DAFTAR PUSTAKA

Adom, A. Y., Nyarko, I. K., & Som, G. N. K. (2016). Competitor Analysis in
Strategic Management: Is it a WorthwhileManagerial Practice in
Contemporary Times? Journal of Resources Development and Management,
24, 116—127. www.iiste.org

Agrawal, S., Singh, P., & Mazumdar, M. (2021). Innovation, Firm Size and
Ownership: A Study of Firm Transition in India. International Journal of
Global Business and Competitiveness, 16(1), 15-27.
https://doi.org/10.1007/s42943-021-00022-y

Anning-Dorson, T., Hinson, R. E., Amidu, M., & Nyamekye, M. B. (2018).
Enhancing service firm performance through customer involvement
capability and innovativeness. Management Research Review, 41(11), 1271—
1289. https://doi.org/10.1108/MRR-07-2017-0207

Anning-Dorson, T., & Nyariekye, M. B. (2020). Be'flexible: turning
innovativeness into competitive advantage in hospitality firms. International
Journal of Contemporary Hospitality Management, 32(2), 605-624.
https://doi.org/10.1108/IJCHM-12-2018-1014

Arulraj, D. J; Annamali, T. R. (2020). Firms Financing Choices and Firm
Productivity: Evidence from Emerging Economy. International Journal of
Global Business and Competitiveness.

Bachdar, S. (2018). Ternyata Konsumen Indonesia Masih Membeli Pulsa di
Konter. Markeeters.Com. littps://www.marketeers.com/ternyata-konsumen-
indonesia-masih-membeli-pulsa-di-konter/

Barratt, M., & Barratt, R. (2011). Exploring internal and external supply chain
linkages: Evidence from the field. Journal of Operations Management, 29(5),
514-528. https://doi.org/10.1016/j.jom.2010.11.006

Bashir, M., & Verma, R. (2017). Why Business Model Innovation Is the New
Competitive Advantage. IUP Journal of Business Strategy, 14(1), 7-17.
https://search.ebscohost.com/login.aspx?direct=true&db=bsu& AN=1229249
16&site=ehost-live

Casidy, R., Nyadzayo, M., & Mohan, M. (2020). Service innovation and adoption
in industrial markets: ‘An SME perspective. Industrial Marketing
Management, 89(January), 157—170.
https://doi.org/10.1016/j.indmarman.2019.06.008

Chittithaworn, C., Islam, A., Keawchana, T., & Yusuf, D. H. M. (2011). Factors
affecting business success of small & medium enterprises (SMEs) in
Thailand. Asian Social Science, 7(5), 180—190.
https://doi.org/10.5539/ass.v7n5p180

Cole, H. S., DeNardin, T., & Clow, K. E. (2017). Small service businesses:
Advertising attitudes and the use of digital and social media marketing.
Services Marketing Quarterly, 38(4), 203-212.
https://doi.org/10.1080/15332969.2017.1394026

Creswell, J. W. (2007). Qualitative Inquiry & Research Design: Choosing Among
Five Approaches. In SAGE Publication. https://doi.org/10.1111/1467-
9299.00177

Dibrell, C; Craig, J; Hansen, E. (2011). Natural Environment, Market Orientation
and Firm Innovativeness: An Organizational Life Cycle Prespective. Jpurnal

78



of Small Business Management.

Dufty, R., Fearne, A., Hornibrook, S., Hutchinson, K., & Reid, A. (2013).
Engaging suppliers in CRM: The role of justice in buyer-supplier
relationships. International Journal of Information Management, 33(1), 20—
27. https://doi.org/10.1016/].ijinfomgt.2012.04.005

Essia Ries Ahmed, Noor Fareen Abdul Rahim, Tariq Tawfeeq Yousif Alabdullah,
& Mohammed Muneerali Thottoli. (2019). An Examination of Social Media
Role in Entrepreneurial Intention among Accounting Students: A SEM Study.
Journal of Modern Accounting and Auditing, 15(12), 577-589.
https://doi.org/10.17265/1548-6583/2019.12.003

Gerald, Emejulu; Obianuju, Agbasi; Chukwunonso, N. (2020). Strategic agility
and performance of small and medium enterprises in the phase of Covid-19
pandemic. International Journal of Financial, Accounting, and Management,
2(1), 41-50. https://doi.org/10.35912/ijfam.v2i1.163

Gilbert, D. (2003).-Retail Marketing-Management, 2nd edition..Pearson Education.

