
 

 

1 

 

 

DAFTAR PUSTAKA 

Abdillah, Willy, & Jogiyanto. (2014). Konsep & Aplikasi PLS (Partial Least 

Square) untuk Penelitian Empiris. BPFE. 

Anggita, R., & Ali, H. (2016). Scholars Bulletin The Influence of Administrative 

Zakat Infaq and Sodaqoh Funds to Population Poor ( A case study Jambi city 

year 2011-2016 ). 239–244. https://doi.org/10.21276/sb 

Arora, S., & Sahney, S. (2018). Consumer ’ s webrooming conduct : an explanation 

using the theory of planned behavior. https://doi.org/10.1108/APJML-08-

2017-0185 

Ball, J., & Lamberton, C. (2015). Rising every time they fall: The importance and 

determinants of consumer resilience. Advances in Consumer Research, 43, 

191–196. http://www.acrwebsite.org/volumes/1019298/volumes/v43/NA-

43http://www.copyright.com/. 

Boobalan, K., & Nachimuthu, G. S. (2020). Organic consumerism: A comparison 

between India and the USA. Journal of Retailing and Consumer Services, 

53(November 2019), 101988. 

https://doi.org/10.1016/j.jretconser.2019.101988 

Chen, H., Beaudoin, C. E., & Hong, T. (2017). Securing online privacy: An 

empirical test on Internet scam victimization, online privacy concerns, and 

privacy protection behaviors. Computers in Human Behavior, 70, 291–302. 

https://doi.org/10.1016/j.chb.2017.01.003 

Cho, M., Bonn, M. A., & Li, J. (2020). Examining Risk-Reduction Behavior 

Toward Water Quality Among Restaurant Guests. Cornell Hospitality 

Quarterly, 61(3), 255–270. https://doi.org/10.1177/1938965520919106 

databooks. (2022). Penggunaan internet di Indonesia 2018-2021. 

https://databoks.katadata.co.id/datapublish/2022/03/23/ada-2047-juta-

pengguna-internet-di-indonesia-awal-2022 

Eisingerich, A. B., Rubera, G., Seifert, M., & Bhardwaj, G. (2011). Doing good and 

doing better despite negative information?: The role of corporate social 

responsibility in consumer resistance to negative information. Journal of 

Service Research, 14(1), 60–75. https://doi.org/10.1177/1094670510389164 

Famiyeh, S., Asante-Darko, D., & Kwarteng, A. (2018). Service quality, customer 

satisfaction, and loyalty in the banking sector: The moderating role of 

organizational culture. International Journal of Quality and Reliability 

Management, 35(8), 1546–1567. https://doi.org/10.1108/IJQRM-01-2017-

0008 

Fan, A., Kline, S. F., Liu, Y., & Byrd, K. (2022). Consumers’ lodging intentions 

during a pandemic: empirical insights for crisis management practices based 

on protection motivation theory and expectancy theory. International Journal 

of Contemporary Hospitality Management. 

Fransiska, V. S. (2017). Analisis Pengaruh Marketing Mix Terhadap Keputusan 

Pembelian Produk Makanan Cepat Saji. AGORA, 5(1), 1–12. 

https://jurnal.ubd.ac.id/index.php/PE/article/view/86/49 



 

 

2 

 

Ghozali. (2016). In Teknik dan Aplikasi menggunakan program SMARPLS 3.0. 

Universitas Diponogoro. 

Glandon, D. M. (2015). Measuring resilience is not enough; we must apply the 

research. Researchers and practitioners need a common language to make this 

happen. Ecology and Society, 20(2). https://doi.org/10.5751/ES-07576-

200227 

Green, E. C., Murphy, E. M., & Gryboski, K. (2020). The Wiley Encyclopedia of 

Health Psychology. The Wiley Encyclopedia of Health Psychology, 2, 3–6. 

https://doi.org/10.1002/9781119057840 

Hair, J. F. ., Anderson, R.E., T., R.L., & Black, W. C. (2014). Multivariate Data 

Analysis with Readings. 

