DAFTAR PUSTAKA

Abbas, J. (2020). Impact of total quality management on corporate green
performance through the mediating role of corporate social responsibility.
Journal of Cleaner Production, 242.
https://doi.org/10.1016/j.jclepro.2019.118458

Abernathy, J., Stefaniak, C., Wilkins, A., & Olson, J. (2017). Literature review and
research opportunities on credibility of corporate social responsibility
reporting.  American  Journal  of  Business,  32(1), 24-41.
https://doi.org/10.1108/ajb-04-2016-0013

Aggarwal, V. S., & Jha, A. (2019). Pressures of CSR in India: an institutional
perspective. Journal of Strategy and Management, 12(2), 227-242.
https://doi.org/10.1108/JSMA-10-2018-0110

Agudelo, M. A. L., J6hannsdattir, L., & Davidsdattir, B. (2019). A literature review
of the history and evolution of corporate social responsibility. International
Journal of Corporate Social Responsibility, 4(1).
https://doi.org/10.1186/s40991-018-0039-y

Al Sakkaf, S. Y., Farouk, S., & Abu Elanain, H. M. (2022). Corporate social
responsibility towards education and corporation performance in the UAE: the
mediating role of corporation reputation. Social Responsibility Journal.
https://doi.org/10.1108/SRJ-06-2021-0256

Ali, H. Y., Danish, R. Q., & Asrar-ul-Hag, M. (2020). How corporate social
responsibility boosts firm financial performance: The mediating role of
corporate image and customer satisfaction. Corporate Social Responsibility
and Environmental Management, 27(2), 166-177.
https://doi.org/10.1002/csr.1781

Altuntas, C., & Turker, D. (2015). Local or global: Analyzing the
internationalization of social responsibility of corporate foundations.
International Marketing Review, 32(5), 540-575.
https://doi.org/10.1108/IMR-03-2014-0092

An, H., Razzaq, A., Nawaz, A., Noman, S. M., & Khan, S. A. R. (2021). Nexus
between green logistic operations and triple bottom line: evidence from
infrastructure-led Chinese outward foreign direct investment in Belt and Road
host countries. Environmental Science and Pollution Research, 28(37),
51022-51045. https://doi.org/10.1007/s11356-021-12470-3

60



Anser, M. K., Zhang, Z., & Kanwal, L. (2018). Moderating effect of innovation on
corporate social responsibility and firm performance in realm of sustainable
development. Corporate Social Responsibility and Environmental
Management, 25(5), 799-806. https://doi.org/10.1002/csr.1495

Appiah, K. O., Amankwah, M. A., & Adu Asamoah, L. (2016). Online corporate
social responsibility communication: an emerging country’s perspective.
Journal of  Communication Management, 20(4), 396-411.
https://doi.org/10.1108/JCOM-06-2015-0048

Arora, N., Saggar, R., & Singh, B. (2021). Nexus between risk disclosure and
corporate reputation: a longitudinal approach. Journal of Strategy and
Management, 14(4), 529-544. https://doi.org/10.1108/JSMA-06-2020-0162

Axjonow, A., Ernstberger, J., & Pott, C. (2018). The Impact of Corporate Social
Responsibility Disclosure on Corporate Reputation: A Non-professional
Stakeholder Perspective. Journal of Business Ethics, 151(2), 429-450.
https://doi.org/10.1007/s10551-016-3225-4

Bahta, D., Yun, J., Islam, M. R., & Bikanyi, K. J. (2021). How does CSR enhance
the financial performance of SMEs? The mediating role of firm reputation.
Economic Research-Ekonomska Istrazivanja , 34(1), 1428-1451.
https://doi.org/10.1080/1331677X.2020.1828130

Balmer, J. M. t., & lllia, L. (2012). Corporate communication and corporate
marketing:Their nature, histories, differences and similarities. In Corporate
Communications: An International Journal (Vol. 17, Issue 4, pp. 415-433).
https://doi.org/10.1108/13563281211274121

Barauskaite, G., & Streimikiene, D. (2021). Corporate social responsibility and
financial performance of companies: The puzzle of concepts, definitions and
assessment methods. Corporate Social Responsibility and Environmental
Management, 28(1), 278-287. https://doi.org/10.1002/csr.2048

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal
of Management, 17(1), 99-120.

