DAFTAR PUSTAKA
Abu, N. K., & Mohd Roslin, R. 2008. Identifying Service Quality Dimensions

Alserhan, B.A. 2011.The Principles of Islamic Marketing. Inggris: Gower

Arham, 1. 2009. http://agronomersindonesia.blogspot.com. Potensi Strategis
Pertanian dalam Membangun Perekonomian Indonesia. Diakses tanggal 7
Februari 2010. - ~

Ary, D., Jacobs, L. C., & Sorensen, C. 2010. Introduction to Research in
Education. USA: Wadsworth

Arikunto, S. 2002. Prosedur Penelitian Suatu Pendekatan Praktek.Jakarta: PT.
Rineka Cipta.

.2010. Prosedur Penelitian Suatu pendekatan Praktek. Jakarta: Rineka
Cipta.

.2011. Prosedur Penelitian: Suatu Pendekatan Praktik. Edisi Revisi VII.
Jakarta: PT. Rineka Cipta.

Assael, H. 2001. Consumer Behavior 6th Edition. New York:
ThomsonLearning. AT Kearney's Global Retail Development Indeks

(2016)

Bank Indoneisa. 2018. Perkembangan Bisinis Ritel.
http://www.koperasiinet/2017/10/perkembangan-bisnis-ritel.html. Diakses
20 Agustus 2018

Baker, J., Parasuraman, A., Grewal, D., & Voss, G. B. 2002. The influence of
multiple store environment cues on perceived merchandise value and
patronage intentions. Journal of Marketing.66(2)120-141.

Basu, S.& Irawan. 2001.Manajemen Pemasaran Modern. Yogyakarta: Liberty

Simamora, B. 2003. Panduan Riset Perilaku Konsumen. Jakarta: PT. Gramedia
Pustaka Utama

Priyatno D. 2011. Buku Saku Analisis Statistik Data SPSS. Yogyakarta:
MediaKom.

Erkan, I. dan Evans, C. 2016.Social Media or Shopping Website? The Influence of
Ewom on Consumers’ Online Purchase Intention. Journal of Marketing
Communications.

Gayatri, A. 2008. Pengujian Validitas dan Reliabilitas Intelligenz Structure Test
Subtes Wortauswahl (WA). Skripsi. Jakarta: Unika Atmajaya

Gayatri, et al. 2011. The role of the islamic culture in service quality research.
Asian journal quality vol 12 no. 1, pp 35-53


http://www.koperasi.net/2017/10/perkembangan-bisnis-ritel.html

Ghozali, 1. 2011. “Aplikasi Analisis Multivariate Dengan Program
SPSS”.Semarang: Badan Penerbit Universitas Diponegoro

. 2013. Aplikasi Analisis Multivariate dengan Program IBM SPSS21 Update PLS
Regresi. Semarang: Badan Penerbit UniversitasDiponegoro.

Hair et al. (2010). Multivariate Data Analysis, Seventh Edition. Pearson Prentice
Hall

Hanzaee, H.K. &.S.| Khosrozadeh. 2011. The' Effect’ of the Country-of-Origin
Image, Product Knowledge and Product Involvement on Information
Search and Purchase Intention. Middle-East Journal of Scientific
Research, 8(3): 625-636.

Hasan, I. 2001. Pokok-Pokok Materi Statistik 2 (Statistik Inferentif).Edisi kedua.
Jakarta: PT Bumi Aksara.

Indonesia Masuk Lima Besar Sektor Ritel Paling Potensial di Dunia.
http://www.beritasatu.com/ekonomi/368786-indonesia-masuk-lima-besar-
sektor-ritel-paling-potensial-di-dunia.html. Diakses 20 Agustus 2018.

Komalasari dan Kokom. 2011. Pembelajaran Kontekstual Konsep dan aplikasi.
Bandung: PT Refika Aditama

Kotler, P. & Keller, K.L. 2003.Manajemen Pemasaran Edisi 12. Cetakan Il1. Alih
Bahasa oleh Benyamin Molan.

Kotler & Keller. 2012. Manajemen Pemasaran. Edisi 12. Jakarta: Erlangga

Lindquist, Jay D. 1974, “Meaning of Image,” Journal of Retailing, 50 (Winter),
29-38

Margono. 2004. Metodologi Penelitian Pendidikan. Jakarta: PT Rineka Cipta.