Hansemark, O. C., & Albinsson, M. (2004). Customer satisfaction and retention: 

The experiences of individual employees. Managing Service Quality: An 

International Journal, 14(1), 40–57. 

https://doi.org/10.1108/09604520410513668 

Hsieh, Y. (Jerrie), Chen, Y. L., & Wang, Y. C. (2021). Government and social trust 

vs. hotel response efficacy: A protection motivation perspective on hotel stay 

intention during the COVID-19 pandemic. International Journal of 

Hospitality Management, 97(April), 102991. 

https://doi.org/10.1016/j.ijhm.2021.102991 

Ifinedo, P. (2012). Understanding information systems security policy compliance: 

An integration of the theory of planned behavior and the protection motivation 

theory. Computers and Security, 31(1), 83–95. 

https://doi.org/10.1016/j.cose.2011.10.007 

Irawan, H. (2008). Membedah strategi Kepuasan pelanggan. PT. Gramedia. 

Johnston, B. A. C., & Warkentin, M. (2010). F Ear a Ppeals and I Nformation S 

Ecurity B Ehaviors : a N E Mpirical S Tudy 1. MIS Quarterly, 34(3), 549–566. 

Kenneth C, L., & Laudon, J. P. . (2014). No Title (13th ed.). Salemba Empat. 

Kim, J., Yang, K., Min, J., & White, B. (2021). Hope, fear, and consumer behavioral 

change amid COVID-19: Application of protection motivation theory. 

International Journal of Consumer Studies, 19(April), 1–17. 

https://doi.org/10.1111/ijcs.12700 

Konuk, F. A. (2018). Price fairness, satisfaction, and trust as antecedents of 

purchase intentions towards organic food. Journal of Consumer Behaviour, 

17(2), 141–148. https://doi.org/10.1002/cb.1697 

Kotler, P., Keller, K. L., Ang, S. hoon, Tan, C. T., & Leong, S. M. (2018). 

Marketing Management an ASIAN PERSPECTIVE (Seventh Ed). Pearson. 

Kursan Milaković, I. (n.d.). Int J Consumer Studies - 2021 - Kursan Milakovi - 

Purchase experience during the COVID‐19 pandemic and social 

cognitive.pdf. 

Kursan Milaković, I., & Miocevic, D. (2022). Consumer’s transition to online 

clothing buying during the COVID-19 pandemic: exploration through 

protection motivation theory and consumer well-being. Journal of Fashion 

Marketing and Management. https://doi.org/10.1108/JFMM-04-2021-0105 

Kusmantini, T. (2012). Analisis Pengaruh E-Readiness Factors Terhadap Intensi 

Ukm Adopsi E-Business. Journal of Management and Business, 11(1), 84–96. 

https://doi.org/10.24123/jmb.v11i1.208 

Melati, I. (2020). Penggunaan Teori Motivasi Perlindungan untuk Menjelaskan 



 

 

3 

 

Fenomena Panic Buying di Periode Awal Terjadinya Pandemik COVID-19. 

Global Business Marketing. 

Ngatmo, & Bodroastuti, T. (2012). Faktor-Faktor yang Mempengaruhi Kepuasan 

Pelanggan pada PT. Sido Muncul Semarang. Jurnal Kajian Akuntansi Dan 

Bisnis, 1–25. https://www.neliti.com/publications/103095/faktor-faktor-yang-

mempengaruhi-kepuasan-pelanggan-pada-pt-sido-muncul-semarang 

Parkinson, J., David, P., & Rundle-Thiele, S. (2017). Self-efficacy or perceived 

behavioural control: Which influences consumers’ physical activity and 

healthful eating behaviour maintenance? Journal of Consumer Behaviour, 

16(5), 413–423. https://doi.org/10.1002/cb.1641 

Plotnikoff, R. C., & Trinh, L. (2010). Protection motivation theory: Is this a 

worthwhile theory for physical activity promotion? Exercise and Sport 

Sciences Reviews, 38(2), 91–98. 

