DAFTAR PUSTAKA

Amoah, F., Radder, L., & Eyk, M. V. (2016). Experience Quality Dimensions And Customer
Perceptions: A Case Study Of Guesthouses In Ghana. African Journal Of Hospitality,
Tourism And Leisure, 5 (4).

Araci, U. E., Bulut, Z. A., & Kocak, N. (2017, September 15-16). The Relation Among
Experiential Marketing, Customer Satisfactien, And\Behavioral Intention: A Study On
Food And Beverage Businesses. (M. Cingula, M. Przygoda, & K. Detelj, Penyunt.) 23rd
International Scientific Conference On Economic And Social Development, 361-371.

Alkilani, K., Ling, K. C., & Abzakh, A. A. (2012). The Impact Of Experiential Marketing
And Customer Satisfaction On Customer Commitment In The World Of Social
Networks. Asian Social Science, 9(1), 262.

Amoah, F., & Elizabeth, P. (2016). Experience Quality Dimensions And Customer
Perceptions : A Case Study Of Guesthouses In Ghana, 5(4), 1-21.

Armstrong, G., Adam, S., Denize, S., & Kaotler, P. (2014). Principles Of Marketing. Pearson
Australia.

Bitner, M. J., Zeithaml, V. A., & Gremler, D. D. (2010). Technology’s Impact On The Gaps
Model Of Service Quality. In Handbook Of Service Science (Pp. 197-218). Springer.

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What Is It? How
Is It Measured? Does It Affect Loyalty? Journal Of Marketing, 73(3), 52—68.

Brand Loyalty, A., & Cetintiirk, 1. (2017). Miisteri Degeri, Miisteri Tatmini Ve Marka
Sadakati: Universite Sosyal Tesisleri Uzerine Bir Arastirma. Jthm-Journal Of Travel
And Hospitality Management, 14(2), 93-109.

Chandra, 1. (2013). Analisa Pengaruh Experiential Marketing Terhadap Customer
Satisfaction Dengan Perceived Value Sebagai Variabel Intervening Konsumen The
Premiere Grand City Surabaya. Jurnal Strategi Pemasaran, 1(2), 1-10.

Chang, M.-C., Chang, Y.-T., Wei, S.-C., Liang, P.-C., Jan, I.-S., Su, Y.-N., ... Wong, J.-M.
(2009). Association Of Novel Chymotrypsin C Gene Variations And Haplotypes In
Patients With Chronic Pancreatitis In Chinese In Taiwan. Pancreatology, 9(3), 287-292.

Chen, I. H. (2014). A Study Of The Effect Of Experiential Marketing On Customer Purchase
Intention: Case Study Of The Taipei International Sports Cycle Show. The Sport
Journal, 17.

Christian, . A;,; .& Dharmayanti, ' D.- (2013). Pengaruh_Experiential ~Marketing -Terhadap
Customer Satisfaction Dan Customer Loyalty The Light Cup Di Surabaya Town Square.
Jurnal Manajemen Pemasaran Petra, 1(2), 1-13.

Cronin Jr, J. J., Brady, M. K., & Hult, G. T. M. (2000). Assessing The Effects Of Quality,
Value, And Customer Satisfaction On Consumer Behavioral Intentions In Service
Environments. Journal Of Retailing, 76(2), 193-218.

Demirgiinescedil, B. K. (2015). Relative Importance Of Perceived Value, Satisfaction And
Perceived Risk On Willingness To Pay More. International Review Of Management And



Marketing, 5(4).

Dharmawansyah, 1. (2013). Pengaruh Experiential Marketing Dan Kepuasan Pelanggan
Terhadap Loyalitas Pelanggan (Studi Kasus Pada Rumah Makan Pring Asri Bumiayu).
Management Analysis Journal, 2(2).

F. Hair Jr, J., Sarstedt, M., Hopkins, L., & G-Kuppelwieser, V. (2014). Partial Least Squares
Structural Equation Modeling (Pls-:Sem) An Emerging Tool In Business Research.
European Business'Review, 26(2); 106—121.

Ghozali, I. (2011). Analisis Multivariat Dengan Menggunakan Spss. Edisi Tiga. Semarang.
Badan Penerbit Universitas Diponegoro.

Gilang, 1., Apriatni, E. P., & Widayanto, W. (2016). Pengaruh Strategi Experiental Marketing
Dan Kualitas Produk Terhadap Keputusan Pembelian Kaos Dagadu. Jurnal [limu
Administrasi Bisnis, 5(4), 429-437.

Hartel, J. (2010). Managing Documents At Home For Serious Leisure: A Case Study Of The
Hobby Of Gourmet Cooking. Journal Of Documentation, 66(6), 847-874.

Hendarsono, G. (2013). Analisa Pengaruh Experiential Marketing Terhadap Minat Beli
Ulang Konsumen Cafe Buntos 99 Sidoarjo. Jurnal Strategi Pemasaran, 1(2), 1-8.

Indriani, F. (2006). Expemential Marketiivg Sebagai Suatu Strategi Dalam Menciptakan
Customer Satisfaction Dan Repeat Buying Untuk Meningkatkan Kineria Pemasaran.
Jurnal Studi Manajemen & QOrganisasi, 3(1).

