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ABSTRACT

This study aimed to analyze the influence of television advertising and brand equity toward consumer purchase
decision of Pocari Sweat in Japan and Indonesia. The data obtained through questionnaire. The samples were drawn
from 214 consumer in Japan and Indonesia. The data analyzed by using SPSS 16. In this research, there are 3
variables : those are independent which are : television advertising and brand equity (brand association, perceived
quality, and brand loyalty. The dependent variable which is purchase decision. The finding indicated that television
advertising has positive and not significant influence on purchase decision of Pocari Sweat in Japan while in
Indonesia television advertising has negative and not significant influence on purchase decision of Pocari Sweat. For
brand association and brand loyalty, all have positive and significant influence in both countries Japan and Indonesia
on purchase decision of Pocari Sweat. For perceived quality it has positive and not significant influence on purchase
decision of Pocari Sweat in Japan while in Indonesia it has positive and significant influence on purchase decision of
Pocari Sweat.
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