
 

 

DAFTAR PUSTAKA 

 

Abdullah, Thamrin dan Francis Tantri. 2016. Manajemen Pemasaran. Depok : PT Raja   

Grafindo Persada 

Adiwidjaja, Adrian Junia. "PENGARUH BRAND IMAGE DAN BRAND TRUST 

TERHADAP KEPUTUSAN PEMBELIAN SEPATU CONVERSE." AGORA Vol. 

5, No : 3 (2017) 

Alhaddad, Abdullah. "Perceived Quality, Brand Image and Brand Trust as Determinants of 

Brand Loyalty." Journal of Research in Bussiness and Management, Volume 3 

(2015). 

A Ramli. Jurnal Aplikasi Manajemen 8 (4), 1090-1097, 2010 ... Journal of Scientific 

Research, Education, and Technology (JSRET) 1 (2), 188-204, 2022. 

Arief, M., Suyadi, I., & Sunarti. (2017). Pengaruh Kepercayaan Merek dan. 

Komitmen Merek Terhadap Loyalitas Merek. Jurnal Administrasi (JAB), 146. 

Armstrong, G., & Kotler, P. (2017). Principles of Marketing. 17th red. New York. 

Assa Agustin, Sudarwati, Siti Maryam. PURCHASE DECISION BASED ON THE BRAND 

IMAGE, PRODUCT DESIGN AND LIFESTYLE ON CONVERSE SHOES IN 

SURAKARTA, Peer Reviewed – International Journal Vol-5, Issue-1, 2021 

Bambang Soemantri, Ridha Afrianka, dan Fahrurrazi. 2020. Pengaruh gaya Hidup dan Citra 

Merek Terhadap Keputusan Pembelian Iphone (Studi Kasus Pada Siswa dan Siswi 

SMAN 3 Kota Sukabumi). 

Bernarto, I. (2020). The Influence of Brand Awareness, Brand Image, and Brand Trust on 

Brand Loyalty. Jurnal Manajemen/Volume XXIV, No. 03. 

Bernarto, Innocentius. "The Influence of Brand Awareness, Brand Image, and Brand Trust 

on Brand Loyalty." Jurnal Manajemen/Volume XXIV, No. 03 (2020). 

Chi,H.K, Yeh, H. R., & Chio, C.Y. 2009. The effect of Brand Affect on Female Cosmetic 

User Brand Loyalty in Taiwan. The Journal of American Academy of Business, 



 

 

14(2), 230-236. 

Eko Putra. THE INFLUENCE OF PROMOTION AND BRAND IMAGE TOWARD 

PURCHASE DECISION OF HONDA VARIO, e-Jurnal Apresiasi Ekonomi Volume 

7, Nomor 1, Januari 2019 : 121 -127 

Engel, James F., D. Roger, and Paul W. Miniard. "Perilaku Konsumen, Jilid 1." (1994). 

Ernanda, D., & Sugiyono, S. (2017). Pengaruh Store Atmosphere, Hedonic Motive Dan 

Service Quality Terhadap Keputusan Pembelian. Jurnal Ilmu dan Riset Manajemen 

(JIRM), 6(10). 

Djatmiko, Tjahjono, dan Pradana, Rezza. (2016). Brand Image and Product Price : Its Impact 

for Samsung Smartphone Purchasing Decision. Journal of Social and Behavioral 

Science. 

Ferrinadewi, Erna. 2008. Merekdan Psikologi Konsumen. Yogyakarta: Graha Ilmu. 

Fransisca Paramitasari Musay. 2013. Pengaruh Brand Image Terhadap Keputusan        

Pembelian (Survei pada konsumen KFC Kawi Malang). Jurnal Fakultas Ilmu 

Administrasi. Universitas Brawijaya. 

Ghozali, I. (2016). Aplikasi analisis multivariete dengan program IBM SPSS 23 (8th ed.). 

Badan Penerbit Universitas Diponegoro. 

Hair, J. H., Black, W. C., & Babin, B. J. (2010). Multivariate data analysis: A global 

perspective (7th ed.). Pearson. 

Handoko, T. Hani, and Basu Swasta. "Perilaku Konsumen." Yogyakarta: Bpfe 

 (2008). 

https://carisinyal.com/laptop-hp-paling-murah/2/ 

https://www.laptophia.com/2022/01/hp 

https://tekno.kompas.com 

https://carisinyal.com/laptop-hp-paling-murah/2/
https://www.laptophia.com/2022/01/hp
https://tekno.kompas.com/


 

 

Junio, Adrian Adiwidjaja dan Zeplin Jiwa Husada Tarigan. PENGARUH BRAND IMAGE 

DAN BRAND TRUST TERHADAP KEPUTUSAN PEMBELIAN SEPATU 

CONVERSE, AGORA Vol. 5, No : 3, (2017) 

 

Keller, Kevin L. 2013. Strategic Brand Management ; Building, Measuring, and Managing 

Brand Equity. Fourth Edition Harlow, English : Pearson Education Inc. 