Gosnik, D., & Stubelj, L. (2022). Business process management and risk-adjusted
performance in SMEs. Kybernetes, 51(2), 659—675.
https://doi.org/10.1108/K-11-2020-0794

Hanum, Z. (2021). Kemenkominfo: 89% Penduduk Indonesia Gunaka. Media
Indonesia. https://mediaindonesia.com/humaniora/389057/kemenkominfo-
89-penduduk-indonesia-gunakan-smartphone

Heriawan, T. (2018). Analisa Kreatifitas Pelaksanaan Strategi Pemasaran Pada
Usaha Retail Business Bisnis Eceran Untuk Usaha Mini Market
Konvensional Di Indonesia, Jurnal Ekonomi, 9(1), 58—69.

Hornibrook, Sue; Fearne, A ; Lazzarin, M. (2009). Exploring The Association
Between Fairness and Organizational Outcomes in Supply Chain
Management. International Journal of Retail and Distribution Management.

Hwang, J., & Chung, J. E. (2019). What drives consumers to certain retailers for
organic food purchase: The role of fit for consumers’ retail store preference.
Journal of Retailing and Consumer Services, 47(February 2018), 293-306.
https://doi.org/10.1016/j.jretconser.2018.12.005

Indarti, N., & Langenberg, M. (2004). Factors affecting business success among
SMEs: empirical evidences from Indonesia. Second Bi-Annual European
Summer ..., August, 1-15.
http://www.utwente.nl/mb/nikos/archief/esu2004/papers/indartilangenberg.p
df

Isa, F. M., Muhammad, N. M. N., Ahmad, A., & Noor, S. (2021). Effect of ICT
on Women Entrepreneur Business Performance: Case of Malaysia. Journal
of Economics and Business, 4(1).
https://doi.org/10.31014/ai0r.1992.04.01.326

Jain, V., Ajmera, P., & Davim, J. P. (2022). SWOT analysis of Industry 4.0
variables using AHP methodology and structural equation modelling.
Benchmarking, 29(7), 2147-2176. https://doi.org/10.1108/B1J-10-2020-0546

Jie, F., & Gengatharen, D. (2019). Australian food retail supply chain analysis.
Business Process Management Journal, 25(2), 271-287.
https://doi.org/10.1108/BPMJ-03-2017-0065

Jimenez, Dulce; Valdes, Sade; Salinas, M. (2019). Popularity Comparison
Between E-Commerce and Traditional Retail Business. International Journal

79



of Technology for Business, 1(1), 10-16.

Kottler, Philip ; Armstrong, G. (2015). Principal of Marketing. In Pearson.
https://doi.org/10.1007/978-1-84628-377-2 3

Lamberton, C., & Stephen, A. T. (2016). A thematic exploration of digital, social
media, and mobile marketing: Research evolution from 2000 to 2015 and an
agenda for future inquiry. Journal of Marketing, 80(6), 146—172.
https://doi.org/10.1509/jm.15.0415

Laurensia Santoso, E., Vivian, W., & Prasetyaningtyas, S. W. (2022). Analysis of
Digital Marketing Processes to Improve Business Performance: Foods and
Beverages MSME:s in Indonesia. Journal of Sosial Science, 3(1), 66—78.
https://doi.org/10.46799/jss.v311.289

Levy, Michael; Weitz, B. (2011). Retailing Management. McGraw-Hill Book
Company.

Lidwina, A. (2021). Penggunaan E- Commerce Indonesia Tertinggi.
KataData.Codd. . 17
https://databoks.katadata.co. 1d/datapub11sh/2021/06/04/penggunaan -e-
commerce-indonesia-tertinggi-di-dunia

Lubis, T., & Firmansyah, F. (2021). Business Behavior and Business Performance
of Batik Entrepreneurs During the Covid Pandemic 19. Journal of Business
Studies and Mangement Review, 4(2), 119-123.
https://doi.org/10.22437/jbsmr.v412.14181

Mahmudova, L ; Kovac, J. (2018). Defining The Performance of Small and
Medium Enterprises. Network Intelligence Studies, 12, 111-120.

