
 

 

DAFTAR PUSTAKA 

Balandina, D., Kochurov, B., Korablev, S., & Perminova, O. (2015). E-Tourism 

Technologies and Supporting Services. Procedia Computer Science, 66, 311-

318. 

Beatrice, I., & Mihãlcescu, C. (2013). Digital Marketing for Romanian Tourism. 

Procedia Economics and Finance, 6, 70-77. 

Fahmi, I. (2016). Manajemen Pemasaran dan Pemasaran Jasa. Alfabeta. 

Fandy, T. (2017). Prinsip-Prinsip Pemasaran. Salemba Empat. 

Heidrick & Struggles. (2009). Digital Marketing: Strategies for Online Success. 

Wiley. 

Kaluku, D. S., et al. (2018). Manajemen Pemasaran Modern. Salemba Empat. 

Kleindl, B. A., & Burrow, J. L. (2005). Business, Marketing, and Management 

Principles for IT and Engineering. Prentice Hall. 

Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson Education. 

Kotler, P. (2017). Marketing Management: Analysis, Planning, Implementation, and 

Control. Pearson Education. 

Kurtz, D. L. (2016). Contemporary Marketing. Cengage Learning. 

Lasa Hs. (2008). Penerapan Digitalisasi pada Perpustakaan dan Arsip. Jakarta: 

Kencana. 

Marrus, M. (2002). Marketing Strategy: The Challenge of the External Environment. 

Greenwood Publishing Group. 

  



 

41 
 

Mohamed, N., & Moradi, S. M. (2011). The E-Tourism Evolution: An Investigation 

into the Adoption of E-Tourism in Egypt. Journal of Technology 

Management and Innovation, 6(3), 161-171. 

Morissan. (2010). Marketing Revolution: The Radical New Approach to 

Transforming the Business, the Brand & the Bottom Line. BumBuku. 

Ordan, D. W. (1980). Tourism marketing and management handbook. Van Nostrand 

Reinhold. 

Pearce, P. L. (2012). Tourist behaviour: Themes and conceptual schemes. Channel 

View Publications. 

Rasiman, S. (2012). Pengantar Teknologi Informasi. Bandung: Informatika. 

Ridwan Sanjaya & Josua Tarigan. (2009). Panduan Praktis Digital Marketing. Elex 

Media Komputindo. 

Ryan, D. (2014). Understanding Digital Marketing: Marketing Strategies for 

Engaging the Digital Generation. Kogan Page. 

Sanjaya, I. G. M., & Josua, A. M. (2015). Digital Marketing: Optimalisasi Pemasaran 

di Era Digital. Andi. 

Soemanagara, I., & Meithiana, A. (2012). Digital Marketing. Jakarta: Salemba 

Empat. 

Sukmana, M. (2005). Digital Library dan Arsitektur Informasinya. Bandung: 

Penerbit ITB. 

Susanto, A. (2014). Marketing 3.0: Digital Marketing di Era Sosial Media. Elex 

Media Komputindo. 



 

42 
 

Tfaily, R. (2018). E-Tourism: The Role of Digital Marketing in Tourism Industry. 

International Journal of Information Management Sciences and Human 

Resources, 1(1), 28-35. 

Tjiptono, F. (2016). Strategi Pemasaran. Andi Offset. 

Zeithaml, V. A., & Bitner, M. J. (2013). Services Marketing: Integrating Customer 

Focus Across the Firm. McGraw-Hill Education. 

 