Jang, S. S., & Feng, R. (2007). Temporal Destination Revisit Intention: The Effects Of
Novelty Seeking And Satisfaction. Tourism Management, 28(2), 580-590.

Kartajaya, H. (2006). Marketing Klasik Indonesia. Pt Mizan Publika.

Keith, M., Santanam, R., & Sinha, R. (2010). Switching Costs, Satisfaction, Loyalty And
Willingness To Pay For Office Productivity Software. In System Sciences (Hicss), 2010
43rd Hawaii International Conference On (Pp. 1-9). leee.

Kuo, Y., Yang, T., & Huang, G.-W. (2008). The Use Of Grey Relational Analysis In Solving
Multiple Attribute Decision-Making Problems. Computers & Industrial Engineering,
55(1), 80-93.

Kyauk, S. T., & Chaipoopirutana, S. (2014). Factors Influencing Repurchase Intention: A
Case Study Of Xyz. Com Online Shopping Website In Myanmar. In International
Conference On Trends In Economics, Humanities And Management (Pp. 177-180).

Liang, C.-J.,; Wang, W.-H., & Dawes Farquhar; J.-(2009)." The Influence Of Customer
Perceptions On Financial Performance In Financial Services. International Journal Of
Bank Marketing, 27(2), 129-149.

Liu, Y., & Jang, S. S. (2009). Perceptions Of Chinese Restaurants In The Us: What Affects
Customer Satisfaction And Behavioral Intentions? International Journal Of Hospitality
Management, 28(3), 338-348.

Mowen, J. C., & Minor, M. (2002). Perilaku Konsumen. Jakarta: Erlangga, 90.



Neoptolemos, J. P., Stocken, D. D., Bassi, C., Ghaneh, P., Cunningham, D., Goldstein, D., ...
Mariette, C. (2010). Adjuvant Chemotherapy With Fluorouracil Plus Folinic Acid Vs
Gemcitabine Following Pancreatic Cancer Resection: A Randomized Controlled Trial.
Jama, 304(10), 1073-1081.

Nigam, D. A. (2012). Modeling Relationship Between Experiential Marketing, Experiential
Value And Purchase Intensions In Organized Quick Service Chain Restaurants Shoppers
Using Structural Equation (Modeling « *Approach. . Paradigm,- 16(1), 70-79.
Https://Doi:Orgi0.1177/0971890720120108

Nurjanah, R. L., & Mashariono, M. (2017). Pengaruh Produk Dan Harga Terhadap Word Of
Mouth Melalui Kepuasan Konsumen. Jurnal llmu & Riset Manajemen, 6(7).

Oztirk, R. (2015). Exploring The Relationships Between Experiential Marketing, Customer
Satisfaction And Customer Loyalty: An Empirical Examination In Konya. World
Academy Of Science, Engineering And Technology, International Journal Of Social,
Behavioral, Educational, Economic, Business And Industrial Engineering, 9(8), 2817—
2820.

Panjaitan, J. E., & Yuliati, A. L. (2016). Pengaruh Kualitas Pelayanan Terhadap Kepuasan
Pelanggan Pada Jne Cabang Bandung [The Influence Of Service Quality On Customer
Satisfaction At Jne Branch In Bandung]. Derema (Development Research Of
Management): Jurnal Manajemen, 11(2), 265-289.

Paper, C., & At, Z. (2017). The Relation Among Experiential Marketing , Customer
Satisfaction , And Behavioral Intention ..., (September), 15-16.

Rahardja, C., & Anandya, D. (2010). Experiential Marketing, Customer Satisfaction,
Behavioral Intention: Timezone Game Center Surabaya.

Rahmawati, Y., & Suminar, B. (2014). Pengaruh Kepuasan Dan Loyalitas Pelanggan
Terhadap Word Of Mouth Pada Pelanggan Honda Motor Di Surabaya. Journal Of
Business & Banking, 4(1), 15-30.

Rahmi, M., Andari, R., & Yuniawati, Y. (2017). Pengaruh Customer Experience Terhadap
Behavioral Intention Wisatawan Di Saung Angklung Udjo (Survey Terhadap Wisatawan
Nusantara Yang Berkunjung Ke Saung Angklung Udjo). Tourism & Hospitality
Essentials (The) Journal, 6(2), 1033-1040.

Schmitt, B. (1999). Experiential Marketing: A New Framework For Design And
Communications. Design Management Journal (Former Series), 10(2), 10-16.

Tsaur, S.-H., Lin, Y.-C., & Lin, J,-H.(2006). Evaluating Ecotourism Sustainability From The
Integrated Perspective Of Resource,-Community And Tourism. Tourism Management,
27(4),640-653.

Voorhees, C. M., & Brady, M. K. (2005). A Service Perspective On The Drivers Of
Complaint Intentions. Journal Of Service Research, 8(2), 192-204.

Yang, W.-C., Lin, C.-C., & Blair, T. C. (2016). Experiential Marketing And Consumer
Purchase Intention—A Case Study Of New Magtonic Products. Hef.