Martinez-Roman, J. A., Tamayo, J. A., Gamero, J., & Romero, J. E. (2015).
Innovativeness and business performances in tourism SMEs. Annals of
Tourism Research, 54, 118-135.
https://doi.org/10.1016/j.annals.2015.07.004

Mazzarol, T., & Choo, S. (2003). A study of the factors influencing the operating
location decisions of small firms. Property Management, 21(2), 190-208.
https://doi.org/10.1108/02637470310478918

Minonne, C ; Turner, G. (2012). Business Process Management. Are You Ready
for The Future? Knowledege and Process Management, 19(3).

Momaya, K. S.(2019). The Past and the Futureof Competitiveness Research: A
Review in an Emerging-Context of Innovation and EMNEs. International
Journal of Global Business and Competitiveness, 14(1), 1-10.
https://doi.org/10.1007/s42943-019-00002-3

Moon, Ji-Won; Kim, Y.-G. (2001). Extending the TAM for a World-Wide-Web
context. Information & Management, 38(4).

Nandakumar, M. K., Ghobadian, A., & O’Regan, N. (2011). Generic strategies
and performance - evidence from manufacturing firms. In International
Journal of Productivity and Performance Management (Vol. 60, Issue 3).
https://doi.org/10.1108/17410401111111970

Nurmadewi, D., & Mahendrawathi, E. R. (2019). Analyzing linkage between
business process management (BPM) capability and information technology:
A case study in garment SMEs. Procedia Computer Science, 161, 935-942.
https://doi.org/10.1016/j.procs.2019.11.202

Octavia, A., Zulfanetti Zulfanetti, Yayuk Sriayudha, & Heriberta, H. (2022).
Women’S Entrepreneurship and Implementation of Market Orientation

80



Model To Improve Business Performance of Smes Batik Jambi. Dinasti
International Journal of Education Management And Social Science, 3(2),
221-232. https://doi.org/10.31933/dijemss.v3i2.1067

Papadopoulos, T., Baltas, K. N., & Balta, M. E. (2020). The use of digital
technologies by small and medium enterprises during COVID-19:
Implications for theory and practice. International Journal of Information
Management, 55(July), 102192.
https://doi.org/10.1016/j.ijinfomgt.2020.102192

Parastanti, G. P., Kumajdi, S., & Hidayat, K. (2014). Pengaruh Prior Online
Purchase Experience Terhadap Trust dan Online Repurchase Intention.
Jurnal Administrasi Bisnis S1 Universitas Brawijaya, 16(1), 84979.

Porter, M. E. (1998). Competitive Advantage : Creating and Sustaining Superior
Performance. In The Free Press.

Potocan, V., & Mulez, M. (2009). How To Improve Innovativeness of Small and
Medium Enterprises. Jouynal’of Global Strategic Management, 14.

Pujani, V. (2011). Use of E-commerce Websites in Developing Countries. World
Academy of Sciences, Engineering and Technology, 54.

Purwadisastra, D. (2021). Strategi Ritel Konvensional Modern dalam Menghadapi
Persaingan pada Masa Pandemi Covid 19. Jurnal Ekonomi Dan Bisnis, 8(1),
187-192.

Sabou, S., Avram-Pop, B., & Zima, L. A. (2017). The Impact of the Problems
Faced by Online Customers on Ecommerce. Studia Universitatis Babes-
Bolyai Oeconomica, 62(2), 77-88. https://doi.org/10.1515/subboec-2017-
0010

Salehi, F., Abdollahbeigi, B., Langroudi, A. C., & Salehi, F. (2012). The Impact
of Website Information Convenience on E-commerce Success of Companies.
Procedia - Social and Behavioral Sciences, 57, 381-387.
https://doi.org/10.1016/j.sbspro.2012.09.1201

Savrul, M., Incekara, A., & Sener, S. (2014). The Potential of E-commerce for
SMEs in a Globalizing Business Environment. Procedia - Social and
Behavioral Sciences, 150, 35-45.
https://doi.org/10.1016/j.sbspro.2014.09.005

Schulte, Stefan; Janiesch, Cristian; Venugopal, Srikumar; Weber, 1. (2015).
Elastic Buseiness Process Management: State of The Art and Open
Challenges for BPM in The Cloud. Future Generation Computer Systems, 46,
36-50.

