
CHAPTER1

INTRODUCTION

1.1 BackgroundoftheStudy

Sometimes,itisnoteasytounderstandthelanguageormessage

sendbytheadvertisement.Theymaybeinterpreteddifferentlybyreaders,

eventhough,theytrytomakesomethingmoreinteresting,withinterest-

catchingsentencesandvisuals.Inotherwords,thisisatricktopromote

theproductintomarketandmakeitmoreinterestingwithunordinary

sentencesandpowerfulvisuals,suchassignsorpictureswiththebest

choiceofwords.Thepurposeistoinfluencetheconsumerstobuythe

productwhichcontainsslogans.

AccordingtoYule(1996,p.35),theadditionalmeaningofwordsis

calledimplicaturebyusingimplicature,theexistenceofcontextisneeded

insupportingtheideatogettheimpliedmeaning.Implicatureinfactisthe

processwhenpeoplethinktofindtheothermeaningofthewordor

sentence.Inthisprocess,speakersimplysomethingintheirutterances

whichrequirethehearertocatchthoseimplicationsbythecontextsof

situationthatelicitssuchutterances.

Implicaturealsogivestheassumptionbehindoftheinformation.In

theotherwords,implicatureistheadditionalinformationthatcanbe

deductedfrom certaininformation.Thelogicandnaturalfeelingcanbe

assuredtothelistenerbyusingargumentationsorinformationfrom the

speakerswithoutexpressingitexplicitly.Implicatureisusedtomake



listenerimplicitlyaccepttheassumption,eventhoughtheassumptioncan

bemoredebated.

Implicatureissomethingthatwhatisintendedismorethanwhatis

means.Grice(1968,p.2)distinguishesbetweenwhatissaidbyasentence

andwhatismeantbyutteringit.Moreover,theutterancesgivethe

meaningbeyondthewords.AccordingtoYule(1996,p.35)theadditional

meaningofthewordsiscalledimplicature.Thus,implicaturedoesnot

needtobestatedexplicitly.Inimplicature,theexistenceofcontextis

neededinsupportingtheideatogettheimpliedmeaning.

According byHoffmann (1987,p.10)and Horn (1991,p.10)

implicatureisacomponentofspeakermeaningthatconstitutesanaspect

ofwhatismeantinaspeaker’sutterancewithoutbeingpartofwhatis

said.Whataspeakerintendstocommunicateischaracteristicallyfar

richer than what she directly expresses; linguistic meaning

underdeterminesthemessageconveyedandunderstood.

Nowadays,therearelotofproductsthatattracttheconsumerswith

somevisualsandwordchoicesinslogan,withsomeappealingpictures

andabrief,rightandeasytorememberword.Wecanseefrom the

companywhichusescatchyadvertisement.Also,theadvertisements

occurinsomemedia,suchastelevisionandadvertisementboard.

Commonly,sloganandproductshouldhaverelationthereforeitwillbe

easyforthepeopletorememberthatproduct.However,thephrasesor

sentencesinthesloganarefrequentlyinappropriateandtheydonothave

relationwiththeproducts.Itmaymakepeoplegetconfused.Therefore,it



isimportanttoanalyzethemeaningbehindtheslogans.

Rein(1982,p.49)definestheadvertisingsloganasa“uniquephrase

identifiedbyacompanyorbrand”.Heassertsthatslogan,whichiskindof

apresentationofthemainideaoftheadvertisingcampaign,hasto

“commandattention,bememorableandbebrief”(1982,p.54).Inthisday

and age,slogan has probablybecome one ofthe mostpowerful

communicationtoolsusedbymarketerstocommunicatetheirmessage

tothetargetaudience.Fromthatquote,itmeansthattheslogancanbe

moreinterestingifwecanchooseabetterword,simplewordsandeasyto

rememberasitisidentifiedasthecompanybrand.

Sloganisanimportantpartofanymarketingcampaignandhas

beenusedbyvariousorganizationsformorethanacentury.Theseshort

andmemorablephrasescatchapotentialcustomer’sattentionaswellas

helptodistinguishproductsandservicesinthesaturatedmarket.Slogans

arethemosteffectivemeansofdrawingtheattentionofthegeneral

publicorconsumerbasetooneormoreaspectsofaproduct,whilevisual

oraudiomaterials,onlyhelptoconsolidatetheslogansinthecustomer’s

minds.Then,thepurposeofthecompanywillbeabletomakethe

consumermoreexcited.

