DAFTAR PUSTAKA

Adji, Soenarso. (2021). Mark Plus’ Surveyor. https://money.kompas.com

American Marketing Association (AMA) yang dikutip oleh Philip Kotler dan Keller
Kevin Lane. Diterjemahkan oleh Bob Sabran. 2016

Arikunto, S. (2019). Prosedur Penelitian Suatu Pendekatan Praktik, Aneka Cipta
Arikunto, S. (2013). Prosedur Penelitian.Suatu Pendekatan Praktik, Aneka Cipta
Assauri, S. (2016). Manajemen Operasi Produksi. PT. Raja Grafindo Persada: Jakarta

Akbar, M. F., & Haryoko, U. B. (2020). Pengaruh Promosi Dan Harga Terhadap
Keputusan Pembelian Dan Dampaknya Terhadap Kepuasan Pelanggan Pada
Alfamart Cabang Cikokol Tangerang. Jurnal Ekonomi Efektif, 2(2), 280—286.
https://doi.org/10.32493/jee.v2i2.4170

Appiah, D., Howell, K. E., Ozuem, W., & Lancaster, G. (2019). Building resistance
to brand switching during disruptions in a competitive market. Journal of
Retailing and Consumer Services, 50(May), 249-257.
https://doi.org/10.1016/j.jretconser.2019.05.012

Autoridad Nacional del Servicio Civil. (2021). # #No Title No Title No Title.
Angewandte Chemie International Edition, 6(11), 951-952., 3(2), 2013-2015

Bala, T., Jahan, I., Rahman, M. M., Mondal, A. K. M. G. R., & Ray, A. (2020).
Factors Influencing Brand Switching of Smartphones among University
Students: A Study on Bangladesh. International Journal of Economics and
Management Studies, 7(7), 169-177. https://doi.org/10.14445/23939125/ijems-
v7i7pl2l

Chen, Y., & Gayle, P. G. (2019). Mergers and product quality: Evidence from the
airline industry. International Journal of Industrial Organization, 62, 96-135.
https://doi.org/10.1016/j.ijindorg.2018.02.006

Imron, 1. (2019). Analisa Pengaruh Kualitas Produk Terhadap Kepuasan Konsumen
Menggunakan Metode Kuantitatif Pada CV. Meubele Berkah Tangerang
Indonesian Journal on Software Engineering (IJSE), 5(1), 19-28.
https://doi.org/10.31294/ijse.v5i1.5861


https://money.kompas.com/

Karnowati, N. B., Astuti, H. J., Pujiharto, P., & Fitriati, A. (2021). Pengaruh Kualitas
Layanan, Pengalaman, Kepuasan Konsumen Dan Perilaku Mencari Variasi
Terhadap Perpindahan Merek. Jurnal Manajemen Motivasi, 17(1), 18.
https://doi.org/10.29406/jmm.v17i1.2621

Korry, P. D. P. (2018). Influencing factor on brand switching behaviour between
millennial and x generation in mobile phone market. International Research
Journal of Management, IT and Social Sciences, 5(6), 80-92.
https://doi.org/10.21744/irjmis.vbn6.378

Lydia, S. M. (2021). Analisis Faktor-Faktor Yang Mempengaruhi Brand Switching
Terhadap Penggunaan E-Wallet.-Konferensi'Riset Nasional Ekonomi,
Manajemen, Dan Akuntansi, 2, 339-348

Manzoor, U., Ahmad Baig, S., Usman, M., & Shahid, M. 1. (2020). Factors affecting
brand switching behavior in Telecommunication: A quantitative investigation in
Faisalabad region. Journal of Marketing and Information Systems, 3(1), 63-82.
https://doi.org/10.31580/jmis.v3i1.1485

Mortimer, G., & Weeks, C. S. (2019). How unit price awareness and usage
encourages grocery brand switching and expenditure. Journal of Retailing and
Consumer Services, 49(April), 346-356.
https://doi.org/10.1016/j.jretconser.2019.04.010.