Matilla, A.S. and J. Wirtz. 2001. “Congruency of Scent dan Music As a Driver of
In Store Evaluations Dan Behavior,” Journal of Retailing. Vol. 77, No. 2,
pp. 273-289.

Malik, ME.et al. 2013. “Impact of Brand Awareness and Brand Loyalty in
assessing Purchase Intentions of Consumer”, International Journal of
Business and Social Science Vol. 4 No. 5; May 2013.

McDaniel, S. W. and J. J. Burnett.-1990. Consumer Religiosity and Retail Store
Evaluative Criteria. Journal of the Academy of Marketing Science 18, 101—
112.

Mengenal Lebih Jauh Toko Ritel Besutan  Alumni 212.
https://finance.detik.com/wawancara-khusus/d-3926161/mengenal-lebih-
jauh toko-ritel-besutan-alumni-212. Diakses 4 September 2018.



http://www.beritasatu.com/ekonomi/368786-indonesia-masuk-lima-besar-sektor-ritel-paling-potensial-di-dunia.html
http://www.beritasatu.com/ekonomi/368786-indonesia-masuk-lima-besar-sektor-ritel-paling-potensial-di-dunia.html
https://finance.detik.com/wawancara-khusus/d-3926161/mengenal-lebih-jauh%20toko-ritel-besutan-alumni-212
https://finance.detik.com/wawancara-khusus/d-3926161/mengenal-lebih-jauh%20toko-ritel-besutan-alumni-212

Mokhlis Safiek, 2006, The Effect Of Religiosity On Shopping Orientation: an
Explonatory Study In Malaysia, Cambridge. Journal Of American Acadey
Of Business.

Nazir, M. 2011. Metode Penelitian Cetakan 6 Bogor: Ghalia

Paul, P. J dan Jerry C.O. 2000.Consumer Behaviour: PerilakuKonsumen dan
Strategi Pemasaran.jilid 1 dan jilid 2. Jakarta: Erlangga.

Santoso, A. 2010:.Studi Deskriptif Effect Size ‘Penelitian-Penelitian Di Fakultas
Psikologi Universitas Sanata Dharma. Jurnal Penelitian. 14(1). HIm. 1-17.

Reynolds, K.E. dan Beatty, S.E. 1999. Customer benefits and compay
consequences ofcustomer-salesperson relationship in retailing. Journal of
Retailing. VVol. 75, Winter,pp. 509-523.

Schiffman, L., & Kanuk, L.L. 2010. Consumer Behavior. 10"Edition. New
Jersey: Pearson Prentice Hall.

Sekaran, U. dan Bougie, R. 2013. Research Methods for Business. United
Kingdom: Jhon Wiley & Sons Ltd.

Soehartono, I. 2004. MetodePenelitianSosial. Bandung:PT. Remaja

Sugiyono.2006.Metode  Penelitian  Kuantitatif, —Kualitatif dan R &
D.Bandung:Alfabeta.

. 2012. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: Alfabeta.

. 2013. Metode Penelitian Pendidikan Pendekatan Kuantitatif,Kualitatif, dan
R&D. Bandung: Alfabeta.

. 2014. Metode Penelitian Kuantitatif, Kualitatif, dan R&D.Bandung: Penerbit
Alfabeta.

Waida et al. 2016. What Motivate Muslim Consumer to Petronage Islamic Based-
retail Store?

Wan-Hassan, et al. 2009. Halal food in newzealand restaurants: an exploratory
study. Int. Journal of Economics andManagement, 3(2), pp 385 — 402.By
Understanding Consumer Preferences in the. Unitar E - Journal, 4(2), 57—
67.

Aziz &Vui. 2013.The Role of Halal Awareness, HalalCertification, and
Marketing Components in Determining Halal Purchase Intention Among
Non-Muslimsin Malaysia: A Structural Equation Modeling Approach,
Journal of International Food & AgribusinessMarketing, 25:1, 1-23.

Uma,S. 2006.Metodologi Penelitian untuk Bisnis. Edisi 4, Buku 1. Jakarta:
Salemba Empat.



