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Abstrak A ¥

Makalah ini be ensi-dimensi ekuitas
merek dan word fof mo an kesehatan. Metode

UMy (
survei digunaka 0 ! mum di rumah sakit
0 P ) ian ini adalah corss

khusus bedah X
sectional denga convenient sampling,
untuk pengujian odel. Hasil penelitian
mengungkapkan jahy Jersepsi kualitas dan
loyalitas merek a k. Ekuitas merek dan
dari word of mod gap intensi berkunjung
pasien di ruma hemberikan wawasan
k yang kuat dalam

bagaimana penti
persaingan ruma genggabungkan ekuitas

m
merek dan word ° 3“ pada~inten erutama untuk pasien
umum di rumah sakut K bedah? '
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Abstract

The paper aims to seek relationship brand equity dimensions and word of mouth on
purchase intention in health sector. The survey method was used to collect data from
115 patients who not using nati ' ge i gery specialist hospital X on
Padang City, Ind 43 bises {0 Opse patients with cross
sectional design s yu ) test hypotheses. The
results of the stug ion, perceived quality
and brand loyalt
of mouth have sig
IS providing an
service competiti
mouth in patient§ g
coverage in surgg
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and equity and word of
0 not using national

Keywords: brandjeg



