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Marketing performance is an important aspect in the micro, small and medmm enterprises (MSMEs), especially
in Minangkabau typical food, to face high level of competition among several scales of the industry. To cope with
a very high competition, many businesses ficrent approaches in marketuig and production aspects.

However, the businesses who apply appt end to have either negative or neutral
attitudes towards the marketing. Thisik arketing practices applicd for their
business. This could affect the markefs s performance. This study reveals
that the attitude of businesses toward marketing performance. Moreover,
marketing practices also influences theiia is study also found that marketing
practice fully mediated the impact of the atti cting on marketing performance with
VAF-value of 82.37%. This indicates that b ttitudes on markéting will have a hard time
in choosing the right marketing practloe for t cads to the low level of marketing performance.

Whereas, businesses who ave | : E e likely to find the appropriate
marketing practice for theu'. 1 a1s implies that actice which can be more attractive
for customer to buy their pgod
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