DAFTAR PUSTAKA

Ahmad Puad mat som, Azizan marzuki, Maryam yousefi, and Ala’a nimer
Abukhalifeh.(2012).Factors influencing visitors’ revisit behavioral intentions: A case
study of sabah, Malaysia.international journal of marketing studies,;vol.4,No.4,2012 ISSN
1918-719X E-ISSN 1918-7203

Bashar Aref mohammad Al-Haj mohammad.(2014). Examining Tourist’s satisfaction, loyalty
and intention to revisit. International journal management sciences vol.2,No.6,2014,260-
273

Chaohui,Wang.Lin,lu.&Qiaoyun,Xia (2012),Impact of Tourists'Perceived Value on Behavioral
Intention for Mega Events: Analysis of Inbound and Domestic Tourists . National
Natural Science Foundation of China. Vol. 22 No. 6 pp. 742-754.

Chung-Yu Wang dan Li-Wei Wu. (2011). Reference Effects on Revisit Intention : Involvement

As A Moderator. Taylor & Francis Group, LLC.

Cooper, D. R. Pamela, S. Schindler. (2006). Bussiness Research Methods. Edisi 9. McGraw-Hill
International Edition.

Ferdinand, A. (2006). Metode penelitian manajemen. Semarang: Badan Penerbit
Universitas Diponegoro, 248-9.

Ghozali, Imam. (2011). Aplikasi Analisis Multivariate dengan Program SPSS.Cetakan ke 5.
Semarang :Badan Penerbit UNDIP.

Given, Lisa M. (editor). (2008). The Sage Encyclopedia of Qualitative Research Methods.

Thousand Oaks: Sage.

Grundey, D.(2008).Experiential Marketing vs. Traditional Marketing : creating rational and
emotional liaisons with consumers. The Romanian Economic Journal Year X1,No.29.

Hair, J.F., Hult, G.T.M., Ringle, C.M., Sarstedt, M., (2013). A Primer on Partial Least Squares
Structural Equation Modeling (PLS-SEM). Sage, Thousand Oaks.

Hendarsono, Gersom dan Sugiono Sugiharto. (2013). “Analisa Pengaruh Experiential Marketing
Terhadap Minat Beli Ulang Konsumen Cafe Buntos 99 Sidoarjo”. Jurnal Manajemen
Pemasaran Vol. 1 No. 2 Hal. 1-8, 2013.

http://ekbis.sindonews.com/read/1081924/34/kunjungan-wisman-ke-ri-tembus-target-10-juta-
1454331108 diakses 15 april (2016)

https://hasanuddinali.com/2016/11/28/bagi-wisatawan-pengalaman-adalah-kunci/ diakses pada
16 januari 2017 jam 12:28 WIB

http://travel. kompas.com/read/2015/12/30/082100827/Kembangkan.Pariwisata.Sawahlunto.Siap
kan.Rp.8.Miliar. Diakses 15 april (2016)

Jeon Hyunjin.(2013).The Effect Of Experiental marketing On customer satisfaction and revisit
intention of beuty salon franchise stores” . J.fash.bus.vol.17,No.3:109-121

Jinyang Deng and Chad Pierskalla(2011). Impact Of Past experience on perceived value,overall
satisfaction,and destination loyalty: A Comparison Between Visitor and Resident
Attendees Of A festival. Event management, Vol.15,pp.163-177

Kertajaya, Hermawan. (2006).Marketing InVenus. Jakarta: PT Gramedia.

Kotler, Philip. (2009). Manajemen Pemasaran : Analisis, Perencanaan dan Pengedalian. Jilid 1

dan 2. Edisi Millenium. Ahli Bahasa Hendra Teguh ,SE, Ak dan Ronny A Rusli SE, Ak.

Prehalindo. Jakarta.

Salah Wahab,L.C Crampon,L.M Roth Field.(2000).7ourism Management. Jakarta.PT.Pradaya



http://ekbis.sindonews.com/read/1081924/34/kunjungan-wisman-ke-ri-tembus-target-10-juta-1454331108%20diakses%2015%20april%20(2016
http://ekbis.sindonews.com/read/1081924/34/kunjungan-wisman-ke-ri-tembus-target-10-juta-1454331108%20diakses%2015%20april%20(2016
https://hasanuddinali.com/2016/11/28/bagi-wisatawan-pengalaman-adalah-kunci/
http://travel.kompas.com/read/2015/12/30/082100827/Kembangkan.Pariwisata.Sawahlunto.Siapkan.Rp.8.Miliar
http://travel.kompas.com/read/2015/12/30/082100827/Kembangkan.Pariwisata.Sawahlunto.Siapkan.Rp.8.Miliar

Paramita.

Sekaran, U. (2006). Research methods for business: A skill building approach. John Wiley &
Sons.wang

Sekaran, Uma. (2011).  Metodologi  Penelitian untuk  Bisnis.Jilid 1.Edisi
4.Jakarta :SalembaEmpat.

Su-Hsin,Lee., Shu-Chen,Chang,.and Jing-Shoung,Hou.(2008).Night market experience and
image of temporary residents and foreign wisitors. [International Journal of
Culture, Tourism and Hospitality Research.Vol. 2 No. 3,pp. 217-233.\

Sugiyono.(2008).Metode Penelitian Pendekatan Kuantitatif, Kualitatif dan
R&D.Bandung:ALFABETTA

Suryana, Popo dan E. S. Dasuki. (2013). “Analisis Faktor yang Mempengaruhi Keputusan
Pembelian dan Implikasinya pada Minat Beli Ulang”. Trikonomika Vol. 12 No. 2 Hal.
190-200

Uma Sekaran. (2009). Research Methods For Business (Metodologi Penelitian untuk Bisnis).

Jakarta: Salemba Empat.

Undang — Undang No. 10 Tahun 2009 Pasal 1 butir 3 tentang kepariwisataan

Veal, A. J. (2011). Research methods for leisure & tourism : A practical guide. 4th ed.. Harlow:
Pearson Education Limited.

www.wisatakandi.com di akses pada tanggal 14 maret 2016



http://www.wisatakandi.com/

