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ABSTRACT
Egoism has always been the foci of studles n rstanding consumer's motivation in the research of
consumer behavior. Insufficient studi ( ’ ted to inve%gate whether it's other
humane quality, namely altruism, ’ arching evaluation on a

ic teachings, referred to as

brand. Particularly in regard to con TS W ,. n 1
Muslim. This study intend for exan : & role of religiosi ards causal-relationship
of altruism (Independent Variable) 1 ( ariable). Quantitative approach
was applied to study muslim customer's of Da ng, Indonesia. Captured response of 110
random customers were handled using Ms. Excel : SS23. Key findings of the research had
revealed that religiosity didn't has the m@#g€ration effect, no . ithstanding it still significantly affecting
favorable brand attitude. As for altruism i d to has significant impact on the generation of positive
brand attitude. ' L R
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