Baron, R. M., & Kenny, D. A. (1986). The Moderator-Mediator Variable
Distinction in Social Psychological Research: Conceptual, Strategic, and
Statistical Considerations. Journal of Personality and Social Psychology,
51(6), 1173-1182.

Bashir, M. (2022). Corporate social responsibility and financial performance — the
role of corporate reputation, advertising and competition. PSU Research
Review. https://doi.org/10.1108/PRR-10-2021-0059

61



Brammer, S., & Millington, A. (2005). Corporate reputation and philanthropy: An
empirical analysis. Journal of Business Ethics, 61(1), 29-44.
https://doi.org/10.1007/s10551-005-7443-4

Branco, M. C., Delgado, C., S§, M., & Sousa, C. (2014). Comparing CSR
communication on corporate web sites in Sweden and Spain. Baltic Journal of
Management, 9(2), 231-250. https://doi.org/10.1108/BIJM-10-2013-0151

Branco, M. C., & Rodrigues, L. L. (2006). Communication of corporate social
responsibility by Portuguese banks: A legitimacy theory perspective.
Corporate Communications, 11(3), 232-248.
https://doi.org/10.1108/13563280610680821

Bravo, R., Matute, J., & Pina, J. M. (2012). Corporate Social Responsibility as a
Vehicle to Reveal the Corporate Identity: A Study Focused on the Websites of
Spanish Financial Entities. Journal of Business Ethics, 107(2), 129-146.
https://doi.org/10.1007/s10551-011-1027-2

Brooks, C., & Oikonomou, I. (2018). The effects of environmental, social and
governance disclosures and performance on firm value: A review of the
literature in accounting and finance. In British Accounting Review (Vol. 50,
Issue 1, pp. 1-15). Academic Press. https://doi.org/10.1016/j.bar.2017.11.005

Cable, D. M., & Graham, M. E. (2000). The determinants of job seekers’ reputation
perceptions. Journal of Organizational Behaviour, 21, 929-947.

Cao, S., Yao, H., & Zhang, M. (2023). CSR gap and firm performance: An
organizational justice perspective. Journal of Business Research, 158.
https://doi.org/10.1016/j.jbusres.2023.113692

Carroll, A. B. (1979). A Three-Dimensional Conceptual Model of Corporate
Performance. Management Review, 4(4), 497-505.

Chakravarthy, B. S. (1986). Measuring Strategic Performance. Strategic
Management Journal, 7, 437-458.

Chakroun, S., ben Amar, A., & ben Amar, A. (2022). Earnings management,
financial performance and the moderating effect of corporate social
responsibility: evidencefrom France. Management Research Review, 45(3),
331-362. https://doi.org/10.1108/MRR-02-2021-0126

Chandok, R. I. S., & Singh, S. (2017). Empirical study on determinants of
environmental disclosure: Approach of selected conglomerates. Managerial
Auditing Journal, 32(4-5), 332-355. https://doi.org/10.1108/MAJ-03-2016-
1344

62



Chapple, W., & Moon, J. (2005). Corporate social responsibility (CSR) in Asia a
seven-country study of CSR Web site reporting. In Business and Society (Vol.
44, Issue 4, pp. 415-441). https://doi.org/10.1177/0007650305281658

Chaudhri, V., & Wang, J. (2007). Communicating corporate social responsibility
on the internet: A case study of the top 100 information technology companies
in India. Management Communication Quarterly, 21(2), 232-247.
https://doi.org/10.1177/0893318907308746