Yuan, J., & Jang, S. (2008). The Effects Of Quality And Satisfaction On Awareness And
Behavioral Intentions: Exploring The Role Of A Wine Festival. Journal Of Travel



Research, 46(3), 279-288.

Zena, P. A., & Hadisumarto, A. D. (2013). The Study Of Relationship Among Experiential
Marketing, Service Quality, Customer Satisfaction, And Customer Loyalty. Asean
Marketing Journal.

Jogiyanto, & Abdillah, W. (2009). Konsep-& Aplikasi PLS (Partial Least Square) Untuk
Penelitian Empiris. Yogyakarta: BRFE-YOGYAKARTA.

Ratvany, S. (2016)."PERAN DINAS KEBUDAYAAN DAN'PARIWISATA DALAM
MENGEMBANGKAN KAWASAN WISATA DI KABUPATEN MALINAU.
eJournal Pemerintahan Integratif, 4 (1), 66-76.

Sekaran, Uma, (2017). Research Methofs for Business, Metode Penelitian untuk Bisnis,
Jakarta : Selemba Empat Sekaran, U. (2011). Metodologi penelitian untuk bisnis
(edisi 4 - buku 1). Jakarta: Salemba Empat.

Sekaran, U. (2011). Metodologi penelitian untuk bisnis (edisi 4 - buku 2). Jakarta: Salemba
Empat.

Undang-Undang Republik Indonesia Nomor 10 Tahun 2009. (t.thn.). Kepariwisataan.

http://www.creativequerrillamarketing.com/guerrilla-marketing/

https://bisnis.tempo.co/read/1036777/kemenperin-industri-makanan-minuman-masih-jadi-
andalan-di-2018

https://sumbar.bps.qo.id/pressrelease/2017/10/02/534/perkembangan-pariwisata-dan-
transportasi-sumatera-barat-agustus-2017.html

https://travel.kompas.com/read/2015/12/07/200000327/payakumbuh.kembangkan.wisata.kuli
ner.malam

https://minangkabaunews.com/artikel-14667-kota-payakumbuh-ciptakan-pertumbuhan-
ekonomi-melalui-pariwisata.html

https://travel.detik.com/dtravelers stories/u-3044584/berburu-kuliner-minang-di-pasar-
payakumbuh

https://www.tripadvisor.co.id/locationphotodirectlink-03398689-d8472169-i142118162-
pongek or situjuah-payakumbuh west sumatra sumatra.html

https://www.tripadvisor.co.id/restaurant review-g3398689-d8472169-reviews-
pongek or situjuah-payakumbuh west sumatra sumatra.html

http://Mmawvw.beritasatu.com/saujana/477353-rendang-memaknai-filosofi-minangkabau.html



http://www.creativeguerrillamarketing.com/guerrilla-marketing/
https://bisnis.tempo.co/read/1036777/kemenperin-industri-makanan-minuman-masih-jadi-andalan-di-2018
https://bisnis.tempo.co/read/1036777/kemenperin-industri-makanan-minuman-masih-jadi-andalan-di-2018
https://sumbar.bps.go.id/pressrelease/2017/10/02/534/perkembangan-pariwisata-dan-transportasi-sumatera-barat-agustus-2017.html
https://sumbar.bps.go.id/pressrelease/2017/10/02/534/perkembangan-pariwisata-dan-transportasi-sumatera-barat-agustus-2017.html
https://travel.kompas.com/read/2015/12/07/200000327/Payakumbuh.Kembangkan.Wisata.Kuliner.Malam
https://travel.kompas.com/read/2015/12/07/200000327/Payakumbuh.Kembangkan.Wisata.Kuliner.Malam
https://minangkabaunews.com/artikel-14667-kota-payakumbuh-ciptakan-pertumbuhan-ekonomi-melalui-pariwisata.html
https://minangkabaunews.com/artikel-14667-kota-payakumbuh-ciptakan-pertumbuhan-ekonomi-melalui-pariwisata.html
https://travel.detik.com/dtravelers_stories/u-3044584/berburu-kuliner-minang-di-pasar-payakumbuh
https://travel.detik.com/dtravelers_stories/u-3044584/berburu-kuliner-minang-di-pasar-payakumbuh
https://www.tripadvisor.co.id/LocationPhotoDirectLink-g3398689-d8472169-i142118162-Pongek_OR_Situjuah-Payakumbuh_West_Sumatra_Sumatra.html
https://www.tripadvisor.co.id/LocationPhotoDirectLink-g3398689-d8472169-i142118162-Pongek_OR_Situjuah-Payakumbuh_West_Sumatra_Sumatra.html
https://www.tripadvisor.co.id/Restaurant_Review-g3398689-d8472169-Reviews-Pongek_OR_Situjuah-Payakumbuh_West_Sumatra_Sumatra.html
https://www.tripadvisor.co.id/Restaurant_Review-g3398689-d8472169-Reviews-Pongek_OR_Situjuah-Payakumbuh_West_Sumatra_Sumatra.html
http://www.beritasatu.com/saujana/477353-rendang-memaknai-filosofi-minangkabau.html