Thatisoneofmarketingwaystopromotetheirproductwithslogan

andchoiceofword.Itmeansthattheimpliedmeaningofanutterancecan

beinterpretedfrom thecontextoftheutterance,italsointendsinthe

sloganbecausethemeaningofthesloganissupportedbythecontext

itself.



Inthepast,thesloganinadvertisementwasusedonlytoinform

peopleaboutnew productsandservices.Nowadays,thefunctionsof

sloganhavedeveloped,notonlytoinformthepeople,butalsoasthetool

ofmanipulationinmarketing.Asloganofanadvertisementcantellthe

customersthatsomethingisnewer,bigger,better,faster,cheaper,saferor

healthier.Inordertomaketheconsumersinterestedinconsumingtheir

products,anadvertisercreatesaninterestingillustrationandslogan.Good

illustrationandgoodsloganwillmakethecuriosityoftheaudience

increases.

Leech(1972,p.15)statesthatthesloganisashortphraseusedby

thecompanyinitsadvertisementstoreinforcetheidentityofthebrand.In

hispointofview,slogansaremorepowerfulthancompany’slogosand

canbeeasilyrememberedandrecitedbypeople.Moreover,thescholar

maintainsthatsloganshavetoclearlystatethemainideaofthe

advertisement,i.e.theyhavetobeeasytounderstand.Therefore,aslogan

hasgreatinfluencetoidentifythepurposeofanadvertisement.

Thesloganandthepicturecanbeidentityofthecompany,for

examplefromPizzaHut“makingitgreatagainandagain”,andKFC“finger

-lickinggood”.Thesearesomeslogansforgreatfastfoodcompany.Ifwe

read thatslogan and seethepicturewewillknow who hasthe

advertisement.That'swhyadvertisementcan beunderstandableby

consumer.

Withagood,simpleandeasywordtounderstandbyaconsumer,it

willmakeaconsumermoreinterestedtobuytheirproductorfood.In



advertisement,sloganisimportanttoemphasizeaphrasethatthe

companywishestoberememberedbyconsumers.Moreover,slogans

oftenhavespeciallanguagepatternswhichdeliverthemessageofa

product.Theadvertiserscannotomittheimportanceofthesentence

structureforsloganssincewithoutagoodsentencestructurethereader

willnotbeabletounderstandthemessageofanadvertisement.

Aneffectivesloganisabletoleaveimpressionsinpeopleminds

whentheyhearorseeit.Thisshortstatementcanaffectthewaythat

consumers,competitorsandothersinthesameindustryperceiveabout

business.Asuccessfulslogancanalsodistinguishcompanyinaunique

way.Basically,whatslogancreatorsaretryingtodoistowritea

memorablephraseusedinconjunctionwithapolitical,commercialor

religiousadvertisementthatinthebestcasealsoconveysadeeper

meaning.Theycanbeusedtoelicitemotionsortopaintavisualimage

thatimpliessomethingmore.Thevisualorpicturehasanimportant

influencetosupportasloganinadvertisement,sobothofthiselement

dependtoeachother.

Forexample,itcanbeseenfrom theslogan“WhatifEverybody

Ran?”byMizunoapparelbelow.Ifthissloganisjustawordinthe

advertisement,itwillbeveryambiguous.Wecanunderstandwhatthe

purposeofthesloganifweseethevisualorpicturethatsupportsthe

sentence,becausetheirroleisascontexttoassistconsumerstointerpret

themeaningoftheslogan.



WhatifEverybodyRan?

Thereprobablymanyinterpretationsineverysentenceorsloganon

everyadvertisement,butifanadvertisementhasagoodvisualorpicture

whichsupportsaslogan,thepurposeofthesloganwillbeunderstoodby

consumer,reader,andallpeoplewillbeinterestedintheadvertisement.

Theadvertisertriestocreatemessageindirectlytoinvitetheconsumers

tofindthemeaningoftheslogan,whichisbasedontheconsumer’s

perceptions.Theadvertisershouldhaveastrategyhow tomakea

consumermoreinterested.



Mizunoistheoneofthewell-knownsportshoescompany.The

advertisementofMizuno,whichproducesshoeseveryyear,willbe

intelligibleiftheconsumersseethepicture.Invisualcontext,this

advertisementtriestoshownewshoesforrunningasapartofsport

activity.Intheslogan,theytrytocommandallpeopletorunwiththeir

product.Whentheadvertisementismadeasloganwith“?”,itmeansthat

itissomechoicesforconsumerstothinkagainabouttheirhealthwith

runningorjogging.