Chen, F. Y., Chang, Y. H., & Lin, Y. H. (2012). Customer perceptions of airline
social responsibility and its effect on loyalty. Journal of Air Transport
Management, 20, 49-51. https://doi.org/10.1016/j.jairtraman.2011.11.007

Chung, K. H., & Pruitt, S. W. (1994). A Simple Approximation of Tobin’s Q.
Financial Management, 23(3), 70-74.
http://www.jstor.orgURL:http://www.]jstor.org/stable/3665623

Clarkson, M. B. E. (1995). A Stakeholder Framework For Analyzing And
Evaluating Corporate Social Performance. Academy of Management Review,
20(1), 92-117.

Cochran, P. L., & Wood, R. A. (1984). Corporate Social Responsibility and
Financial Performance”. In Academy of Management Journal (\Vol. 27, Issue
1).

Cordeiro, J. J., & Tewari, M. (2015). Firm Characteristics, Industry Context, and
Investor Reactions to Environmental CSR: A Stakeholder Theory Approach.
Journal of Business Ethics, 130(4), 833-849. https://doi.org/10.1007/s10551-
014-2115-x

Crisostomo, V. L., De Souza Freire, F., & De Vasconcellos, F. C. (2011). Corporate
social responsibility, firm value and financial performance in Brazil. Social
Responsibility Journal, 7(2), 295-309.
https://doi.org/10.1108/17471111111141549

de la Fuente, J. M., & de Quevedo, E. (2003). The Concept and Measurement of
Corporate Reputation: An Application to Spanish Financial Intermediaries.
Corporate Reputation Review , 5(4), 280-301.

Donaldson, T., & Preston, L. E. (1995). The Stakeholder Theory Of The
Corporation: Concepts, Evidence, And Implications. Acaademy of
Managemenl Review, 20(1), 5-91.

Du, S., Bhattacharya, C. B., & Sen, S. (2010). Maximizing business returns to
corporate social responsibility (CSR): The role of CSR communication.

63



International  Journal of Management Reviews, 12(1), 8-19.
https://doi.org/10.1111/j.1468-2370.2009.00276.x

Esrock, S. L., & Leichty, G. B. (2000). Organization of Corporate Web Pages:
Publics and Functions. Public Relations Review, 26(3), 327-344.

Everaert, P., Bouten, L., & Baele, A. (2019). CSR website disclosure: the influence
of the upper echelons. Accounting, Auditing and Accountability Journal,
32(2), 421-455. https://doi.org/10.1108/AAAJ-03-2017-2882

Fatma, M., & Rahman, Z. (2014). Building a corporate identity using corporate
social responsibility: A website based study of Indian banks. Social
Responsibility Journal, 10(4), 591-601. https://doi.org/10.1108/SRJ-01-2013-
0002

Feng, Y., Akram, R., Hieu, V. M., & Tien, N. H. (2022). The impact of corporate
social responsibility on the sustainable financial performance of Italian firms:
mediating role of firm reputation. Economic Research-Ekonomska
Istrazivanja : 35(1), 4740-4758.
https://doi.org/10.1080/1331677X.2021.2017318

Flanagan, D. J., & O’Shaughnessy, K. C. (2005). The effect of layoffs on firm
reputation. Journal of Management, 31(3), 445-463.
https://doi.org/10.1177/0149206304272186

Fombrun, C. (1996). Reputation: Realizing Value From The Corporate Image.
Harvard Business School Press.

Fombrun, C. J. (2005). RI Insights A World of Reputation Research, Analysis and
Thinking Building Corporate Reputation Through CSR Initiatives: Evolving
Standards. Corporate Reputation Review, 8(1), 7-11.

Fourati, Y. M., & Dammak, M. (2021). Corporate social responsibility and financial
performance: International evidence of the mediating role of reputation.
Corporate Social Responsibility and Environmental Management, 28(6),
1749-1759. https://doi.org/10.1002/csr.2143

Freeman, R. E. (1984). Strategic Management: A Stakeholder Approach. Pitman.

