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ABSTRAK 

TUJUAN PENELITIAN : Tujuan dari penelitian ini adalah untuk mengetahui 1) Supporting 

Environmental Protection terhadap Purchase DecisionLampu LED Philips, 2)Drive for 

Environmental Responsibilityterhadap Purchase DecisionLampu LED Philips, 3) Green Product 

Experience terhadap Purchase DecisionLampu LED Philips, 4) Social AppealterhadapPurchase 

DecisionLampu LED Philips, 5) Environment Friendliness of CompaniesterhadapPurchase 

DecisionLampu LED Philipsdi Kota Payakumbuh. 

Kata Kunci: supporting environmental protection, drive for environmental responsibility, green 

product, social appeal, purchase decision 


