On Cosmetic Products (Case Study On Consumers 

Of Sari Ayu Martha Tilaar In Binjai City). International Journal Of Global 

Sustainability, 1(1), 55. Https://Doi.Org/10.5296/Ijgs.V1i1.12017 

Aurora, G, F., Edison, E., Kartika, T. (2022). The Influence Of Korean Wave And 

Experiential Marketing On Purchase Decision At Korean House Bandung. 

International Conference On Responsible Tourism And Hospitality. 

Azam, A. (2016). An Empirical Study On Non-Muslim’s Packaged Halal Food 

Manufacturers: Saudi Arabian Consumers’ Purchase Intention. Journal Of 

Islamic Marketing, 7(4), 441–460. Https://Doi.Org/10.1108/JIMA-12-2014-

0084 

Budiyanto, H., & Wiwaha, A. (2021). Pengaruh Country Of Origin Dan Kualitas 

Produk Terhadap Minat Beli: Studi Kasus Huawei Smartphone. 

International Journal Of Digital Entrepreneurship And Business (IDEB), 

2(1), 1–11. Https://Ejournal.Jic.Ac.Id/Ideb/ 

Darwanto., & Karimah. (2021). Pengaruh Kesadaran Halal, Sertifikasi Halal, 

Komposisi Bahan Pangan, Pamasaran Halal Dan Religiusitas Pada Minat 



 

78 
 

Beli Pangan Impor. Jurnal Ekonomi, Keuangan & Bisnis Syariah, 3(2), 

177–191. 

Databoks. (2022). Konsumsi Produk Halal Tiap Sektor Indonesia Diproyeksikan 

Meningkat Pada 2025. 

Https://Www.Google.Com/Url?Sa=T&Source=Web&Rct=J&Url=Https://D

ataindonesia.Id/Ragam/Detail/Mayoritas-Penduduk-Indonesia-Beragama-

Islam-Pada-2022&Ved=2ahukewizju6nhoz-

Ahwmugwghcwkam0qfnoecbyqaq&Usg=Aovvaw1dc1xyvhuennwfbetxj_Jo

. 

Dataindonesia.Id. (2023). Mayoritas Penduduk Indonseia Beragama Islam Pada 

2022. 

Https://Www.Google.Com/Url?Sa=T&Source=Web&Rct=J&Url=Https://D

ataindonesia.Id/Ragam/Detail/Mayoritas-Penduduk-Indonesia-Beragama-

Islam-Pada-2022&Ved=2ahukewizju6nhoz-

Ahwmugwghcwkam0qfnoecbyqaq&Usg=Aovvaw1dc1xyvhuennwfbetxj_Jo

. 

Davidson, H., Suworto, & Nasikah, D. (2021). Pengaruh Country Of Origin Dan 

Labelisasi Halal Terhadap Keputusan Pembelian Produk Makanan Dan 

Minuman Import Di Kota Metro. Jurnal Ilmu Manajemen Retail (JIMAT), 

2(2), 69. Https://Doi.Org/ 

Ghozali, I. (2012). No Titlepartial Least Square: Konsep, Teknik Dan Aplikasi 

Smartpls 3.0 M3. Badan Penerbit Universitas Diponegoro. 

Hair,  Et Al. (2017). A Prime On Partial Least Squares Structural Equation 

Modelling (PLS – SEM) 2th Edition. Los Angeles, London, New Delhi, 

Singapore, Washingon DC, Melbourne: SAGE. 

Hair,  Et Al. (2018). Multivariate Data Analysis Eighth Edition. United Kingdom: 

Pearson Education, Inc. 

Hendradewi, S., Darsiah, Anis., Mustika, Amalia. Habibi, H. (2020). Halal 

Awareness Toward The Interest In Buying Foreign Food Product (A Case 

Study: Korean Instant Noodles Purchase By School Teenagers In Jakarta). 

International Journal Of Advances In Social And Economic, 2(1), 1–5. 