Freeman, R. E. (2010). Strategic Management: A Stakeholder Approach.
Cambridge University Press.

Friedman, M. (1970). The Social Responsibility of Business is to Increase its
Profits. New York, 122-124.

64



Galbreath, J. (2010). How does corporate social responsibility benefit firms?
Evidence from Australia. European Business Review, 22(4), 411-431.
https://doi.org/10.1108/09555341011056186

Galbreath, J., & Shum, P. (2012). Do customer satisfaction and reputation mediate
the CSR-FP link? Evidence from Australia. Australian Journal of
Management, 37(2), 211-229. https://doi.org/10.1177/0312896211432941

Giannarakis, G., Konteos, G., Zafeiriou, E., & Partalidou, X. (2016). The impact of
corporate social responsibility on financial performance. Investment
Management and Financial Innovations, 13(3), 171-182.
https://doi.org/10.21511/imfi.13(3-1).2016.03

Gomez-Mejia, L. R., & Balkin, D. B. (2002). Management. McGraw-Hill.

Gonzélez-Rodriguez, M. R., Diaz-Fernandez, M. C., Shi, F., & Okumus, F. (2021).
Exploring the links among corporate social responsibility, reputation, and
performance from a multi-dimensional perspective. International Journal of
Hospitality Management, 99. https://doi.org/10.1016/j.ijhm.2021.103079

Gunawan, J., & Tin, S. (2019). The development of corporate social responsibility
in accounting research: evidence from Indonesia. In Social Responsibility
Journal (Vol. 15, Issue 5, pp. 671-688). Emerald Group Holdings Ltd.
https://doi.org/10.1108/SRJ-03-2018-0076

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer On
Partial Least Squares S tructural Equation Modeling (PLS-SEM) (ed 2).
SAGE Publication, Inc.

Hamdoun, M., Achabou, M. A., & Dekhili, S. (2022). Could CSR improve the
financial performance of developing countries’ firms? Analyses of mediating
effect of intangible resources. European Business Review, 34(1), 41-61.
https://doi.org/10.1108/EBR-09-2019-0236

Hatane, S. E., Christabel, A. K., & Britney, D. (2022). Effects of Risk, Profitability,
Firm Reputation on Intellectual Capital Disclosures: Evidence from Indonesia.
Jurnal Ilmiah Akuntansi, 6(2), 338. https://doi.org/10.23887/jia.v6i2.41272

Hinson, R., Boateng, R., & Madichie, N. (2010). Corporate social responsibility
activity reportage on bank websites in Ghana. International Journal of Bank
Marketing, 28(7), 498-518. https://doi.org/10.1108/02652321011085176

Hou, C. E., Lu, W. M., & Hung, S. W. (2019). Does CSR matter? Influence of
corporate social responsibility on corporate performance in the creative
industry.  Annals of Operations Research, 278(1-2), 255-279.
https://doi.org/10.1007/s10479-017-2626-9

65



Hsu, K. T. (2012). The Advertising Effects of Corporate Social Responsibility on
Corporate Reputation and Brand Equity: Evidence from the Life Insurance
Industry in Taiwan. Journal of Business Ethics, 109(2), 189-201.
https://doi.org/10.1007/s10551-011-1118-0

Huang, Y. F., Do, M. H., & Kumar, V. (2019). Consumers’ perception on corporate
social responsibility: Evidence from Vietnam. Corporate Social Responsibility
and Environmental Management, 26(6), 1272-1284.
https://doi.org/10.1002/csr.1746

Ikram, M., Sroufe, R., Mohsin, M., Solangi, Y. A., Shah, S. Z. A., & Shahzad, F.
(2020). Does CSR influence firm performance? A longitudinal study of SME
sectors of Pakistan. Journal of Global Responsibility, 11(1), 27-53.
https://doi.org/10.1108/JGR-12-2018-0088

Internet World Stats. (2022).

