REFERENCE

Aisyah, Ismi Nur., Sunaryo, Margono Setiawan. (2014). The factors that
influence consumer attitudes and interest in the purchase of products
Handbag Brand imitation (studies on consumer Women in Malang.)
Management App.lication Journa Vol.12,No.4, pp. 562-571.

Ajzen ,-1.(1991). The Theory of jPlanned Behavior.Organizational Behavior and
Human.Decision Proeess. Val.50, No.2, pp. 179-211

Ajzen ,"“1.M.Fishbein. (1975). Belief, Attitude, Intention, “and Behavior: An
Introduction to Theory and Reaserch, (Addison — Wesley)

Albarg, Abbas N. (2015) Counterfeit Products and the Role of the Consumer in Saudi
Arabia. American Journal of Industrial and Business Management,5, 819-827

Ang, SH., Cheng, P.S,, Lim, E.A.C., Tambyah, S.K. 2001. “Spot the Difference:
Consumer Responses Towards Counterfeits”. Journal of Consumer
Marketing. Vol. 18 No.3 pp..219-35.

Arianti, Fiki. (2015) How Much Indonesia Loss from counterfeiting?.
September30.2016 http://bisnis.liputan6.com/read/2181061/berap-kerugian-ri-dari-
peredaran-produk-pal su.

Huda, N. &Rini N. (2012).The Analysis of Attitudes, Subjective Norms, and
Behavioral Control on Muzakki’s Intention to Pay Zakah.International Journal
of Business and Social Science.271-280.

Jaafar, Siti N. & Pan Ein L. (2010). Consumers’ perception, attitudes and purchase
intention towards private labels food products in Malaysia. Asian Journal of
Business and Management Science.73-90.

Madahi.A.,&Sukati. 1. (2012).The effect of external factors on purchase intention
amongst young generation in Malaysia.153-160.

Montazeri, B., &Sharifinia, K. (2013).The impact of attitude on consumer
behavior.Universal Journal of Management and Social Science, 72-77.
Nguyen. T. N. M.,& Tran. P. T. (2015). Factors affecting persona financia
management behaviors : Evidence from Vietnam. Proceedings of the Second
As a-Pacific Conference on Global Business, Economics, Finance and Social

Sciences (AP15Vietnam Conference).

Shih.l.C.,.&Hwai. H. F. (2011). Examining customer purchase intention towards
counterfeit products based on modified Theory of Planned Behavior.
International Journal of Humanities and Social Science.278-284.

Stravinskiene.J.,&Dovaliene. A. (2013).Factors influencing intent to buy counterfeit
luxury goods.Economics and Management.761-768.

The Impact of the Economy of Consumers’ Financial Behaviors and
Perspective.(2011). First Dataand Market Strategies International .

Thuy T. N Vo& Chi;F. K: Nguyen. (2015). Factors influencing costumer pereeived
quality’ and purchase intention towards private labels in the Vietnam-market:
The moderating effects of store image. International Journal of Marketing
Sudies.51-63.

Burton, S., Lichtenstein, D.R., Netemeyer, R.G. and Garretson, J.A. (1998), “A scale
for measuring attitude toward private label products and an examination of its
psychological and behavioral correlates”, Academy of Marketing Science,
Vol. 26 No. 4, pp. 293-306.

Bian, Xuemei., Veoutsou, Cleopatra. (2005). Consumers’ attitudes regarding
non-deceptive counterfeit brands in the UK and China. Journa of Brand




Management (Vol. 14,pp. 211 — 222.

Brucks, M., Zeithaml, V. A. & Naylor G. (2000) Price and Brand Name as
Indocator of Quality Dimension for Consumer Durables. Academy of
Marketing Science. Vol. 28, No. 3, pp.. 301-314.

Chapman, J. & Wahlers, R. (1999) A Revision and Empirical Test of the Extended
Price-Perceived Quality Model. Journal of Marketing Theory and Practice.
Vol. 7, No. 3, pp.. 53-64.

Chaudry M.W.T. Almeéd, “Furgan., ‘and friends. [(2015). The determinants of
pukchaselintention of consumers towards.counterfeit'shoes'in‘Pakistan. Journal
of Public Administration and Governance. Vol.4, No.2, pp. 20-38.

Cheng, S, I, FuH., H, & L., T., C,, Tu. (2011). Examaning Customer Purchase
lontention for Counterfeit Product Based on a modified Theory of
Planned Behavior. International Journal of Humanities and Social
Science. Vol.1, No.1, pp. 278-284.\

Dewanthi, Desira Sukma (2008) The Effect of Social and Personality Factors to
Attitude Toward Fashion Counterfeiting. Economic faculty.

Eagly, A.H., Chaiken, S. (1993) The Psychology of Attitudes. pp.. 794.

Eisend, M. and Schuchert-Guller, P. (2006). Explaining Counterfeit Purchases:
Review and Preview, Academy of Marketing Science Review

Fishbein, M. and Ajzen, |. (1975), Belief, Attitude, Intention, and Behavior: An
attitudes and product traits as determinants. Journal of Business Research,
Vol. 35, No.1,pp. 41-53.

Ang, SH., Cheng, PS, Lim, EA., & Tambyah, SK. (2001). Spot the
difference: Consumer responses towards counterfeits. Journal of
Consumer Marketing, 18(3), 219-235.

Bloch, PH., Bush, RF, & Campbell, L. (1993). Consumer ‘accomplices’
in  product counterfeiting: A demand-side investigation. Journal of
Consumer Marketing, 10(4), 27-36.



