DAFTAR PUSTAKA

Al-Ansari, Y., Altalib, M., & Sardoh, M. (2013). “Technology Orientation |,
Innovation And Business Performance : A Study Of Dubai SMEs”, 3(1), 1-11.

Alma, Buchari. 2007. Manajemen Pemasaran Dan Pemasaran Jasa. Bandung:
Alfabeta.

Anim, P. A., Agbemabiese, G. C., Boakye, G. A., Adams, M., & Ernestina (2018).
“Market Orientation, Innovation and Business Performance : Insight from
Womenpreneurs in the Fashion Industry in Ghana”. 4, 2351 — 6186
www.journalchi.com

Badan Pusat Statistik Ko'ta.Payakuvmbuh (2017). Jumlah Kendaraan Bermotor yang
Terdaftar pada Samsat Kota Payakumbuh™.

Badan Pusat Statistik (2018). Perkembangan Jumlah Kendaraan Bermotor Menurut
Jenis.

Boachiedmensah, F. (2015). “The Effect of Innovation Types on the Performance of
Small and Medium Sized & Enterprises in the Sekondi : Takora Metropolis,,
3(3), 77-98.

Dinas Koperasi, UMKM, Perindustrian dan Perdagangan Kota Payakumbuh (2017).
Jumlah Usaha dan Tenaga Kerja Usaha Industry Logam, Mesin, Kimia, dan
Aneka di Kota Payakumbuh.

Echdar, S. (2012). Strategi Usaha Kecil Ritel untuk Meningkatkan Kinerja dan
Keunggulan Bersaing Berkelanjutan : Studi Kasus Di Kota Makassar, (80),
311-329.

Gerba, Y.T. & Viswanadham, P. (2016). “Performance measurement of small scale
enterprises: Review of theoretical and empirical literature”. International
Journal of Applied Research, 2(3): 531-535.

Gunday, G., Ulusoy, G., Kilic, K., & Alpkan, L. (2011). “Effects of Innovation
Types on Firm Performance ”. 133(2):662-676.

Hakala, H., & Kohtamaki, M. (2011). “Configurations of Entrepreneurial Customer
and Technology Orientation: Differences in Learning and Performance of
Software Companies”. International Journal of Entrepreneurial Behavior &
Research, 17(1), 64-81.

81


http://www.journalcbi.com/

Halac, D., (2015). “Multidimensional Construct of Technology Orientation”.
Procedia - Social and Behavioral Sciences, 196 (7), 1057 - 1065.
https://Doi.0Org/10.1016/J.Shspro.2015.06.149

Hao, S., & Yu, B. (2011). “The Impact of Technology Selection on
Innovation Success and Organizational Performance, 366 — 371.
https://D0i.0rg/10.4236/1b.2011.34049

Hartini, S. (2012). Peran Inovasi : Pengembangan Kualitas Produk dan Kinerja
Pabrik. Jurnal Manajemen dan Kewirausahaan, 14(1), 82-88.

Haryono, T. & Marniyati, S. (2017). Menciptakan Keunggulan Bersaing,17(2), 51-
68.

Kamus Besar Bahasa IndbneSia (2018) online, diakses pada 13 Juni 2018.

Koellinger, P. (2008). “The Relationship Between Technology, Innovation, and Firm
Performance : Empirical Evidence on E-Business in Europe”. 1317-1328,
doi:10.1016/j.respol.2008.04.024.

Kotler, P. (2003). Marketing Management : Analysis, Planning, Implementation
And Control, Prentice Hall Inc.

Kotler, P & Amstrong, G., (2009). Principles of Marketing. Englewood-Cliffs :
Prentice-Hall.

Li, J. J. (2005). “The Formation of Managerial Networks of Foreign Firms in
China: The Effects of Strategic Orientations”. Asia Pacific Journal of
Management, 22(4), 423-443.

Mensah, F.B. & Acquah, 1.S. (2015).”The" Effect of Innovation Types on the
Performance of Small-and Medium Sized Enterprise in the Sekondi : Takoradi
Metropolis. Archives' Of' Business' Research, 3(3), 77-98.

Nura, M., Naala, I., Nordin, N., Ahmad, W., & Omar, W. (2017). “Does Technology
Orientation Really Matter for Firm Performance in North-Western Nigeria ?”,
5(11), 48-56.

Nugraha, T. A., Harsono, A., & Novirani, D. W. (2015). Usulan Perbaikan Kualitas
Pelayanan Service Kendaraan Bermobil Menggunakan Metode Service Quality
di PT.Siloam Kia Bandung, 3(2), 12-23.

Prakosa, B. (2005). Pengaruh Orientasi Pasar, Inovasi dan Orientasi Pembelajaran
Terhadap Kinerja Perusahaan untuk Mencapai Keunggulan Bersaing: Studi
Empiris pada Industri Manufaktur di Semarang, 2(1), 35-57.

82


https://doi.org/10.1016/J.Sbspro.2015.06.149
https://doi.org/10.4236/Ib.2011.34049

Pongwiritthon, R., & Noiphan, R. (2014). Customer Orientation And Firm
Performance Among Smes In Thailand, 8(1), 73-94.