Jamali, D., & Karam, C. (2018). Corporate Social Responsibility in Developing
Countries as an Emerging Field of Study. International Journal of
Management Reviews, 20(1), 32-61. https://doi.org/10.1111/ijmr.12112

Javed, M., Rashid, M. A., Hussain, G., & Ali, H. Y. (2020). The effects of corporate
social responsibility on corporate reputation and firm financial performance:
Moderating role of responsible leadership. Corporate Social Responsibility
and Environmental Management, 27(3), 1395-1409.
https://doi.org/10.1002/csr.1892

Jones, T. M. (1995). Intrumental Stakeholder Theory: A Synthesis of Ethics and
Economics. Academy of Management Review, 20(2), 404-437.

Juniarti. (2020). Does mandatory CSR provide long-term benefits to shareholders?
Social Responsibility Journal, 17(6), 776-794. https://doi.org/10.1108/SRJ-
03-2019-0114

Kaur, A., & Singh, B. (2018). Re-examining Reputation—-Performance Liaison in
Indian Context. Business Perspectives and Research, 6(2), 100-112.
https://doi.org/10.1177/2278533718764501

Kumar, N., Kumar, P., & Nigam, D. (2021). Mediation effect of reputation on the
stakeholders’ centric CSR and financial performance relationship. In Int. J.
Business Governance and Ethics (Vol. 15, Issue 4).

Kuzey, C., Uyar, A., Nizaeva, M., & Karaman, A. S. (2021). CSR performance and
firm performance in the tourism, healthcare, and financial sectors: Do metrics
and CSR committees matter? Journal of Cleaner Production, 319.
https://doi.org/10.1016/j.jclepro.2021.128802

66



Lai, C. S., Chiu, C. J,, Yang, C. F., & Pai, D. C. (2010). The effects of corporate
social responsibility on brand performance: The mediating effect of industrial
brand equity and corporate reputation. Journal of Business Ethics, 95(3), 457—
469. https://doi.org/10.1007/s10551-010-0433-1

Levitt, T. (1958). The Dangers of Social Responsibility. Harvard Business Review,
36(5), 41-50.

Lozano, J. M. (2008). CSR or RSC? (Beyond the Humpty Dumpty syndrome).
Society and Business Review, 3(3), 191-206.
https://doi.org/10.1108/17465680810907288

Lu, J., & Wang, J. (2021). Corporate governance, law, culture, environmental
performance and CSR disclosure: A global perspective. Journal of
International  Financial Markets, Institutions and Money, 70.
https://doi.org/10.1016/j.intfin.2020.101264

Mathews, M. R. (1997). Twenty-five years of social and environmental accounting
research: Is there a silver jubilee to celebrate? In Accounting, Auditing &
Accountability  Journal  (Vol. 10, Issue 4, pp. 481-531).
https://doi.org/10.1108/EUM0000000004417

Matten, D., & Moon, J. (2008). “Implicit” and “Explicit” CSR: A Conceptual
Framework For A Comparative Understanding Of Corporate Social
Responsibility. Academy of Management Review, 33(2), 404-424.

Maury, B. (2022). Strategic CSR and firm performance: The role of prospector and
growth strategies. Journal of Economics and Business, 118.
https://doi.org/10.1016/j.jeconbus.2021.106031

Mcwilliams, A., & Siegel, D. (2000). Corporate Sosial Responsibility and Financial
Performance: Correlation or Misspecification? Strategic Management Journal
, 21, 603-609.

Mcwilliams, A., & Siegel, D. (2001). Corporate Social Responsibility: A Theory
Of The Firm Perspective. ® Academy Ol Management Review, 26(1), 7-127.

