DAFTAR PUSTAKA

Adi Sismanto. 2006.Analisis Pengaruh Orientasi Pembelajaran, Orientasi Pasar
dan Inovasi Terhadap Keunggulan Bersaing Untuk Meningkatkan Kinerja
Pemasaran. Tesis. Universitas Diponegoro, Semarang.

Agarwal, Ajay K., lian M. Cockburn, and John McHale (2006)

Aksoy, Hasan. (2017). How do innovation culture, marketing innovation and
product innovation affect the market performance of small and medium-
sized enterprises (SMEs)?. http://doi: 10.1016/j.techsoc.2017.08.005.

Aryco,H. 2017. Pentingnya Peran UMKM Bagi Perekonomian Indonesia. Diakses
melalui http://internetmarketing.co.id/peran-umkm-bagi-perekonomian-
indonesia/ Pada 21 Mei 2018 pukul 20.00 WIB

Atalay, M., Anafarta, N., & Sarvan, F.(2013).The Relationship between
Innovationand Firm Performance: An Empirical Evidence from Turkish

Automotive Supplier Industry. Procedia - Social and Behavioral Sciences,
75, 226-235. https://doi.org/10.1016/j.sbspro.2013.04.026

Axel Johne, Robert Davies. (2000). "Innovation in medium-sized insurance
companies: how marketing adds value", International Journal of Bank
Marketing, Vol. 18 Issue: 1, pp.6-14,
https://doi.org/10.1108/02652320010315316

Badan Pusat Statistik. Provinsi Sumatera Barat dalam Angka 2018.

Badan Ekonomi Kreatif Indonesia. Profil. 2018. Diakses memalui
http://www.bekraf.go.id/profil Pada 10 Oktober 2018 Pukul 22.00 WIB

Camison, C., & Villar-Lopez, A. (2012). Organizational innovation as an enabler
oftechnological innovation capabilities and firm performance. Journal of
BusinessResearch, 67(1), 2891-2902.

Chen, Yongmin, Marketing Innovation. Journal of Economics & Management
Strategy, Vol. 15, No.1, pp. 101-123, March 2006. Available at SSRN:
https://ssrn.com/abstract=874121 or  http://dx.doi.org/10.1111/5.1530-
9134.2006.00093.x

Chiang, Y. H., & Hung, K. P. (2010). Exploring open search strategies and

perceivedinnovation performance from the perspective of inter-
organizational knowl-edge flows. R&D Management, 40(3), 292-299.

&9


http://internetmarketing.co.id/peran-umkm-bagi-perekonomian-indonesia/
http://internetmarketing.co.id/peran-umkm-bagi-perekonomian-indonesia/
https://doi.org/10.1016/j.sbspro.2013.04.026
https://doi.org/10.1108/02652320010315316
http://www.bekraf.go.id/profil
https://ssrn.com/abstract=874121
https://dx.doi.org/10.1111/j.1530-9134.2006.00093.x
https://dx.doi.org/10.1111/j.1530-9134.2006.00093.x

Dagger, T. S., & Raciti, M. M. 2011. Matching consumers' country and product
imageperceptions: an Australian perspective. Journal of Consumer
Marketing, 28(3),200-210.

Elahi, Sha’ban., Nadia Kalantari, Aderl Azar &Mohammad Hassanzadeh.(2016).
Impact of common innovation infrastructures on the national innovative

performance: mediating role of knowledge and technology absorptive
capacity. https://doi.org/10.1080/14479338.2016.1233825

Erinaldi.2017. " Sumatera Barat Dikunjungi 7,8 Juta Wisatawan Domestik Tahun
Ini".diakses melalui
https://www liputan6.com/bisnis/read/3209609/sumatera-barat-dikunjungi-
78-juta-wisatawan-domestik-tahun-ini pada 18 Mei 2018 pukul 17.00 WIB.

Faisal, Heri. 2016. INDUSTRI KREATIF: Sumbar Prioritaskan Pengembangan 9
Subsektor. Diakses melalui
https://kabar24.bisnis.com/read/20160908/78/582258/industri-kreatif-
sumbar-prioritaskan-pengembangan-9-subsektor pada 10 Oktober 2018
Pukul 15.10 WIB

Gunday, G., Ulusoy, G., Kilic, K., & Alpkan, L. (2011). Effects of innovation
types on firm performance. International Journal of Production Economics,
133(2), 662-676.

