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Abstract—This paper presentsthe study related online shopping via | nstagram. This study investigates
the influence of trust in the mediation on perceived of risk and the intention to use Instagram. A-130
the research female respondent using the convenience sampling in survey approach had been
presented. The data obtained was analyzed using Structure Equation Modeling (SEM) and Smart PLS
program. The result of thisstudy isthat trust factor on theintention to transaction online shopping via
Instagram has the positive and significant relationships. However, trust factor has a negative and
significant impact on perceived risk on online shopping using I nstagram. I n the meantime, per ceived of
risk has a negative and significant effect on the intention of transacting online shopping through
Instagram. Additionally, related to the indir ect influence, thetrust factor influencestheintention to use
Instagram through the perceived of risk as mediating variable. Finally, the further research and
contribution has added in this paper.
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