McWilliams, A., Siegel, D. S., & Wright, P. M. (2006). Corporate social
responsibility: Strategic implications. In Journal of Management Studies (Vol.
43, Issue 1, pp. 1-18). https://doi.org/10.1111/j.1467-6486.2006.00580.x

Mitchell, R. K., Agle, B. R., & Wood, D. J. (1997). Toward A Theory Of
Stakeholder Identification And Salience: Defining The Principle Of Who And
What Really Counts. Academy of Management Review, 22(4), 853-886.

67



Mitchell Williams, S., Ho Wern Pei, C.-A., & Williams, M. (1999). Corporate
Social Disclosures by Listed Companies on Their Web Sites: An International
Comparison The International Journal of Accounting. The International
Journal of Accounting, 34(3), 389-4109.

Neville, B. A., Bell, S. J., & Mengiig, B. (2005). Corporate reputation, stakeholders
and the social performance-financial performance relationship. European
Journal of Marketing, 39(9-10), 1184-1198.
https://doi.org/10.1108/03090560510610798

Ngai, E. W. T., Law, C. C. H,, Lo, C. W. H., Poon, J. K. L., & Peng, S. (2018).
Business sustainability and corporate social responsibility: case studies of
three gas operators in China. International Journal of Production Research,
56(1-2), 660-676. https://doi.org/10.1080/00207543.2017.1387303

Nguyen, N. T. T., Nguyen, N. P., & Thanh Hoai, T. (2021). Ethical leadership,
corporate social responsibility, firm reputation, and firm performance: A serial
mediation model. Heliyon, 7(4).
https://doi.org/10.1016/j.heliyon.2021.e06809

Ocak, M., & Findik, D. (2019). The impact of intangible assets and sub-components
of intangible assets on sustainable growth and firm value: Evidence from
Turkish listed firms. Sustainability (Switzerland), 11(19).
https://doi.org/10.3390/su11195359

Orlitzky, M., Schmidt, F. L., & Rynes, S. L. (2003). Corporate Social and Financial
Performance: A Meta-analysis. Organizational Studies, 24(3), 403-441.
www.sagepublications.com

Park, S. H. (2017). Corporate social responsibility, visibility, reputation and
financial performance: empirical analysis on the moderating and mediating
variables from Korea. Social Responsibility Journal, 13(4), 856-871.
https://doi.org/10.1108/SRJ-01-2017-0012

Parker, O., Krause, R., & Devers, C. E. (2019). How Firm Reputation Shapes
Managerial Discretion. Academy of Management Review, 44(2), 254-278.

Peraturan Otoritas Jasa Keuangan No 8/POJK.04/2015. (n.d.).

Petersen, H. L., & Vredenburg, H. (2009). Morals or economics? Institutional
investor preferences for corporate social responsibility. Journal of Business
Ethics, 90(1), 1-14. https://doi.org/10.1007/s10551-009-0030-3

Pham, H. S. T., & Tran, H. T. (2020). CSR disclosure and firm performance: The
mediating role of corporate reputation and moderating role of CEO integrity.

68



Journal of Business Research, 120, 127-136.
https://doi.org/10.1016/j.jbusres.2020.08.002

Pradhan, S. (2016). Impact of corporate social responsibility intensity on corporate
reputation and financial performance of Indian firms. Business: Theory and
Practice, 17(4), 371-380. https://doi.org/10.3846/BTP.17.11123

Preston, L. E. (1997). The Corporate Social-Financial Performance Relationship: A
Typology and Analysis. Business and Society, 36(4), 419-4209.

Preuss, L., Barkemeyer, R., & Glavas, A. (2016). Corporate Social Responsibility
in Developing Country Multinationals: Identifying Company and Country-
Level Influences. Business Ethics Quarterly, 26(3), 347-378.
https://doi.org/10.1017/beq.2016.42

Price, J. M., & Sun, W. (2017). Doing good and doing bad: The impact of corporate
social responsibility and irresponsibility on firm performance. Journal of
Business Research, 80, 82-97. https://doi.org/10.1016/j.jbusres.2017.07.007

Purushothaman, M., Tower, G., Hancock, R., & Taplin, R. (2000). Determinants of
Corporate Social Reporting Practices of Listed Singapore Companies. Pacific
Accounting Review, 12(2), 101-133.