Hogarth. (2013). The Korean Wave : An Asian Reaction To Western-Dominated 

Globalization. Perspectives On Global Development And Technology., 

12(1–20), 135–151. Https://Doi.Org/DOI:10.1163/15691497-12341247 

Honorary. (2023). Keberhasilan Diplomasi Makanan (Gastro Diplomacy) Ala 

Korea Selatan. 

Https://Www.Google.Com/Amp/S/Amp.Kompas.Com/Money/Read/2023/0

8/06/082245726/Indonesia-Jadi-Pasar-Penting-Bisnis-Makanan-Korea 



 

79 
 

Hsaio, K., & Chen, C. (2018). What Drives Smartwatch Purchase Intention? 

Perspsctive From Hardwware, Software,, Design And Value. Telematics 

And Information, 35, 103–113. 

Iswati, S. (2021). Strategi Korea Selatan Dalam Promosi Korean Halal Food Di 

Indonesia Tahun 2015. Ejournal Hubungan Internasional, 7(1), 451–466. 

Je Seong, J., & Yuwanto. (2014). Era Emas Hubungan Indonesia-Korea: 

Pertukaran Kultural Melalui Investasi Dan Migrasi Hubungan 

Internasional Indonesia - Korea Selatan. Penerbit Buku Kompas. 

Kholid, A., Budi, F., Soetjipto, E., & Rahayu, W. P. (2021). The Effect Of Halal 

Label, Halal Awareness, Food Ingredients, Advertising And Purchase 

Interest On The Decision To Buy “Samyang Noodles” (Study On 

Universities Students In Malang City). South East Asia Journal Of 

Contemporary Business, Economics And Law, 24(2), 107–113. 

Kompas.Com. (2023). Indonesia Jadi Pasar Penting Binsis Makanan Korea. 

Https://Www.Google.Com/Amp//S/Amp.Kompas.Com//Money/Read/2023/

08/06/082245726/Indonesia-Jadi-Pasar-Penting-Bisnis-Makanan-Korea 

Koreaboo. (2019). Inilah 10 Negara Dengan K-POP Stan Terbesar Tahun 2019 

Berdasarkan Data Youtube, Ada Indonesia? 

Https://Www.Wowkeren.Com/Berita/Tampil/00269788.Html 

Kotler, & Amstrong. (2016). Marketing Management 15e Global Edition. 

(Pearson Ed). 

Kotler, & Keller. (2016). Marketing Management 15th Global Edition. 

Kotler, & Keller. (2021). Intisari Manajemen Pemasaran (A. Pramesta (Ed.)). 

Pnenerbit Andi. 

M.N, Mohtar., Amirnordin, N.A. And Haron, H. (2014). Ayamas Food 

Corporation SDN. BHD: A Study On The Factors Of Consumer Behaviour 

Towards Halal Product Selection. . . Procedia-Social And Behavioral 

Sciences, 121(1), 165–188. 

Margaretha. (2021). Pengaruh Gastrodiplomasi Korea Selatan Melalui" Global 

Hansik Program: Korean Cuisine To The World". Universitas Kristen 

Indonesia. Http://Repository.Uki.Ac.Id/55 

Muskitta, C. G., Ade, T., Ulaen, E. I., & Pangaribuan, C. H. (2022). The Influence 

Of The Korean Wave Phenomenon On Male Customer Purchase Decisions 

For Korean Skincare Products In Indonesia. Management, And Industry 

(JEMI), 05(03), 209–224. 



 

80 
 

Najmudin, M., Shalsyabila, M., Ilyas, G. B., Helmi, S., Tinggi, S., Ekonomi, I., & 

Makassar, A. (2022). Digital Marketing Study: The Role Of Country Of 

Origin, Product Quality And Celebrity Endorser On Purchase Decisions. 

International Journal Of Artificial Intelligence Research, ISSN(1), 2022. 

