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ABSTRAK

Penelitian ini bertujuan menganalisis keterkaitan store image, customer satisfaction dan
repurchase intention Jumlah sampel yang diambil sebanyak 195 responden. Pengujian
validitas sampel dilakukan dengan uji loading factor dan average variance extracted
(AVE) sedangkan pengujian reliabilitas menggunakan uji internal consistency
berdasarkan nilai composite reliability. Uji validitas dengan loading factor dan nilai
AVE menunjukkan nilai yang valld Pengunan rellabllltas dengan uji internal
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ABSTRACT

This research aims to analyze the relationships of store image, customer satisfaction and repurchase
intention at SJS Plaza. The number of samples are 195 respondents. The validity test of sample was done
with loading factor test and the average variance extracted (AVE) value, while the reliability used
internal consistency test based on the composite reliability value. The loading factor test and the value of
the AVE showed valid values. The internal conS|stency test had composite reliability value which meet the
criteria. Based on the test result aII indicato e have met the criteria of validity and

reliability. The hypothesj ! 2 E [ age_had_positive effect and
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