DAFTAR PUSTAKA

Anderson, E. W. 1994. Cross-category variation in customer satisfaction and
retention. Marketing Letters 4(1): 19-30.

Barich, H., & Kotler, P. 1991 “A framework for marketing citra management”.
SloanManagement Review, Winter, 94-104.

Balduck, A. L., Maes, M., dan Buelens, M. (2011). The Social Impact of the Tour de
France: Comparisons of Residents' Pre-and Post-event Perceptions. European Sport
Management Quarterly, 11(2), 91-113.

Bign'e, J.E., S"anchez, M.I., & S“anchez,.J. (2001). Tourism citra, evaluation
variables, andAfterpurchasebehaviour: Interrelationship. Tourism
Management, 22(6), 607-616.

Bull C, Lovell J. The impact of hosting major sporting events on local residents: An
analysis of the views and perceptions of Canterbury residents in relation to the
Tour de France.journal of Sport Tourism 2007 ;12:229-248

Chang CM, Li YM, Chiu ST. An empirical cross-validation study of the
participation behavioral model for sports tourists. Sports & Exercise Research
2007;9:85-98.

Chen, J. and Gursoy, D. (2001). An'Investigation of Tourists’ Destination Loyalty
And Preferences, International Journal of Contemporary Hospitality
Management, 13: 79-86.

Chi, C., & Qu, H. (2008). Examining the structural relationships of destination citra,
Tourist Satisfaction and destination loyalty: an integrated approach. Tourism
Management, 29(4), 624-637.

Coban, Suzan. (2012). The effect of the citra of destination on tourist satisfaction
and loyality: The case of Cappadocia. Jurnal of Social Sciences. 29, 222-232

Dimanche F. The role of sports events in destination marketing. In P. Keller, & T.
Bieger (Eds.) Proceedings of the 53rd AIEST Congress: Sport and Tourism
(pp. 303-311). AIEST, St Gallen, Switzerland, 2003.

Fadilah, Mailani. 2013. Pengaruh Kompetensi Sumber Daya Manusia Pengelola
Keuangan dan Pengendalian Internal Terhadap Kualitas Laporan Keuangan.

Disertasi Univerisitas Indonesia.

Filo, K. R., Funk, D. C., O’Brien, D., Dwyer, L., 8< Fredline, L. (2008). It’sreally not



about the bike: Exploring attraction and attachment to the events of the Lance
Armstrong Foundation. Journal of Sport Management, 22, 501-525.

Gallarza, M.G., Saura, 1.G., danGarci’a, H.C. (2002). Destination citra: Towards
Aconceptual framework. Annals of Tourism Research, 29(1), 56-78.

Getz, D. (2005). Event management and event tourism (2nd ed.). New York
Cognizant Communications Corporation

Ghozali, Imam. 2013. Aplikasi Analisis Multivariate dengan Program IBM SPSS 21

Update PLS Regresi. Semarang: Badan Penerbit Universitas Diponegoro.

Gibson, H.J. (1998). Sport toutism: a critical analysis of.research. Sport
Management Review, 1, 45-76.

Gratton, C., Shilbi, S., & Coleman, R. (2005). The economics of sport tourism at
major sports events. In J. Higham (Ed.), Sport tourism destinations: Issues,
opportunities and analysis (pp. 233-247). Burlington, MA: Elsevier,
Butterworth Heinemann.

Gremler, Dwayne David (1995), “The Effect of Satisfaction, Switch-ing Costs, and
Interpersonal Bonds on Service Loyalty,” Ph.D. dissertation, Arizona State
University, Tempe.

Gursoy, D., Kim, K., dan Uysal, M. (2004). Perceived impacts of festivals and special
events by organizers: An extension and validation. . Tourism Management,
25, 171-181.

Gwinner, K. (1997). A model of citra creation and citra transfer in event
sponsorship.International Marketing Review, 14, 145-158.

Hallmann, K,, Kaplanidou, K., 8¢ Breuer, C. (2010). Event citra perceptions among
active and passive sport tourists at marathon races.International Journal of
Sports Marketing and Sponsorship, 12, 37-52.

Hallman, K. dan Breuer, C. (2010) Citra fit between sport event and their hosting
destinations from an active sport tourist perspective and its impact on future
behavior. Journal of Sport and Tourism, 15, 215-237

Han, H., Back, K. J., & Barrett, B. (2009). Influencing factors on restaurant
customers’ revisit intention: The roles of emotions and switching barriers.
International Journal of Hospitality Management, 28, 563-572.

Kaplanidou, K., 8c Vogt, C. (2006). Do sporttourism events have a brandcitra? In



Proceedings of the 2006 Northeastern Recreation Research Symposium (pp.
2-7). Newtown Square, PA: U.S. Forest Service,Northern Research Station.

