DAFTAR PUSTAKA

Anonim, 2009, Hasil Penelitian Profil Usaha Mikro, Kecil, dan Menengah (UMKM)
di Indonesia, Biro Kredit Bank Indonesia

Anonim, 2011, Undang-Undang No. 20 Tahun 2008 Tentang Usaha Mikro, Kecil
dan Menengah

Asia Foundation, The, (2002). SMEs and e-commerce, [Online], Available :
http://www.asiafoundation.org/pdf/SMEsurvey indo.pdf, Akses 24
November 2011

Asing-Cashman, Joyce Georgina; Obit, Joe Henry;Bolongkikit, Jetol dan Geofrey
Harvey Tanakinjal (2004), “An Exploraty Research of The Usage Level of
E-Commerce among Small and Medium Enterprises (SMEs) in The West
Coast of Sabah, Malaysia”,
http://www.handels.qu.se/ifsam/Streams/etmisy/175final.pdf

Augusty Ferdinand (2002), “Structural Equation Modeling dalam Penelitian
Manajemen”. BP Undip, Semarang

Case, Karl E dan Fair, Ray C, Prinsip-Prinsip Ekonomi Mikro, Jakarta : PT. Indeks,
2005

Chewlos, Paul; Benbasat, Izak dan Dexter, Albert S. (2000). “Research Report:
Empirical Test of an EDI Adoption Model”,
http://ebusiness.commerce.ubc.ca/internal/UBCBEBR2000-003.pdf

Dada, Danish, E-Readliness for Developing Countries : Moving. the Focus from The
Enfirontment To The Users, London School Economics Journals, 2006

Daniel, Elizabeth; Wilson, Hugh dan Myers, Andrew (2002), “Adoption of E-
commerce by SMEs in the UK: Towards a Stage Model”, International
Small Bussines Journal No. 3, Vol. 20, 2002, pp. 253-270

Frambach, Ruud T. (1993),”An Integrated Model of Organizational Adoption and
Diffusion of Innovations”, European Journal of Marketing, Vol 27 No. 5,
pp. 22-41

Grandon, Elizabeth E. dan Pearson J, Michael (2003), “Perceived Strategic Value
and Adoption of Electronic Commerce: An Empirical Study of Small and
Medium Sized Bussines”, Paper Presented on The 36™" Hawaii International
Conference on System Sciences (HICSS’03)


http://www.asiafoundation.org/pdf/SMEsurvey_indo.pdf
http://www.handels.gu.se/ifsam/Streams/etmisy/175final.pdf
http://ebusiness.commerce.ubc.ca/internal/UBCBEBR2000-003.pdf

Grandon, E., & Pearson, M. (2004). E-Commerce adoption: Perceptions of
Managers/Owners of Small and Medium Enterprises in Chille’,
Communication of The Association for Information Systems, 13, 81-102

Hong Cheong Looi (2005), “E-Commerce Adoption In Brunei Darussalam: A
Quantitative Analysis of Factors Influencing Its Adoption”

Kreamer, Kenneth L.; Gibbs, Jennifer dan Dedrick, Jason (2002), “Impacts of
Globalization on E-Commerce Adoption and Firm Performance : A Cross
Country Investigation”, http://www.crito.uci.edu

Ling, Chong Yee (2001), “Model of Factors Influences on Electronic Commerce
Adoption and Diffusion in-Small - & Medium Sized Enterprises”,
http://ecom.fov.unimb:sifecis2001/doctoral/Students/ECISDC Chong.pdf

Limthongchai, Passachon dan Speece, Mark W. (2002), “The Effect of Perceived
Characteristics of Innovation on E-Commerce Adoption by SMEs in
Thailand”,
http://blake.montclair.edu/~cibconf/conference/DAT A/Theme7/Thailand2.p
df

Molla, A., & Licker, P.S. (2001). E-Commerce Systems Success: An Attempt to
Extend and Respecify the Delone and MacLean Model IS Success, Journal
of Electronic Commerce Research, 2(4), 131-141

Nelson, Matthew L. dan Shaw, Michael J. (2003), “The Adoption and Diffusion of
Interorganizational System Standards and Process Innovations”,
http.//www.si.umich.edu/misg-stds/proceedings/146_258-301.pdf

Pease, Wayne dan Rowe, Michelle (2003),” The Adoption of Electronic Commerce
by Small and Medium Enterprises (SMEs) in Regional Australia”,
http://www:usg.edu.au/users/pease/publications/ ANZMAC. pdf

Pujani, V. (2009), Development of Web Site Success Model for E-Commerce in
Indonesia SMEs.

Ruppel, Chyntia P. dan Howard, Geoffry S. (1998),”Facilitating Innovation
Adopting and Diffusion: The Case of Telework”, Information Resources
Management Journal Vol 11, No. 3, pp. 5-15

Sarosa, Samiaji dan Zowghi, Didar (2003), “Strategy for Adopting Information
Technology for SMEs: Experience in Adopting Email Within an Indonesia
Furniture Company”, Electronic Journal of Information Systems Evaluation
Vol. 6, No. 2, pp. 165-176


http://www.crito.uci.edu/
http://ecom.fov.unimb.si/ecis2001/doctoral/Students/ECISDC_Chong.pdf
http://blake.montclair.edu/~cibconf/conference/DATA/Theme7/Thailand2.pdf
http://blake.montclair.edu/~cibconf/conference/DATA/Theme7/Thailand2.pdf
http://www.usq.edu.au/users/pease/publications/ANZMAC.pdf

Seyal, Afzaal H. dan Rahman, Mohd. Noah Abd (2003), “A Preliminary
Investigation of E-Commerce Adoption in Small & Medium Enterprises in
Brunei”, Journal of Global Information Technology Management Vol. 6 Iss:
2, 2003, pp. 6-26

Venkat, Ramesh (2000), “A Study on the Impact of Bussiness to Bussiness
Commerce in Canada’, http://www.pmac.ca/PDF/ste%20marys%study.pdf

Yun (1999), “ ”E-Commerce” Solusi UKM Atasi Krisis”, Kompas, 27 Agustus 1999.


http://www.pmac.ca/PDF/ste%20marys%25study.pdf

