
 

 

DAFTAR PUSTAKA 

 

Advisor, T. (2019). TripAdvisor. Dipetik Desember 12, 2018, dari 

 tripadvisor.co.id: http://tripadvisor.co.id. Diakses Desember 2019. 

Badan Ekonomi Kreatif. (2017). Data Statistik dan Hasil Survei. Indonesia: 

 Bekraf. 

Badan Pusat Statistik. (2018). Perkembangan Pariwisata dan Transportasi 

 Sumatera Barat November 2017. Indonesia: Badan Pusat Statistik. 

Bekraf. (2019). Kompas. Dipetik Desember 12, 2018, dari Kompas.id: 

 http://www.kompas.id. Diakses  Januari 2019. 

Cooper, D. and Schindler, P. (2014). Business research method. 12th ed. Boston: 

 McGraw-Hill/Irwin. 

Deng, Z., Lua, Y., Weib, K. K., & Zhanga, J. (2010). Understanding customer 

 satisfaction and loyalty: An empirical study of mobile instant messages in 

 China. International Journal of Information Management. 

Fandy Tjiptono, dan Gregorius Chandra (2011). Service, Quality and Satisfaction 

 (ed 3). Yogyakarta: Andi. 

Gallarza, M. G., Saura, I. G., & Moreno, F. A. (2013). The quality-value-

 satisfaction-loyalty chain: relationships and impacts. Tourism Review. 

Ha, J., & Jang, S. S. (2010). Effects of service quality and food quality: The 

 moderating role of atmospherics in an ethnic restaurant segment. 

 International Journal of Hospitality Management. 

Hair, J. F., Black, W. C., Babin, B. J., & Andesrson, R. E. (2010). Multivariate 

 Data Analysis Seventh Edition. England: Pearson Prentice Hall. 

Hyun, S. S. (2010). Predictors of Relationship Quality and Loyalty in the Chain 

 Restaurant Industry. Restaurant Management. 

Jalilvand, M. R., Salimipour, S., Elyasi, M., & Mohammadi, M. (2017). Factors 

 influencing word of mouth behaviour in the restaurant industry. Marketing 

 Intelligence & Planning. 

 



 

 

Kivela, J., Inbakaran, R., & Reece, J. (1999). Consumer research in the restaurant 

 environment, Part 1: A conceptual model of dining satisfaction and return 

 patronage. International Journal of Contemporary Hospitality 

 Management. 

Kotler, Philip and Kevin Lane Keller. (2016). Marketing Managemen, 15th 

 Edition, Pearson Education,Inc. 

Lai, I. K. (2014). The Roles of Value, Satisfaction, and Commitment in the Effect 

 of Service Quality on Customer Loyalty in Hong Kong–Style Tea 

 Restaurants. Restaurant Management. 

Lai, J., & Tam, M. (2011). The moderating role of perceived risk in loyalty 

 intentions: an investigation in a service context. Marketing Intelligence & 

 Planning. 

Liang, R.-D., & Zhang, J.-S. (2012). The effect of service interaction orientation 

 on customer satisfaction and behavioral intention. Asia Pacific Journal of 

 Marketing and Logistics. 

Liu, Y., & Jan, S. S. (2009). Perceptions of Chinese restaurants in the U.S.: What 

 affects customer satisfaction and behavioral intentions? International 

 Journal of Hospitality Management. 

Marheni, S. (2019). Kompasiana. Dipetik Desember 13, 2018,dari 

 kompasiana.com: http://kompasiana.com. Diakses Janjuari 2019. 

Nama, J.-H., & Leeb, T. J. (2011). Foreign travelers’ satisfaction with traditional 

 Korean restaurants. International Journal of Hospitality Management. 

Ngoc, P., & Thuy. (2011). Using service convenience to reduce perceived cost. 

 Service convenience. 

Peter, J. P., & Olson, J. C. (2008). Consumer behavior and marketing strategy (8th 

 ed.). Singapore: McGraw-Hill. 

Qin, H., & Prybutok, V. R. (2009). Service quality, customer satisfaction, and 

 behavioral intentions in fast-food restaurants. International Journal of 

 Quality and Service Sciences. 

Ryu, K., & Han, H. (2009). Influence of the Quality of Food, Service, and 

 Physical Environment on Customer Satisfaction and Behavioral Intention 

 in Quick-Casual Restaurants: Moderating Role of Perceived Price. Journal 

 of Hospitality & Tourism Research. 



 

 

Ryua, K., Hanb, H., & Kim, T.-H. (2008). The relationships among overall quick-

 casual restaurant image, perceived value, customer satisfaction, and 

 behavioral intentions. International Journal of Hospitality Management. 

Sekaran, U., & Bougie, R. (2016). Research Methods For Business Seventh 

 Ediotion. United Kingdom: John Wiley & Sons Ltd. 

Senic, V., & Marinkovic, V. (2013). Patient care, satisfaction and service quality 

 in health care. International Journal of Consumer Studies. 

Shahzadi,M., Malik, S. A., Ahmad, M., & Shabbir, A. (2016). Perceptions of Fine 

 Dining Restaurants in Pakistan: What Influences Costumer Satisfactions 

 ang Behavioral Intentions? International Journal of Quality & Reliability 

 Mnagement. 

Sulek, J. M., & Hensley, R. L. (2004). The Relative Importance of Food, 

 Atmosphere, and Fairness of Wait: The Case of a Full-service Restaurant. 

 Cornell Hotel and Restaurant Administration Quarterly. 

Wikipedia. (2018). Wikipedia. Dipetik Desember 20, 2018, dari 

 id.wikipedia.org: http://id.wikipedia.org. Diakses November 2018. 

 