Kotler, Philip dan Lane Keller, Kevin. 2012. Manajemen Pemasaran Jilid 1. Edisi ke 13. 

Diterjemahkan oleh Bob Sabran. Jakarta: Erlangga. 

Kumar, M. Sampath, et al. "Baseline toxicity of emamectin benzoate and spinosad to Earias 

vittella in cotton." Annals of Plant Protection Sciences 16.1 (2008): 66-69. 

Kumar, Sushant, et al. "Purchasing natural personal care products in the era of fake news? 

The moderation effect of brand trust." Journal of Retailing and Consumer Services 63 

(2021):102668. 

Kuncoro, Mudrajat. 2009. Metode Riset untuk Bisnis dan Ekonomi. Edisi 3. 

Jakarta: Erlangga 

Kupperschmidt. (2000). Multigenerational employee. In Health Care Manager (Vol. 1, Issue 

19, pp. 65–76). 

Lau, G. T., & Lee, S. H. (1999). Consumers' trust in a brand and the link to brand 

loyalty. Journal of Market-Focused Management, 4(4), 341-370. 

Lin, Nan-Hong dan Lin, Bih-Syah. 2007. The Effect of Brand Image and Product Knowledge 

on Purchase Intention Moderated by Price Discount. Journal of International 

Managements Studies, 121 132. 

Maria Dewi Ratnasari, Agus Hermani D. Seno, Sari Listyorini. Pengaruh Citra Merek dan 

Kualitas Produk terhadap Keputusan Pembelian Blackberry (Studi kasus pada 

Mahasiswa S1 FISIP Universitas Diponegoro Semarang). Jurnal Fakultas Ilmu 

Sosial dan Ilmu Politik. Universitas Diponegoro: Semarang 



 

 

Moorman, Zaltman, & Deshpande. 1992. Relationships Between Providers and Users of 

Market Research: The Dynamics of Trust Within and Between Organizations. Journal 

of Marketing Research, Vol 29, pp. 314-328. 

Nadia Lona Trista, Apriatni Endang Prihatini, dan Saryadi. 2012. Pengaruh Citra Merek 

(Brand Image) dan Kepercayaan Merek (Brand Trust) terhadap Keputusan 

Pembelian Mobil Toyota Avanza Di Kota Semarang. Jurnal Fakultas Ilmu Sosial dan 

Ilmu Politik. Universitas Diponegoro : Semarang. 

Nugroho, Prasetyo Adi. PENGARUH BRAND IMAGE DAN BRAND TRUST 

TERHADAP KEPUTUSAN PEMBELIAN NOTEBOOK ASUS, 2016 

Ouwersloot, Hans dan Tudorica, Anamaria. 2001. Brand Personality Creation Through 

Advertising, Maastrich Academic Center for Research in Services Journal. 

Paternalistic Leadership, Job Stress, and Organizational Commitment. 

Rahmadhani, Anisa. "PENGARUH BRAND IMAGE DAN BRAND TRUST TERHADAP 

KEPUTUSAN PEMBELIAN LAPTOP ASUS." Jurnal Pabean, Vol. 4, No. 2 (2022). 

Rizan, M. Pengaruh brand image danbrand trust terhadap brand loyalty Teh Botol Sosro 

(Jurnal). Jakarta Timur: Universitas Negeri Jakarta, 2012. 

Schiffman and Lazar Kanuk. 2004. Perilaku Konsumen (edisi 7). Jakarta: Prentice  Hall. 

Schiffman, L. G., Kanuk,  (2014). Consumer Behaviour. London: Pearson 

Setiadi, Afrino Fajar. Pengaruh Citra Merek, Perceived Quality dan Iklan Terhadap 

Keputusan Pembelian Shampo Merek Clear (Studi Pada Pengguna Shampoo Clear di 

Kota Surakarta). Diss. Universitas Muhammadiyah Surakarta, 2012. 

Sekaran, U., & Bougie, R. (2017). Metode Penelitian untuk Bisnis (e6) 1 

Sugiyono. 2005. Statistika untuk Penelitian. Cetakan Ketujuh. Bandung  

: Alfabeta. 



 

 

Siddiq, Akmal. (2013). Pengaruh pengetahuan produk dan citra merek terhadap kepu-tusan 

pembelian laptop Samsung (survey pada konsumen ITKLIK Jakarta). Dis-ertasi 

Program Sarjana, Universitas Komputer Indonesia. Bandung. 

Wijaya, Evelyn. "LIFESTYLE, PRODUCT INNOVATION, PRICE, AND BRAND 

IMAGE: IMPACT ON PURCHASE DECISION ON SAMSUNG SMARTPHONE." 

Jurnal Ilmiah Manajemen, Vol. 9 No. 3 (2021). 

Xian, Gou Li, dkk. 2011. Corporate, Product, and User Image Dimensions and 

Purchase Intentions. Journal of Computers, (6)9: 1875 1879. 