Seethamraju, R. (2012). Business process management: A missing link in
business education. Business Process Management Journal, 18(3), 532—-547.
https://doi.org/10.1108/14637151211232696

Sekaran, Uma; Bougie, R. (2016). Research Methods for Business: A Skill-
Building Approach. In Wiley. https://doi.org/10.1108/10dj-06-2013-0079

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-
Building Approach, 6th Edition.

Setiawan, R., Rani, K., Pio Leonardo Cavaliere, L., Tan Hiep, N., Halder, S.,
Raisal, 1., Mishra, R., & Suman Rajest Authors Roy Setiawan, S. (2020).
References for Shopping Online Versus in Stores What Do Customers Prefer
and How Do Offline Retailers Cope with It? Productivity Management, 1,
874—-898. http://repository.petra.ac.id/18964/1/Publikasil 04045 6772.pdf

81



Sikdar, Arijit; Payyazhi, J. (2014). A process model of managing organizational
change during business process redesign. Business Process Management
Journal, 20(6).

Soliha, E. (2008). Analisis Industri Ritel di Indonesia. Jurnal Bisnis Dan Ekonomi
(JBE), 15(2), 128-142.

Spekman, R. E., & Davis, E. W. (2004). Risky business: Expanding the discussion
on risk and the extended enterprise. International Journal of Physical
Distribution and Logistics Management, 34(5), 414—433.
https://doi.org/10.1108/09600030410545454

Steinfield, C. (2004). Situated electronic commerce: Toward a view as
complement rather than substitute for offline commerce. Urban Geography,
25(4), 353-371. https://doi.org/10.2747/0272-3638.25.4.353

Steinfield, C., Adelaar, T., & Liu, F. (2005). Click and Mortar Strategies Viewed
from the Web: A Content Analysis-of Features Illustrating Integration
Between Retailers’ Onling and Offline Présence; Electronic-Markets, 15(3),
199-212. https://doi.org/10.1080/10196780500208632

Strnadl, C. (2006). Aligning Business and IT: The Process-Driven Architecture
Model. Information System Management, 23(4), 67-77.

Susbiyani, A., Nastiti, A. S., & Animah, A. (2021). SMEs’ Strategies for
Improving Financial Performance Through Competitive Advantages.
MIMBAR : Jurnal Sosial Dan Pembangunan, 37(2), 430-441.
https://doi.org/10.29313/mimbar.v37i12.7997

Terzi¢, L. (2017). The role of innovation in fostering competitiveness and
economic growth: Evidence from developing economies. Comparative
Economic Research, 20(4), 65—81. https://doi.org/10.1515/cer-2017-0028

Tsai, K. H., & Yang, S. Y. (2013). Firm innovativeness and business performance:
The joint moderating effects of market turbulence and competition.
Industrial Marketing Management, 42(8), 1279-1294.
https://doi.org/10.1016/j.indmarman.2013.06.001

Turban, E., King, D., Lee, J. K., Liang, T.-P., & Turban, D. C. (2015). Electronic
Commerce - A Managerial and Social Perspective. In Springer.
http://www.springer.com/gp/book/9783319100906

Vithayathil, J., Dadgar, M., & Osiri, J.. K. (2020). Soeial media use and consumer
shopping preferences. International Journal of Information Management,
54(October 2019), 102117. https://doi.org/10.1016/j.ijinfomgt.2020.102117

Wang, J., & Wang, Z. (2020). Strengths, weaknesses, opportunities and threats
(Swot) analysis of china’s prevention and control strategy for the covid-19
epidemic. International Journal of Environmental Research and Public
Health, 17(7). https://doi.org/10.3390/ijerph17072235

Xia, Y. Z. G. P. (2010). The Impact of the Online Channel on Retailers’
Performances: An Empirical Evaluation. Decision Sciences, 41(3).

Yin, R. K. (2011). Qualitative Research From Start to Finish. The Guilford Press.

Yildiz, S., Bastiirk, F., & Boz, I. T. (2014). The Effect of Leadership and
Innovativeness on Business Performance. Procedia - Social and Behavioral
Sciences, 150, 785—793. https://doi.org/10.1016/j.sbspro.2014.09.064

Yosefa. (2021). “Usulan Strategi Pemasaran Dalam Rangka Meningkatkan
Penjualan Pada PT X.” Jurnal Administrasi Bisnis, 17(1).

82



	DAFTAR PUSTAKA

