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ABSTRACT 

Purchase intention is one of the main concepts studied in the marketing literature. The interest of 

marketing scholars on purchase intention comes from its relation to buying behaviour. The aim of 

this study is to examine the linkage between product innovation, brand image, perceived quality and 

purchase intention. Accidental sampling as a part of non-probability sampling technique was 

followed during questionnaires data collection. This study utilizes Structural Equation Modelling and 

using multidimensional construct with first-order reflective and second-order formative through 

smartPLS Software on data from 150 respondents that is consumer or who have intention to purchase 

for Minangkabau traditional woven in Payakumbuh and Lima Puluh Kota, West Sumatera. The 

findings indicated that product innovation has a significant effect on brand image. However, 

perceived quality does not have a significant effect on brand image. It also revealed that perceived 

quality and brand image are positively related to purchase intention. The result of the study provides 

several theoretical and practical implications. It will help the managers and marketers to focus on the 

features of the innovative product and perceived quality. 
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