Kaplanidou, Kyriaki dan VVogt. (2007). The Interrelationship between Sport Event
and "Destination Citra and Sport Tourists’ Behaviours. sport &pariwisata.
Vol. 12, No 3-4 him 183-206

Kim, J., Suh, E., & Hwang, H. 2003 “A model for evaluating the effectiveness of
CRM using the balanced scorecard”. Journal of Interactive Marketing, 17(2):
27-28.

Kotler, P. 2000 Marketing Management. 10th ed., NewJersey: Prentice-Hall.

Kozak, M. & Rimmingtor, M.'2000 “Tourist Satisfaction with Mallorca, Spain, as an
Off- Season Holiday Destination”. Journal of Travel Research, 38(3): 260-
269.

Kim, H., & Richardson, S. L. 2003 “Motion picture impacts on destination citras”.
Annals of Tourism Research, 30(1): 216-237.

Lee, C.K,, Y.K. Lee and B.K. Lee, 2005. Korea’s Destination 2002 World Cup,.
Annals of Tourism Research, 32: 839-58.

Lee YS, Ku ZM, Lin HE. Examining effects of event citra and destination citra on
event loyalty in 2009 World Game Kaoshiung. Sport Health &
Recreation Journal 2012;3:1-11.

Lin, J.H., Chen, T.Y., & Liu, C.R. (2003). The influence of tourism citra on
tourist’s behavioral intention on Taiwan’s coastal scenic area: Testing the
mediating variable of tourists’ satisfaction. Journal of Outdoor Recreation
Study, 16(2), 1-22. (In Chinese with English summary.)

Lu,Ruey-Shan .(2013). The Verification of Spectators’ Event Support Intention
Model from the Traditional Martial Arts Festival.sport event

Lovelock, C. H., Patterson, P G., and Walker, R. H. 1998. Services marketing:
Australia and New Zealand. Sydney, Australia: Prentice-Hall.

Oliver, R. L. 1999 “Whence Consumer Loyalty?”. Journal of Marketing, 63 (special
issue): 33-44.

Opperman, M. (1998). Destination Threshold Potential and the Law of Repeat
Visitation, Journal of Travel Research, 37(2): 131-137.
Prayag, G. (2008) Citra, satisfaction, and loyality — The case of cape town. Journal



of tourism and Hospitaly Research. 19(2), 205-244

Pike, S. (2008). Destination citra analysis — a review of 142 papers from 1973 to
2000. TourismManagement, 23(5), 541-549

Rajabi, Mm, & Andam, R. 2013. Studying the relationship between service quality
and satisfaction and intent to return of participants in sport Convention.
International Journal of Sport Studies. 3(7) 784-789

Ritchie, B.W. (2004). Exploring small scale sport event tourism: The case of Rugby
Union and the Super 12 competition. In B.W. Ritchie & D. Adair (Eds.),
Sport tourism: Interrelationships, impacts and issues. Buffalo, N.Y.: Channel
View Publications

Setiawan, Putu Yudi. 2014. The Effect of e-WOM on Destination Citra, Satisfaction
and Loyalty. International Journal of Business and Management
Invention.VVolume 3 Issue PP.22-29

Sekaran, Uma. (2011). Research Methods for Business 4™ . Edition. Jilid 1 & 2.
Salemba Embat. Jakarta.

Sekaran, Uma. 2006.Research Methods for Business. Metode Penelitian untuk Bisnis.

Jakarta : Salemba Empat.

Setiawan, Putu Yudi. 2014. The Effect of e-WOM on Destination Citra, Satisfaction
and Loyalty. International Journal of Business and Management
Invention.VVolume 3 Issue PP.22-29

Tapachai, N., & Waryszak, R. 2000 “An examination Of the role of beneficial citra
in tourist destination selection”. Journal of Travel Research, 39(1): 37-44.

Wakefield, K. L., & Blodgett, J: G. (1996). The effect of the servicescape on
customers’ behavioral intentions in leisure service settings. Journal of
Services Marketing, 10, 45-61.

Yoon, Y. and M. Uysal, 2005. An Examination of the Effects of Motivational and
Satisfaction on Destination Loyalty: A Structural Model. Tour Manage.,
26(1): 45-56

Zeithaml, V.A., Berry, L.L. and Parasuraman, A. (1996). The Behavioural
Consequences of Service Quality, Journal of Marketing, 60: 31-46

2012. International Event For Fun In Lake Maninjau 2012 Tingkatkan Ekonomi
Kreatif Rakyat. Online 25 m2i 2015 jam 21.43. http.agamkab.go.id