Manypeoplerunninginillustrationsupportthemeaningofthe

slogan.Inthisadvertisement,thecompanytriestoaskconsumer“whatif

everybodyran?”thepurposeoftheslogannotjustforquestioning,but

alsotocommandconsumertocaremoreabouthealthandlife.Therefore,

theimpliedmeaningofthissloganistoconvincepeopletojogeveryday

andjoinotherpeoplebeinghealthyisforeverybody,forallcommunityand

fornation,asitisstatedbelowtheslogan.Runningisoneofthewaysto

behealthyanditisdonebywearingMizunoapparel.

Basedontheexplanationabove,thewriterisinterestedtoanalyze

theimplicatureofsomeslogansfrom sportshoesadvertisements.

Therefore,thetitleofthisresearchis“ImplicatureinTheSlogansofSport

ShoesAdvertisements”.

1.2 IdentificationofProblem

Advertisementisawaytoinvitetheconsumerstodosomethingfor



theproduct.Themostimportantthingsarethedesignofthesloganand

theattractiveillustration.Goodsloganandgoodillustrationdetermine

howtheconsumerswillchoosetheproduct.However,itisnotalways

easytogetthatmeaningbecausethesloganhasimpliedmeaning.Based

onfact,thewriterproposesthefollowingresearchquestion:

1.Whatistheimplicatureintheslogansofsportshoes

advertisement?

1.3 ObjectivesoftheStudy

Therearemanywaysofmakingslogan.Theadvertisersusesimple

languageand interesting illustrationto introduceaproduct.Slogan

containssomemessagesofadvertiser.Tomakeitinteresting,sloganis

supportedbypictureandbackgroundasthecontextoftheslogan.Itcan

attracttheconsumertochoosetheirproduct.Sloganinsportshoes

advertisementshasmanyformsanditismadetogettheattentionof

public.Therefore,themainpurposeofthisstudyistoanalyzethe

implicatureinthetop10slogansofsportshoesadvertisement.

1.4 ScopeofTheStudy

Thisresearchonlyfocusesontheimplicatureinthesloganofsport

shoesadvertisementwithinthescopeofpragmaticstudy.Thesloganwill

beanalysedbyusingthetheoryofimplicaturebyGrice(1968,p.35).This

studywillbelimitedonanalysingtheadvertisementsthatcontainpictures.

Thepictureisusedbecauseithasmeaningsthathasrelationorsupport

theslogans.Itcouldbeusedasthecontextoftheanalysis.Thisresearch



only concerns aboutthe meaning ofimplicature ofsportshoes

advertisementingeneral.

1.5 MethodsoftheResearch

AccordingtoSudaryanto(1993,p.13),therearethreestepsusedin

themethodoftheresearch.Theyarecollectingdata,analysingdataand

presentingtheresultofdataanalysis.Thedatawilltakenfromtheinternet

onthefollowingwebsites:

 www.adslogans.com

 www.taglineguru.com

 www.mizuno.com

 www.sportswearbrands.com

From thisweb,allofthebrandinformationandsportproduct

advertisementscanbefound.Theformofthisdataisanadvertisement

slogan.ThisresearchfocusesonEnglishadvertisementandusingEnglish

languageslogans.Thewriterwillchoosetop10brandadvertisements

from differentshoessportsbrand,becauseeverybrandhasaspecial

characteristics and same purpose to promote the productwith

advertisement.Thewriteralsousedaglobaltradegraphictoidentifyhow

thecompanyabletotheconsumerswiththesloganinadvertisement.

Inanalysingdata,thewriterusesthepragmaticsidentitymethod.

AccordingtoSudaryanto(1993,p.13)asreferentialpragmaticsidentity

methodisatooltoidentifytheutterancebasedonthecontext.Itmeans

thatthemeaningofanutteranceisdeterminedbasedonassumptionof

thereader.Inthisresearch,thewriteralsousespragmaticstheoryto



identifythesloganbyusingimplicaturetheoryofYule(1996,p.35).The

writernotonlyanalysesthesloganbutalsothepicture,thebackground,

andotheradditionalfeaturescontainintheads.Inthisresearch,thewriter

gives generaldescriptions aboutthe contentin the sportshoes

advertisement;itcouldbeslogan,pictureorbackgroundofadvertisement.

Then,thewriterrelatestheadditionalfeaturesofadvertisementandthe

slogantogettheimpliedmeaningofthissloganandtofindthe

relationshipbetweensloganandproduct.

Thelaststepispresentingdata,inthispartthewriterwillexplain

theresultofanalysis.Inthisstep,thewriteruseddescriptiveform to

explaintheinformationaboutthemeaninghiddenbehindthesloganand

thepicturewillsupporttoexplainadetailinformationabouttheslogan

especiallythemessage.