Http://Ijair.Id 

Nguyen, X. T. (2019). Factors Impacting On Korean Consumer Goods Purchase 

Decision Of Vietnam’s Generation Z. Journal Of Distribution Science, 

17(10), 61–71. Https://Doi.Org/10.15722/Jds.17.10.201910.61 

Nopianti, N., & Mariam, A. (2022). Pengaruh Label Halal Dan Harga Terhadap 

Minat Beli Konsumen Pada Produk Kosmetik (Studi Kasus Siswa/Siswi 

Perhotelan SMK Negeri 1 Ciamis. Jurnal Kewarganegaraan, 6(2). 

Nurul Izza, N. (2022). A Scientometric Analysis On Halal Awareness. Halal 

Tourism And Pilgrimage, 2(1). 

Onigbinde, & Odunlami. (2015). The Influence Of Brand Image And Promotional 

Miix On Customer Buying Decision- A Study Of Beverage Consumers In 

Lagos State. Nigeria British Journal Oof Marketing Studies, 3(4), 97–109. 

Permata, I. S., & Kaban, R. F. (2022). The Effect Of Halal Labelization, Price, 

And Promotions On The Purchase Decision Of Samyang Noodles In 

Greater Jakarta. Journal Of Islamic Economics & Social Science, 3(1), 9–

24. Http://Dx.Doi.Org/10.22441/Jiess.2022.V3i1.002 

Rektiansyah, R. R., & Ilmiawan Auwalin. (2022). Analisis Dampak Kesadaran 

Halal Dan Label Halal Terhadap Niat Beli Mie Instan Korea Pada Remaja 

Di Sumenep Melalui Sikap. Jurnal Ekonomi Syariah Teori Dan Terapan, 

9(5), 600–616. Https://Doi.Org/10.20473/Vol9iss20225pp600-616 

Sagia, A., & Situmorang, S, H. (2018). Pengaruh Brand Ambassador, Brand 

Personality Dan Korean Wave Terhadap Keputusan Pembelian Produk 

Nature Republic Aloe Vera. Jurnal Manajemen Dan Bisnis Indonesia. 

Https://Doi.Org/Https://Doi.Org/10.31843/Jmbi.V5i2.168. 

Sahir, S. H., Ramadhani, A., & Tarigan, E. D. . (2016). Pengaruh Gaya Hidup, 

Label Halal Dan Harga Terhadap Keputusan Pembelian Konsmetik Wardah 

Pada Mahasiswa Program Studi Manajmeen Fakultas Ekonomi Universitas 

Medan Area Medan. JKBM (Jurnal Konsep Bisnis Dan Manajemen), 3(1). 

Saputri, A. D., & Guritno, A. (2021). The Effect Of Product Quality, Brand 

Image, And Halal Labeling On Purchase Decisions With Purchase 

Intentions As Intervening Variables. Annual International Conference On 

Islamic Economics And Business (AICIEB), 1, 359–374. 

Https://Doi.Org/10.18326/Aicieb.V1i0.36 



 

81 
 

Sekaran, U., & Bougie., R. (2017). Metode Penelitian Untuk Bisnis. Pendekatan 

Pengembangan-Keahlian, Edisis , Buku 2. Salemba Empat. 

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill 

Building Approach. John Wiley & Son. 

Sembiring, V. A., & Prabandari, W. D. (2021). Analysis Of The Impact Of 

Korean Wave On Purchase Decision Making At Patbingsoo Korean Dessert 

House, Flavor Bliss, Tangerang Selatan. International Journal Of 

Innovative Science And Research Technology, 6(3), 628–634. 

Www.Ijisrt.Com628 

Shim, D. (2006). Hybridity And The Rise Of Korean Popular Culture In Asia. 

Media Culture And Society, 28, 25–44. 

Https://Doi.Org/10.1177/0163443706059278 

Shirin, K., & Kambiz, H. H. (2011). The Effect Of The Country-Of-Origin Image, 

Product Knowledge And Product Involvement On Consumer Purchase 

Decisions. Chinese Business Review, 10(08), 601–615. 

