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ABSTRAK 

Tujuan Penelitian 

Pelaksanaan vaksinasi Booster Covid-19 di Kota Padang baru mencapai 26,7% per 

Desember 2022 yang berarti masih jauh dari target. Dari hasil survei peneliti didapatkan 

sebesar 55,8% memiliki persepsi negatif terhadap manfaat vaksinasi Booster Covid-19. 

Penelitian ini bertujuan untuk mengetahui faktor yang berhubungan dengan persepsi 

masyarakat terhadap vaksinasi Booster Covid-19.  

 

Metode 

Desain penelitian cross sectional yang dilakukan di Puksesmas Andalas, Ambacang, dan 

Air Tawar Kota Padang pada bulan Januari-Juni 2023. Populasi penelitian ini adalah 

masyarakat yang terdaftar menjadi sasaran vaksinasi Booster Covid-19 dengan jumlah 

sampel 106 responden. Teknik pengambilan sampel dengan proportional random 

sampling. Analisis data univariat, bivariat, dan multivariat. 

 

Hasil  

Hasil penelitian diperoleh masyarakat memiliki persepsi baik terhadap vaksinasi Booster 

Covid-19. Terdapat hubungan antara umur (p-value 0.000), jenis kelamin (p-value 0.000), 

status pekerjaan (p-value 0.000), tingkat pengetahuan (0.000), dan sikap (p-value 0.000). 

Variabel yang dominan berhubungan adalah sikap (p value 0.001). 

 

Kesimpulan 

Variabel sikap paling dominan berhubungan dengan persepsi masyarakat terhadap 

vaksinasi Booster Covid-19. Diharapkan masyarakat di Kota Padang lebih menggali 

kembali informasi terkait vaksinasi booster Covid-19 di berbagai media dan meng-

validasi informasi tersebut kepada pihak yang dipercaya seperti tenaga kesehatan. 
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ABSTRACT 

Tujuan Penelitian 

The implementation of the Covid-19 Booster vaccination in Padang City has only reached 

26.7% as of December 2022, which means it is still far from the target. From the results 

of the research survey, it was found that 55.8% had a negative perception of the benefits 

of the Covid-19 Booster vaccination. This study aims to determine factors related to public 

perception of the Covid-19 Booster vaccination. 

Metode 

The design of the cross-sectional study was conducted at the Andalas, Ambacang, and Air 

Tawar Health Centers in Padang City in January-June 2023. The population of this study 

was people who were registered as targets for the Covid-19 Booster vaccination with a 

sample size of 106 respondents. Sampling technique with proportional random sampling. 

Univariate, bivariate, and multivariate data analysis. 

 

Hasil  

The results of the study showed that the public had a good perception of the Covid-19 

Booster vaccination. There is a relationship between age (p-value 0.000), gender (p-value 

0.000), employment status (p-value 0.000), level of knowledge (0.000), and attitude (p-

value 0.000). The dominant variable related is attitude (p value 0.001). 

 

Kesimpulan 

The most dominant attitude variable relates to people's perceptions of the Covid-19 

Booster vaccination. It is recommended that the people of Padang City will dig up more 

information regarding the Covid-19 booster vaccination in various media and validate this 

information with trusted parties such as health workers. 
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