Ghozali, 1. (2008). Structural Equation Modelling. Edisi 2. Semarang: Badan
Penerbit Universitas Diponegoro.

Hagedoorn, J., Cloodt, M., 2003. Measuring innovative performance: is there
anadvantage in using multiple indicators? Research Policy 32, 1365-1379.

Hair, J.F.Jr., R.E.Anderso, R.L.Tatha,, and W.C.Black. (2010). Multivariate Data
Analysis. 5th edition. New York : Prentice Hall.

Halpern, N. (2010). Marketing innovation: Sources, capabilities andconsequences
at airports in Europe’s peripheral areas. Journal of Air Transport
Management, 16(2), 52—58.d01:10.1016/j.jairtraman.2009.10.002

Hamali, Sambudi. (2012). Pengaruh Inovasi Terhadap Kinerja Bisnis Pada
Industri Kecil Pakaian Jadi Kota Bandung.

Han, Jin K.; KIM, Namwoon; and Srivastava, Rajendra K. (1998). Market
Orientation and Organizational Performance: Is Innovation a Missing Link?.
Journal of Marketing. 62, (4), 30-45. Research Collection Lee Kong Chian
School Of Business. https://ink.library.smu.edu.sg/lkcsb_research/2234

Harlina,N. 2018. Tenun Balai Panjang berpotensi tembus pasar internasional.

90


https://doi.org/10.1080/14479338.2016.1233825
https://kabar24.bisnis.com/read/20160908/78/582258/industri-kreatif-sumbar-prioritaskan-pengembangan-9-subsektor
https://kabar24.bisnis.com/read/20160908/78/582258/industri-kreatif-sumbar-prioritaskan-pengembangan-9-subsektor
https://ink.library.smu.edu.sg/lkcsb_research/2234

Diakses melalui https://sumbar.antaranews.com/berita/231988/tenun-balai-
panjang-berpotensi-tembus-pasar-internasional Pada 30 Desember 2018
Pukul.20.00 WIB

Hasan Khalili, syyedhamzeh nejadhussein, Ali Fazel, (2013) "The influence of
entrepreneurial orientation on innovative performance: Study of a
petrochemical company in Iran", Journal of Knowledge-based Innovation in
China, Vol. 5 Issue: 3, pp.262-278, https://doi.org/10.1108/JKIC-09-2013-
0017

Hassan, M. U., Shaukat, S., Nawaz, M. S., & Naz, S. (2013). Effects of
Innovation Types on Firm Performance: an Empirical Study on Pakistan“s
Manufacturing Sector. Pakistan Journal of Commerce and Social
Sciences,7(2), 243-262.

Halpern, N. (2010). Journal of Air Transport Management Marketing innovation :
Sources , capabilities and consequences at airports in Europe * s peripheral
areas. Journal of Air Transport Management, 16(2), 52-58.
https://doi.org/10.1016/j.jairtraman.2009.10.002

Hervilas, V., Adriani, A., & Nelmira, W. (2016). Bordir Kerancang di Kota
Bukittinggi (Studi Kasus di Usaha Sulaman Ambun Suri). Ejournal Home
Economic and Tourism, 13(3).

Hsu, L. C., & Wang, C. H. (2012). Clarifying the Effect of Intellectual Capital on
Performance: The Mediating Role of Dynamic Capability. British Journal
ofManagement, 23(2), 179-205.

Jiménez-jiménez, D., & Sanz-valle, R. (2011). Innovation , organizational
learning , and performance. Journal of Business Research, 64(4), 408—417.
https://doi.org/10.1016/j.jbusres.2010.09.010

Jogiyanto dan Abdillah. 2009. Konsep dan Aplikasi PLS (Partial Least Square).
Yogyakarta

Kahn, K. B. (2018). Understanding innovation. Business Horizons.
https://doi.org/10.1016/j.bushor.2018.01.011

Karabulut. (2015). Effects of Innovation Types on Performance of Manufacturing
Firms in Turkey, 195, 1355-1364.
https://doi.org/10.1016/].sbspro.2015.06.322

Kemenperin. Kegiatan Kemenperin : “Pameran Sumatra Barat Food and Craft V
di Kemenperin”. Diakses melalui

