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ABSTRAK

Penelitian ini bertujuan membuktikan pengaruh performance expectancy, effort
expectancy, social influence dan faciliting condition terhadap behavioral intention
nasabah di Kota Padang menggunakan! mobilé 'banking .perbankan. syariah di Kota
Padang, selain itu penelitian ini bertujuan membuktikan peran gender sebagai pemoderasi
hubungan antara behavioral intention dengan user behavior nasabah menggunakan
layanan mobile banking perbankan syariah di Kota Padang. Pada penelitian ini yang
menjadi sampel adalah beberapa orang nasabah bank dengan sistem kerja syariah di Kota
Padang yang dipilih secara random. Pengumpulan data dilakukan menyebarkan kuesioner
secara langsung ataupun menggunakan google form. Metode analisis data dilakukan
dengan menggunakan Structural Equation Model. Proses pengujian dimulai dengan
Measurement Model Assessment yaitu menguji validitas dan reliabilitas, serta menguji
ketepatan model proses pengujian hipotesis dilakukan dengan menggunakan uji t-
statistik. Berdasarkan hasil pengujian hipotesis ditemukan performance expectancy,
social influence, faciliting condition berpengaruh signifikan terhadap behavioral
intention, selain itu juga ditemukan gender tidak memoderasi hubungan antara behavioral
intention dengan user behavior nasabah menggunakan layanan mobile banking perbankan
syariah di Kota Padang. Temuan tersebut menunjukan gender bukanlah variabel yang
memperkuat atau memperlemah hubungan antara behavioral intention dengan user
behavior dalam menggunakan mobile banking perbankan syariah di Kota Padang.
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ABSTRACT

This study aims to prove the effect of performance expectancy, effort expectancy,
social influence and faciliting conditions on the behavioral intention of customers in the
city of Padang to use Islamic banking mobile banking in the city of Padang. In addition,
this study aims to prove therrale of'gender as a‘moderator, of the relationship between
behavioral intention and customer user behavior. using sharia banking mobile banking
services in the city of Padang. In this study, the samples were several bank customers
with a sharia work system in the city of Padang who were randomly selected. Data
collection was carried out by distributing questionnaires directly or using a Google form.
The data analysis method was carried out using the Structural Equation Model. The
testing process begins with a measurement model assessment, namely testing the validity
and reliability, as well as testing the accuracy of the model. The hypothesis testing
process is carried out using the t-statistic test. Based on the results of hypothesis testing,
it was found that performance expectancy, social influence, facilitating conditions had a
significant effect on behavioral intention, besides that it was also found that gender did
not moderate the relationship between behavioral intention and user behavior of
customers using Islamic banking mobile banking services in Padang City. These findings
show that gender is not a variable that strengthens or weakens the relationship between
behavioral intention and user behavior in using Islamic banking mobile banking in the
city of Padang.
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