
 

 

Daftar Pustaka 

Al-maghrabi, T., Dennis, C., Halliday, S. V., dan BinAli, A. 2011. Determinants 

of Customer Continuance Intention of Online Shopping, International 

Journal of Business Science and Applied Management, 6 (1):42-65. 

Azar, S., Khan, S.N., dan Shavaid, J. 2015. Familiarity with Online Retailing, The 

Journal of Developing Areas, 49 (6):133-144. 

Bauer, H. H., Falk, T., dan Hammerschmidt, M. 2006. eTransQual: A Transaction 

Process-based Approach for Capturing Service Quality in Online Shopping, 

Journal of Business Research. 59:866–875.  

Bhattacherjee, A. 2001. An Empirical Analysis of the Antecedents of Electronic 

Commerce Service Continuance, Decision Support Systems, 32:201–214.  

Bulut, Z. A., 2015. Determinants of Repurchase Intention in Online Shopping: A 

Turkish Consumer’s Perspective, International Journal of Business and 

Social Science, 6 (10):55-63. 

Chen, S-C., Chen, H-H., dan Chen, M-F. 2009. Determinants of Satisfaction and 

Continuance Intention towards Self-service Technologies, Industrial 

Management & Data Systems, 109 (9):1248-1263.  

Chen, Y-T., dan Chou, T-Y. 2012. Exploring the Continuance Intentions of 

Consumers for B2C Online Shopping Perspectives of Fairness and Trust, 

Online Information Review, 36 (1):104-125.  

Childers, T. L., Carr, C. L., Peck, J., dan Carson, S. 2001. Hedonic and Utilitarian 

Motivations for Online Retail Shopping Behavior, Journal of Retailing, 

77:511-535  

Chiu, C-M., Chang, C-C., Cheng, H-L., dan Fang, Y-H. 2009. Determinants of 

Customer Repurchase Intention in Online Shopping, Online Information 

Review, 33 (4):761-784.  

 