91


https://sumbar.antaranews.com/berita/231988/tenun-balai-panjang-berpotensi-tembus-pasar-internasional
https://sumbar.antaranews.com/berita/231988/tenun-balai-panjang-berpotensi-tembus-pasar-internasional
https://www.emeraldinsight.com/author/Khalili%2C+Hasan
https://www.emeraldinsight.com/author/Nejadhussein%2C+Syyedhamzeh
https://www.emeraldinsight.com/author/Fazel%2C+Ali
https://doi.org/10.1108/JKIC-09-2013-0017
https://doi.org/10.1108/JKIC-09-2013-0017
https://doi.org/10.1016/j.bushor.2018.01.011
https://doi.org/10.1016/j.sbspro.2015.06.322

http://www.kemenperin.go.id/artikel/3252/Pameran-Sumatra-Barat-Food-
and-Craft-V-di-Kemenperin pada 10 Oktober 2018 Pukul 15.00 WIB

Kemenperin. Siaran Pers : “Industri Kerajinan Berpotensi Sumbang Ekspor
Besar”. Diakses melalui
http://www.kemenperin.go.id/artikel/19724/Menperin:-Industri-Kerajinan-
Berpotensi-Sumbang-Ekspor-Besar pada 10 Oktober 2018 Pukul 15.00 WIB

Kuncoro, W., & Suriani, W. O. (2017). Asia Paci fi ¢ Management Review
Achieving sustainable competitive advantage through product innovation
and market driving. Asia Pacific Management Review, 1-7.
https://doi.org/10.1016/j.apmrv.2017.07.006

Kuratko, D.F., Ireland, R.D., Covin, J.G., Hornsby, J.S., 2005. A model ofmiddle-
level managers’ entrepreneurial behaviour. Entrepreneurship Theory and
Practice 29 (6), 699-716.

Laforet, S. (2011). A framework of organizational innovation and outcomes in
SMEs.International Journal of Entrepreneurial Behavior & Research, 17(4),
380-408.

Latan, H., & Ghozali, 1. (2012). Partial Least Square: Konsep, Teknik, dan
Aplikasi SmartPLS 2.0 M3. Semarang : Badan Penerbit Universitas
Diponegoro.

Markeeters editor. “Tiga Sektor Industri Kreatif Ini Bisa Diandalkan Sumbang
PDB.”diaskes melalui http://marketeers.com/tiga-sektor-industri-kreatif-ini-
bisa-diandalkan-sumbang-pdb/ pada 17 Februari 2018 pukul 10.45 WIB.

Narjoko,D.A, Titik Anas dan Haryo Aswicahyono. 2015. Rencana
Pengembangan Kerajinan Nasional 2015-2019. Jakarta : PT Republik
Solusi.

Ngamsutti, S. (2016). Marketing innovation capability and
marketingperformance : an empirical study of electrical and electronic
appliances inThailand, 7(5), 339-346.

OECD. (2005). Oslo Manual: Proposed Guidelines for Collecting
andInterpretingTechnological Innovation Data. Paris.

Oke, A., Burke, G., and Myers, A., 2007. "Innovation types and Performance in
growing UK SMEs". International Journal of Operations & Production
Management, 27 (7), 735-753.

Polder, M., Leeuwen, G. Van, Mohnen, P., Raymond, W., Canada, B., Chabot, R.,

92


http://www.kemenperin.go.id/artikel/3252/Pameran-Sumatra-Barat-Food-and-Craft-V-di-Kemenperin
http://www.kemenperin.go.id/artikel/3252/Pameran-Sumatra-Barat-Food-and-Craft-V-di-Kemenperin
http://www.kemenperin.go.id/artikel/19724/Menperin:-Industri-Kerajinan-Berpotensi-Sumbang-Ekspor-Besar
http://www.kemenperin.go.id/artikel/19724/Menperin:-Industri-Kerajinan-Berpotensi-Sumbang-Ekspor-Besar
https://doi.org/10.1016/j.apmrv.2017.07.006

& Thornton, G. (2010). Product , Process and Organizational Innovation :
Drivers , Complementarity and Productivity Effects.

Psomas, Evangelos, Dimitrios Kafetzopoulos & Katerina Gotzamani.
(2017).Determinants of company innovation and market performance.
https://doi.org/10.1108/TQM-07-2017-0074

Raflianda, G. R., & Rahmanelli, R. (2019). Eksistensi Industri Songket Pandai
Sikek Di Nagari Pandai Sikek Kecamatan X Koto Kabupaten Tanah Datar.
Jurnal Kapita Selekta Geografi, 2(1). 82-88.

