
CHAPTER4

CONCLUSION

Thewriteranalyzed10dataoftheslogansfoundinthebrandsportshoe

advertisement.Allofthedataweretakenfromseveralsportwebsitesandthegraph

ofglobalmarketinginformationcomparestogettheresultoftheanalysis.The

writeronlyfocusesonasloganandtheillustrationasacontexttosupportthe

impliedmeaningoftheadvertisement.Allofthesloganspurposeistoattractthe

peopletochoosetheirproduct.Thewritertakesthesportshoesasthedatabecause

ofthesportshoesadvertisementisthegreatadvertisingintheworld.Mostly,the

peopleintheworldenjoysportactivities.

Therearethreebrandsthatdominatetheglobalmarket:Nike,Adidas,and

Puma.ThehighestsaleswereachievedbyNikein2014hasreached16.2billionU.S

dollars.ThesecondhighestsaleswasachievedbyAdidasin2014hasreached8.1

billionU.Sdollars.Thelast,pumaasthethirdhighestsaleshasreached1.56billion

U.S dollars in 2014.These incomes can be concluded bythe writerthat

advertisementoftheproductisaveryimportantthinginpromotingtheirproducts.

Basedontheincomesofthesales,itcanbeproofedthattheconsumersareableto

understandtheimplicatureoftheads.

Fromtheanalysis,thewriterknowsthatcontextistheimportantelementto

identifytheimpliedmeaningoftheslogans.Thatiswhytheideasoftheslogans

dependonthecontextitself.Partsofthepicturecanbeanalyzedthroughthe

illustrationandthecolorofthead.Fromtheillustration,manyadvertisersputmodel

orobjecttosupporttheirad.Bylookingthroughtheobject,thewriterseesgestureof

themodel.Thegesturecandeliverthesupportingideaoftheadvertisement.



Relatedwiththecoloroftheadvertisement,thecolourimpliestheemotions

ofpeople’sinterpretation.Forexampleredimpliesangry,andspirit,greenimplies

sick,andblueimpliescoolness.Ifthoseelementsarecombined,thewritercanget

themainideaoftheslogan.Peoplearealsoeasytounderstandtheimpliedmeaning

oftheslogan.Slogancannotbedeliveredwithoutthecontextitself,sometimethe

illustrationcantalkwiththeexpressionoremotionbecausemostlythesportshoes

advertisementcombinesmodelsandtheobjecttoattractpeople.

Intheresultoftendatabelow,therearemanyimpliedmeaningsthatcanbe

identifiedandhavesomecharacteristicsineverybrand:

1)Nike“EXPLOSIVESPEED”impliesNikehasunlimitedspeedsuch

meteorexplodeandnoonetheotherbrandcanfollowtheproduct.

2)Adidas“Insticttakesover”impliesThepeopleshouldbebravelikean

animaliftheyareplayingfootballandwanttodominatethegames

3)Asics“Soundmindsoundbody”impliesMindandbodyarethe

importantelementforsport,theshoecanmaketheconsumers

combineboth elementsandnoonecanfocusasthosewhoAsics

shoes

4)Inov8 “Evolutiontakestime...untilthen..”impliesgivingagood

adaptationtotheconsumerastheeffectafterusingtheshoe

5)PearlIzumi“Wesaiditwouldbesmooth.Noteasy”impliesseeing

everyoneassportsmenandgivesthemenergytoholdtheirweightto

runintrailwaywiththeshoe.

6)NewBalance“Let’smakeexcellenthappen”impliestheproductcan



maketheconsumerstoleveluptheirrunafterusingtheshoe.

7)Puma“Foreverfaster”impliestheconsumercanbefasteverytimeif

theyareusingtheshoeandbecomeafastestthanothers.

8)UnderArmour“Doyouhearfootsteps?Oraretheyhearingyours?”

impliesbyusingaUnderArmourshoetheconsumercanfeelthe

powerandspeedthenyoucanbeagoodsportmensthanaseeker

9)Reebok“Theenergydrinkforyourfeet”impliesthatReebokshoescan

givealongerstaminaandfasterrunaslongasconsumerfeels

comfortableusingthesole.

10)Umbro“Areyoufoxorchiken?”impliesbyusingUmbroshoesthe

footballplayercandominateandleadthegame.

Thebrandsabovehaveagreatincomeinglobalmarketingthatrelatedwith

howthecompanymakesagoodadvertisementandcanattracttheconsumersto

buytheproduct.Basedontheanalysisthewriteralsofoundthatmostlythepurpose

ofallthebrandistogiveaspecializationintheirproductandtosupporttheirsport

activity.Finallyagoodslogancandeliverthegoodinterpretationbaseonthecontext

andslog


