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ABSTRACT 

This study aimed to analyze the ratio of the number of potential, targets, and 

realization of tax revenue and comparing the effectiveness of billboard 

advertisement taxation based on potential and targets. Data obtained by 

collecting data at Dinas Pendapatan Daerah Kota Padang (DISPENDA) through 

interviews, documentary studies, a review of literature related to the problem and 

the variables studied were about the advertisement tax. The research is 

descriptive quantitative research conducted to analyze large or small 

relationship between the variables are expressed with numbers. Results can be 

measured by the ratio in percentage form so it can be in the know just how much 

difference the value of the effectiveness of advertisement taxation based on 

potential and targets. 

 

Keywords: Potential advertisement tax, advertisement tax target, the realization 

advertisement tax, the effectiveness of advertisement taxation 

 

 

 

 

 

 
 



 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