Rajapathirana, R. P. J., & Hui, Y. (2018). Journal of Innovation. Suma
de Negocios, 3(1), 44-55. https://doi.org/10.1016/].jik.2017.06.002

Republika. Hadapi MEA, Sumbar Unggulkan Kerajinan. Diakses melalui
https://www.republika.co.id/berita/nasional/daerah/16/01/05/00hkxk361-
hadapi-mea-sumbar-unggulkan-kerajinan pada 11 Oktober 2018 pukul
14.00 WIB

Roehrich, G., 2004. Consumer innovativeness concepts and measurements.
Journal of Business Research 57, 671-677

Sekaran, U.(2011). Metode Penelitian untuk Bisnis. Jakarta: Salemba Empat.
Jogiyanto dan Abdillah. 2009. Konsep dan Aplikasi PLS (Partial Least
Square).Y ogyakarta.

Sofyan. 2017. Orientasi Kewirausahaan, Kinerja Inovasi Dan Kinerja Pemasaran
Usaha Mikro, Kecil Dan Menengah Pada Sentra Industri Tas Desa
Kadugenep. Jurnal Riset Bisnis dan Manajemen Tirtayasa, 1 1), 65-79.
http://jurnal.untirta.ac.id/index.php/JRBM

Sukarna, H. 2017. PDB Ekonomi Kreatif Semakin Mendekati Angka 1000
Triliun Pertama. Diakses melalui
http://www.bekraf.go.id/berita/page/10/pdb-ekonomi-kreatif-semakin-
mendekati-angka-1000-triliun-pertama Pada 10 Oktober 2018 Pukul
21.00WIB.

Tuan, Nham; Nguyen Nhan, Pham Giang,Nguyen Ngoc.2016. The Effects of
Innovation on Firm Performance of Supporting Industries in Hanoi —
Vietnam. Journal of Industrial Engineering and Management. JIEM, 2016
—9(2): 413-431-OnlinelSSN: 2013-095—Print ISSN: 2013-8423

Varis, Miika & Hannu Littunen. (2010). Types of innovation, sources of
information and performance in entrepreneurial SMEs. European Journal
of Innovation, 13(2), 128-154

93


https://doi.org/10.1108/TQM-07-2017-0074
https://www.republika.co.id/berita/nasional/daerah/16/01/05/o0hkxk361-hadapi-mea-sumbar-unggulkan-kerajinan
https://www.republika.co.id/berita/nasional/daerah/16/01/05/o0hkxk361-hadapi-mea-sumbar-unggulkan-kerajinan
http://jurnal.untirta.ac.id/index.php/JRBM
http://www.bekraf.go.id/berita/page/10/pdb-ekonomi-kreatif-semakin-mendekati-angka-1000-triliun-pertama
http://www.bekraf.go.id/berita/page/10/pdb-ekonomi-kreatif-semakin-mendekati-angka-1000-triliun-pertama

Wei, Y., & Morgan, N. (2004). Supportiveness of organizational climate,
marketorientation and new product performance in Chinese firms. Journal
of ProductInnovation Management, 21(6), 375-388.

Wijaya, V. M. (2017). Permasalahan Terhambatnya Industri Kerajinan di
Indonesia.

Xin, J.Y., Yeung, C.L. and Cheng, T.C.E., 2010. First to market: is technological
innovation in new product development profitable in health care industries?
International Journal of Production Economics, 127 (1), pp.129—-135.

Zaefarian, G., Forkmann, S., Mitrega, M., & Henneberg, S. C. (2017). A
Capability Perspective on Relationship Ending and Its Impact on Product
Innovation Success and Firm Performance. Long Range Planning, 50(2),
184-199. https://doi.org/10.1016/j.Irp.2015.12.023

94


https://doi.org/10.1016/j.lrp.2015.12.023

	Faisal, Heri. 2016. INDUSTRI KREATIF: Sumbar Prioritaskan Pengembangan 9 Subsektor.  Diakses melalui https://kabar24.bisnis.com/read/20160908/78/582258/industri-kreatif-sumbar-prioritaskan-pengembangan-9-subsektor pada 10 Oktober 2018 Pukul 15.10 WIB
	Kemenperin. Kegiatan Kemenperin : “Pameran Sumatra Barat Food and Craft V di Kemenperin”. Diakses melalui http://www.kemenperin.go.id/artikel/3252/Pameran-Sumatra-Barat-Food-and-Craft-V-di-Kemenperin pada 10 Oktober 2018 Pukul 15.00 WIB