Rehman, Z. ur, Khan, A., & Rahman, A. (2020). Corporate social responsibility’s
influence on firm risk and firm performance: the mediating role of firm
reputation. Corporate Social Responsibility and Environmental Management,
27(6), 2991-3005. https://doi.org/10.1002/csr.2018

Rowley, T., & Berman, S. (2000). A Brand New Brand of Corporate Social
Performance. Business & Society, 39(4), 397-418.
https://doi.org/10.1177/000765030003900404

Saeidi, S. P., Sofian, S., Saeidi, P., Saeidi, S. P., & Saaeidi, S. A. (2015). How does
corporate social responsibility contribute to firm financial performance? The
mediating role of competitive advantage, reputation, and customer
satisfaction.  Journal  of  Business  Research, 68(2),  341-350.
https://doi.org/10.1016/j.jbusres.2014.06.024

Salzmann, O., lonescu-Somers, A. M., & Steger, U. (2005). The business case for
corporate sustainability: Literature review and research options. European
Management Journal, 23(2), 27-36.
https://doi.org/10.1016/j.emj.2004.12.007

Sanchez-Infante Hernandez, J. P., Yafiez-Araque, B., & Moreno-Garcia, J. (2020).
Moderating effect of firm size on the influence of corporate social
responsibility in the economic performance of micro-, small- and medium-

69



sized enterprises. Technological Forecasting and Social Change, 151.
https://doi.org/10.1016/j.techfore.2019.119774

Santoso, A. H., & Feliana, Y. K. (2014). The Association Between Corporate Social
Responsibility And Corporate Financial Performance. In Issues in Social and
Environmental Accounting (Vol. 8, Issue 2). www.isea.icseard.uns.ac.id

Schwaiger, M. (2004). Components And Parameters Of Corporate Reputation - An
Empirical  Study. Schmalenbach  Business = Review, 56, 46-71.
http://www.efoplan.de.

Sekaran, U. (2006). Research Methods For Business (4th ed.). Salemba Empat.

Selin, M., Joni, J., & Ahmed, K. (2022). Political affiliation types and corporate
social responsibility (CSR) commitment: evidence from Indonesia. Journal of
Accounting and Organizational Change. https://doi.org/10.1108/JAOC-08-
2021-0109

Sholihin, M., & Ratmono, D. (2020). Analisis SEM-PLS dengan WarpPLS 7.0
untuk Hubungan Nonlinier dalam Penelitian Sosial dan Bisnis (ed 1). Andi.

Singh, K., & Misra, M. (2021). Linking Corporate Social Responsibility (CSR) and
Organizational Performance: the moderating effect of corporate reputation.
European Research on Management and Business Economics, 27(1).
https://doi.org/10.1016/j.iedeen.2020.100139

Smith, M., Yahya, K., & Marzuki Amiruddin, A. (2007). Environmental disclosure
and performance reporting in Malaysia. Asian Review of Accounting, 15(2),
185-199. https://doi.org/10.1108/13217340710823387

Su, W., Peng, M. W., Tan, W., & Cheung, Y. L. (2016). The Signaling Effect of
Corporate Social Responsibility in Emerging Economies. Journal of Business
Ethics, 134(3), 479-491. https://doi.org/10.1007/s10551-014-2404-4

Surroca, J., Tribo, J. A., & Waddock, S. (2010). Corporate responsibility and
financial performance: The role of intangible resources. Strategic
Management Journal, 31(5), 463-490. https://doi.org/10.1002/smj.820