Prifti, R. (2017). “Market Orientation, Innovation and Firm Performance : An
Analysis of Albanian Firms”. https://doi.org/10.1186/S13731-017-0069-9

Racela, O. C. (2014). “Customer Orientation, Innovation Competencies and Firm
Performance : a Proposed Conceptual Model. Procedia-Social And Behavioral
Sciences, 148, 16-23. https://doi.org/10.1016/].sbspro.2014.07.010

Rajapathirana, R. P., & Hui, Y. (2018). Journal of Innovation. Suma De Negocios,
3(1), 44-55. https://doi.org/10.1016/j:ik.2017.06.002

Rezazadeh, B., Karami, H., & Karami, A. (2016). “Technology Orientation,
Dynamic  Capabilities —and SMEs Performance”. @ 4(1), 41-60.
https://doi.org/10.15640/smg.v4n1a3

Rita, (2010). Pengaruh Strategi Inovasi terhadap Kinerja Operasional Perusahaan
Mannufaktur. Business Review, 1(2), 474-487.

Robbins, P., & Coutler, M., (2002). Management Internasional Edition 7th Edition
U.S.A : Person Education, Inc.

Samir, A., (2011). Identifikasi Faktor-Faktor yang Mempengaruhi Kinerja UKM
Catering di Kota Bandung, 10(2).

Sanchez, A. A., & Marin, G. S;; (2005). “Orientation Management, Characteristic
and Performance : A Study Spanish SMEs. Journal of Smallbusiness
Management, 43(3), 287-306.

Sekaran, U., (2011). Research Methods for Business 2th Edition, Jilid 1 & 2. Jakarta
: Salemba Empat.

Sarwono, J., & Narimawati, U., (2015). Membuat Skripsi, Tesis dan Disertasi
dengan Partial Least Square SEM (PLS-SEM). Yogyakarta: C.VV Andi Offset

Setiawan, H. (2012). Pengaruh Orientasi Pasar, Orientasi Teknologi dan Inovasi
Produk terhadap Keunggulan Bersaing Usaha Songket Skala Kecil di Kota
Palembang, 12-19.

Slater, S. F., Hult, G. T. M., & Olson, E. M. (2007). “On the Importance of
Matching Strategic Behavior and Target Market Selection to Business

83


https://doi.org/10.1186/S13731-017-0069-9
https://doi.org/10.1016/j.sbspro.2014.07.010
https://doi.org/10.1016/j.jik.2017.06.002
https://doi.org/10.15640/smq.v4n1a3

Strategy in High-Tech Markets. Journal of the Academy of Marketing
Science, 35(1), 5-17.

Sugiyono, (2013). Metode Penelitian Kuantitatif, Kualitatif dan R & D. Alfabeta.
Bandung.

Suliyanto, & Rahab, (2012). “The Role of Market Orientation and Learning
Orientation in Improving Innovativeness and Performance of Small and
Medium Enterprises”. Asian Social Science, 8 (1): 134-145.

Suryana, (2013). Kiat Kewirausahaan dan Proses Menuju Sukses. Salemba Empat,
Jakarta Selatan.

Tjiptono, F., & Chandra, G., (2011).-"Service’, Quality & Satisfaction”. Yogyakarta
: Andi Offset

Urban, B., & Heydenrych, J., (2015). “Technology Orientation and Effectuation
Links to Firm Performance in the Renewable Energy Sector of South Africa”,
125-136. http://dx.doi.org/10.7166/26-3-1039

Zayed, A., (2017). “The Relationship Between Market, Learning Orientation,
Innovation and Business Performance of Egyptian SMEs”. 8(5), 150 — 162.

Zehir, C., Kole, M., & Yildiz, H., (2015). “The Mediating Role of Innovation
Capability on Market Orientation and Export Performance: An
Implementation on SMEs in Turkey”. Procedia - Social and Behavioral
Sciences, 207, 700-708. https://doi.org/10.1016/j.sbspro.2015.10.141

Zhou, K. Z., & Li, C. B. (2007). How Does Strategic Orientation Matter In Chinese
Firms. Asia Pacific Journal Of Management, 24(4), 447-466.

Zhou, K. Z., Yim, C. K., & Tse, D. K. (2005). “The Effects of Strategic Orientations
on Technology and Market Based Breakthrough Innovations™. Journal of
Marketing, 69(2), 42-60.

http//www.otomotif.com

https://katadata.co.id/berita/2018/01/16/ekonomi-tumbuh-positif-penjualan-mobil-
ditargetkan-11-juta-di-2018

https://chakrautama.wordpress.com

https://id.wikipedia.org/wiki/perbengkelan

http://www.peralatanbengkel.net/pengertian-bengkel-mobil

84


http://dx.doi.org/10.7166/26-3-1039
https://doi.org/10.1016/j.sbspro.2015.10.141
https://katadata.co.id/berita/2018/01/16/ekonomi-tumbuh-positif-penjualan-mobil-ditargetkan-11-juta-di-2018
https://katadata.co.id/berita/2018/01/16/ekonomi-tumbuh-positif-penjualan-mobil-ditargetkan-11-juta-di-2018
https://chakrautama.wordpress.com/
https://id.wikipedia.org/wiki/Perbengkelan
http://www.peralatanbengkel.net/pengertian-bengkel-mobil/

