CHAPTER V
CLOSING
This is the last chapter of the research, this chapter explains the results
presented in the previous chapter. it contains the conclusion, limitations of the
research, implication of the research and recommendations for further research.
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2. Variable store atmosphere has a positive influence and significant value
on customer satisfaction at Kuali Nyonya Restaurant Padang meaning
that there are effects of store atmosphere on consumer satisfaction. The
effect that is generated is positive, meaning that the higher, the better
or the more comfortable store atmosphere created by Kuali Nyonya
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2. This research only considers the influence of service quality and store
atmosphere. The researcher realizes that there are variables related to
customer satisfaction that can be used by other researchers.

5.3 Implication of the Research

1. For Kuali Nyonya Restaurant
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2. For Academics U s

This research is expected to contribute to the development of
science in the field of corporate marketing strategy. The findings of this
study can be used as a reference for further research in a relevant

connection in the research. Further development of this research is
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expected to be able to add or improve research results in accordance with
existing suggestions and limitations.
5.4 Suggestion
Based on the conclusions and limitations found in this study, there are some

suggestions that can be considered as follows:
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