Noviantoro, R., Soleh, A., & Mardhatillah, T. A. (2020). Faktor-Faktor Yang
Mempengaruhi Brand Switching Dalam Pembelian Produk Smartphone (Studi
pada Pelanggan Duta Ponsel Bengkulu). Jurnal Ekonomi Dan Bisnis Dharma
Andalas, 22(1), 146-156

Nurjanah, A. (2016). Faktor-faktor yang berpengaruh terhadap perilaku brand
switching pada kartu seluler (Studi Kasus pada Konsumen Pengguna Kartu
Seluler di Dusun Tegalyoso). Jurnal Fakultas Ekonomi. e-journal

Parawansa, D. A. S. (2018). Effect of commitment and customers’ satisfaction on the
relationship between service quality and customer retention in rural banks in
Makassar, Indonesia. Journal of Management Development, 1-8.
https://www.emerald.com/insight/content/doi/10.1108/JMD-12-2016-
0303/full/ntml

Promosi, P., Produk, K., Dan, C. M., Basyir, M., Manajemen, P. S., Ekonomi, F., &
Kuala, U. S. (2021). ACEH. 6(1), 25-47



Saeed, M., & Binti Abdul Ghani Azmi, I. (2019). The nexus between customer equity
and brand switching behaviour of millennial Muslim consumers. South Asian
Journal of Business Studies, 8(1), 62—80. https://doi.org/10.1108/SAJBS-04-
2018-0046

Sari, D. K., Mizerski, D., & Liu, F. (2017). Boycotting foreign products: a study of
Indonesian Muslim consumers. Journal of Islamic Marketing, 8(1), 16-34.
https://doi.org/10.1108/JIMA-12-2014-0078

Sari, D. K., Suziana, S., & Games, D. (2020). An evaluation of social media
advertising for Muslim millennial parents. Journal of Islamic Marketing, 12(9),
1835-1853. https://doi.org/10.1108/IIMA*02-2020-0055

Septiani, S., & Purwanti, R. S. (2020). Pengaruh Ketidakpuasan Konsumen Dan
Variety Seeking Terhadap Brand Switching (Suatu Studi Pada Konsumen Toko
Elin Kosmetik Yang Berpindah Dari Sariayu Ke Wardah). Business
Management And Entrepreurship,Journal, 2(September), 67-81

Vakeel, K. A., Fuduri¢, M., & Malthouse, E. C. (2021). Extending variety seeking to
multi-sided platforms: Impact of new retailer listing. Journal of Retailing and
Consumer Services, 59(November 2020).
https://doi.org/10.1016/j.jretconser.2020.102382

Widyasari, S., Gupta, R. K., Khan, D., Banerjee, S., Putra, Y. S., Saras Miranda Putri,
Y.danR. C.S. C. S,, Bak, N., Kim, D., Mendel, J. R., Baig, S. A., Hall, M. G,
Jeong, M., Justin Byron, M., Morgan, J. C., Noar, S. M., Ribisl, K. M., Brewer,
N. T., Harjadi, D., Nurfatimah, S., ... Indriastuti, H. (2021). Analisis Brand
Switching Pada Online Marketplace Shopee Oleh Generasi Z. Trikonomika,
20(1), 299-307.
https://lumexpert.um.edu.my/file/publication/00005871_112410.pdf%0Ahttps://]
ournal.unpas.ac.id/index.php/trikonomika/article/view/3853

Wong, K. H.,, Chang, H. H., & Yeh, C. H. (2019). The effects of consumption values
and relational benefits on smartphone brand switching behavior. Information.
Technology and People, 32(1), 217-243. https://doi.org/10.1108/ITP-02-2018-
0064

Wu, H. C., Wei, C. F,, Tseng, L. Y., & Cheng, C. C. (2018). What drives green brand
switching behavior? Marketing Intelligence and Planning, 36(6), 694—708.
https://doi.org/10.1108/MIP-10-2017-0224.



