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THE INFLUENCE ANALYSIS OF BRAND IMAGE, PRICE PERCEPTION, BRAND
ATTITUDE, LOCATION AND WORD OF MOUTH TOWARD PURCHASE
INTENTION

(Case Study On Cinema XXI Cinema in Padang City)

This study aims to analyze the influence of Brand Image, Price Perception, Brand Attitudes,

Location and Word of Mouth to Purchase Intention at Cinema XXI Padang City. The sample

of this research is the first time viewers-in-Cinema-XXI in Padang City as many as 208
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