Tang, Z., Hull, C. E., & Rothenberg, S. (2012). How Corporate Social
Responsibility Engagement Strategy Moderates the CSR-Financial
Performance Relationship. Journal of Management Studies, 49(7), 1274—
1303. https://doi.org/10.1111/j.1467-6486.2012.01068.x

Tanggamani, V., Amran, A., & Ramayah, T. (2022). CSR Practices Disclosure’s
Impact on Corporate Financial Performance and Market Performance:
Evidence of Malaysian Public Listed Companies. International Journal of

70



Business and Society, 23(2), 604-613.
https://doi.org/10.33736/ijbs.4632.2022

Tarjo, T., Anggono, A., Yuliana, R., Prasetyono, P., Syarif, M., Alkirom Wildan,
M., & Syam Kusufi, M. (2022). Corporate social responsibility, financial
fraud, and firm’s value in Indonesia and Malaysia. Heliyon, 8(12).
https://doi.org/10.1016/j.heliyon.2022.e11907

Tosun, P. (2022). Corporate social responsibility disclosure on the websites of
coffee chains in Turkey. International Journal of Organizational Analysis,
30(3), 816-829. https://doi.org/10.1108/IJOA-12-2019-1964

Turban, D. B., & Greening, D. W. (1996). Corporate Social Performance And
Organizational Attractiveness To Prospective Employees. Academy of
Managemenl Journal, 40(3), 658-672.

UU Perseroan Terbatas No. 40 tahun 2007. (n.d.).

van Beurden, P., & Gossling, T. (2008). The worth of values - A literature review
on the relation between corporate social and financial performance. Journal of
Business Ethics, 82(2), 407-424. https://doi.org/10.1007/s10551-008-9894-x

van Marrewijk, M. (2003). Concepts and Definitions of CSR and Corporate
Sustainability: Between Agency and Communion. Journal of Business Ethics,
44, 95-105.

Vilar, V. H., & Siméo, J. (2015). CSR disclosure on the web: Major themes in the
banking sector. International Journal of Social Economics, 42(3), 296-318.
https://doi.org/10.1108/1JSE-10-2013-0240

Vuong, N. B. (2022). Investor sentiment, corporate social responsibility, and
financial performance: Evidence from Japanese companies. Borsa Istanbul
Review. https://doi.org/10.1016/j.bir.2022.06.010

Wagner, M., Van Phu, N., Azomahou, T., & Wehrmeyer, W. (2002). The
relationship between the environmental and economic performance of firms:
an empirical analysis of the European paper industry. Corporate Social
Responsibility - and  Environmental  Management,  9(3), 133-146.
https://doi.org/10.1002/csr.22

Wang, Z., & Sarkis, J. (2017). Corporate social responsibility governance,
outcomes, and financial performance. Journal of Cleaner Production, 162,
1607-1616. https://doi.org/10.1016/j.jclepro.2017.06.142

Wilestari, M., Syakhroza, A., Djakman, C. D., & Diyanty, V. (2021). The Influence
of Regulation and Financial Performance on The Disclosure of Corporate

71



Social Responsibility and Corporate Reputation Moderated by Ownership
Structure. Acc. Fin. Review, 5(4), 13-22.
https://doi.org/10.35609/afr.2021.5.4(2)

Williams, M., & Pei, C.-A. H. W. (1999). Corporate Social Disclosures by Listed
Companies on Their Web Sites: An International Comparison The
International Journal of Accounting. The International Journal of Accounting,
34(3), 389-419.

Wood, D. J. (2010). Measuring corporate social performance: A review. In
International Journal of Management Reviews (Vol. 12, Issue 1, pp. 50-84).
https://doi.org/10.1111/j.1468-2370.2009.00274.x

Yang, L., Yaacob, Z., Sin, A., & Teh, Y. (2017). Does Reputation Mediate the
Relationship between Corporate Social Responsibility and Performance of
SMEs in China. In International Journal of Economics and Management
Journal homepage (Vol. 11, Issue 2). http://www.econ.upm.edu.my/ijem

72