Https://Doi.Org/10.17265/1537-1506/2011.08.004 

Sinaga. (2023). PENGARUH CITRA MEREK DAN LABEL HALAL TERHADAP 

KEPUTUSAN PEMBELIAN PRODUK LIPSTIK WARDAH DENGAN 

KEPERCAYAAN KONSUMEN SEBAGAI VARIABEL INTERVENING 

(Studi Kasus Pada Mahasiswi STIE Bina Karya Tebing Tinggi). 07(01), 1–

14. Www.Fsct.Modares.Ac.Ir 

Siskhawati, L., & Maulana, H. A. (2021). The Influence Of Brand Ambassasor 

And Korean Wave On Purchase Decision For Neo Coffe Product. Jurnal 

Ekonomi Dan Bisnis, 24(1), 1–7. 

Siswandi, R, A., & Djawoto. (2019). Pengaruh Celebrity Endorser, Korean Wave, 

Brand Image, Word Of Mouth Terhadap Keputusan Pembelian. Jurnal Ilmu 

Dan Riset Manajemen, 8(9), 1–18. 

Sucipto. (2017). No Titleeffect Of Completeness Of Product, Location , And Price 

On Decision Of Purchase On Minimarket In Region Of Tembalang City Of 

Semarang. 

Sukma, E., & Santosa, A. (2020). Pengaruh Hallyu, Ambassasor Merek, Dan 

Citra Merek Terhadap Keputusan Pembelian Produk Republik Natur Di 

Yogyakarta. E-Jurnal Apresiasi Ekonomi, 8(2). 

Suryani, N. P. E. (2015). Korean Wave Sebagai Instrumen Soft Power Untuk 

Memperoleh Keuntungan Ekonomi Korea Selatan. Global Jurnal Politik 

Internastional, 16(1). Https://Doi.Org/10.7454/Global.V16i1.8 



 

82 
 

Tanambunan, E. C., Syahra, A. F., & Hasibuan, N. (2020). Analisis Faktor Yang 

Mempengaruhi Minat Milenial Terhadap Boba Vs Kopi Di Kota Medan. 

Jurnal Of Business And Economics Research (JBE), 1(2), 80–86. 

Terkinni.Com. (2021). Mengenal KMF Lebih Dalam Muinya Korea. 

Https://Terkinni.Com/2021/12/10/Mengenal-Kmf-Lebih-Dalam-Mui-Nya-

Korea/ 

Ulyanita, I. A., & Mubarok, M. H. (2023). The Effects Of Halal Label And Brand 

Image On Purchasing Decisions Through A Mediating Role Of Trust. 

International Conference On Islamic Economics And Business, 174–182. 

Widiarsa, I. B. I. ., & Sulistyawati, E. (2018). Peran Keunggulan Kompetitif 

Memediasi Pengaruh Green Marketing Terhadap Keputusan Pembelian. E-

Jurnal Manajemen Unud, 7(3), 01–29. 

Wijareni, D. N., & Nurmahdi, A. (2023). Analysis Of Brand Ambassador, 

Country Of Origin And Word Of Mouth On Consumer Trust And 

Purchasing Decisions (Case Study On Non Member Consumers Of …. 

Dinasti International Journal Of Digital …, 4(3), 568–580. 

Https://Dinastipub.Org/DIJDBM/Article/View/1795%0Ahttps://Dinastipub.

Org/DIJDBM/Article/Download/1795/1233 

Youri, O. 2017. Kelayakan Pembuatan Produk Makanan Halal di Republik Korea. 

Yuswohady, Herdansyah, I., Fatahillah, F., & Ali, H. (2017). No Titlegen M 

#Generasimuslim "Islam Iyu Keren ". Benteng Pustaka. 

 

 

 

 

 

 

 

 

 

 

 