https://doi.org/10.1097/JES.0b013e3181d49612 

Prentice-Dunn, S., McMath, B. F., & Cramer, R. J. (2009). Protection motivation 

theory and stages of change in sun protective behavior. Journal of Health 

Psychology, 14(2), 297–305. https://doi.org/10.1177/1359105308100214 

Price, H. O. (2011). Internet addiction. Internet Addiction, 1–119. 

https://doi.org/10.1177/0002764204270278 

Rad, R. E., Mohseni, S., Takhti, H. K., & Azad, M. H. (2021). Application of the 

protection motivation theory for predicting COVID-19 preventive behaviors 

in Hormozgan , Iran : a cross- sectional study. 1–11. 

Reivich, K., & Shatte, A. (2003). The resilience factor. Three rivers press. 

Rogers, R. W. (1975). A Protection Motivation Theory of Fear Appeals and 

Attitude Change1. The Journal of Psychology, 91(1), 93–114. 

https://doi.org/10.1080/00223980.1975.9915803 

Rominda. (2019). No Title. Yayasan Kita Menulis. 

Sekaran, U., & R, B. (2017). Metode Penelitian untuk Bisnis: Pendekatan 

Pengembangan- Keahlian (6,B ed.). Salemba Empat. 

Shobeiri, S., Mazaheri, E., & Laroche, M. (2014). How customers respond to the 

assistive intent of an E-retailer? International Journal of Retail and 

Distribution Management, 42(5), 369–389. https://doi.org/10.1108/IJRDM-

03-2013-0072 

Soral, P., Pati, S. P., & Kakani, R. K. (2022). Knowledge hiding as a coping 

response to the supervisors’ dark triad of personality: A protection motivation 

theory perspective. Journal of Business Research, 142, 1077–1091. 

https://doi.org/10.1016/j.jbusres.2021.12.075 

Southwick, S. M., & Charney, D. S. (2012). The science of resilience: Implications 

for the prevention and treatment of depression. Science, 338(6103), 79–82. 

https://doi.org/10.1126/science.1222942 

Syafri, H., & Besra, E. (2019). Pengaruh Hedonic Shopping Motivation , Store 

Atmosphere Dan Sales Promotion Terhadap Impulse Buying ( Survey : Pada 

Konsumen Kosmetik Transmart Kota Padang ). Jurnal Ilmiah Mahasiswa 

Ekonomi Manajemen, 4(4), 786–802. 

https://doi.org/10.24815/jimen.v4i4.13279 

Teasdele, E., Yardley, L., Schlotz, W., & Michie, S. (2012). The importance of 

coping appraisal in behavioural responses to pandemic flu. British Journal of 

Health Psychology, 7(1), 44–59. 



 

 

4 

 

Youn, S. Y., Lee, J. E., & Ha-Brookshire, J. (2021). Fashion Consumers’ Channel 

Switching Behavior During the COVID-19: Protection Motivation Theory in 

the Extended Planned Behavior Framework. Clothing and Textiles Research 

Journal, 39(2), 139–156. https://doi.org/10.1177/0887302X20986521 

Yusuf, M., Nurhilalia, Putra, A. H. P., & Kusuma. (2019). The impact of product 

quality, price, and distribution on satisfaction and loyalty. Journal of 

Distribution Science, 17(10), 17–26. 

https://doi.org/10.15722/jds.17.10.201910.17 

Zhanys, A. B., & Tursinbaeva, A. F. (2018). Internet Technology in Electronic 

Commerce. Journal of Physics: Conference Series, 1015(3). 

https://doi.org/10.1088/1742-6596/1015/3/032154 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


