DAFTAR PUSTAKA

Abdelkader,Osama Ahmed (2015) Impacts Of Perceived Risk And Attitude On
Internet Purchase Intention. International Journal of Marketing Studies,
Vol.7 No.6

Aghekyan-Simonian, Marine, Sandra F, Wi S.K, Veena C., (2012). The Role Of
Product Brand Image And Online Store Image On Perceived RisksAnd
Online Purchase Intentions For Apparel. Journal of Retailing and
Consumer Services 19

Assaad ,Waad, Jorge Marx G (2011). Social Network In Marketing (Social Media
Marketing) Opportunities and Risks. International Journal of Managing
Public Sector Information @and: Communicaton Technologies (IJMPICT)
vol.2no.1

Baber,Alina, Ramayah T., Muhammad .M., Bushra S., Samina I., and
Muhammad Sajjad - (2015) Online Word-Of-Mouth, Attitudes And
Intention To Purchase Electronic Products In Pakistan, Telematics and
Informatics 33.

Bataineh , Abdallah Q (2015) The Impact of Perceived e-WOM on Purchase
Intention: TheMediating Role of Corporate Image. International Journal
of Marketing Studies, Vol 7. No 1

Cheema, Amar and Purushottam P. (2010) ,Relative Importance Of Online Versus
Offline. Information For Internet Purchases:Product Category And
Internet Experience Effects. Journal of Business Reseach 63

Cheng, Hsiu-Hua and Shih-Wei Hang (2013) Exploring Antecedents And
Consequence Of - Online Group-Buying Intention:An  Extended
Perspective On Theory Of Planned Behavior,Chaoyang University of
Technology, Taiwan

Erkan,Ismail and Chris Evans (2015) The Influences Of E-Wom In Social Media
On Consumer Purchase Inentions: An Extended Approach To
Information Adoption”.Computers in Human Behaviour 61.

Farooq , Faraz and Zohaib Jan (2012). The Impact of Social Networking to
Influence Marketing through Product Reviews. International Journal of
Information and Communication Technology Research Vol. 2 No.8

Gangeshwer ,D. K. (2013). E-Commerce or Internet Marketing: A Business
Review from Indian Context. International Journal of u- and e- Service,
Science and Technology Vol. 6, No. 6

Ghozali, Imam. (2012). Konsep, teknik dan Aplikasi SmartPLS 2.0 M3. Badan
Penerbit Universitas Diponegoro.

Hair, et al. (2010). Multivariate Data Analysis with Readings, 7", Ghozth Edition.



Hair, J.F. Jr., Black, W.C.,Babin,B.J., Anderson, R.E., & Tatham, R.I. (2008).
Multivariate data analysis, 6" ed., NJ, Pearson Prentice Hall.

Hong , llyoo B. (2015). Understanding The Consumer’s Online Merchant
Selection Process: The Roles Of Product Involvement, Perceived
Risk, And Trust Expectation. International Journal of Information
Management 35

Jalilvand ,Mohammad Reza, Abolghasem E., and Neda S. (2013) Electronic Word
Of Mouth Effect On Tourist Attitudes Toward Islamic Destinations And
Travel Intentions : An Empirical Study In Iran. Social and Behavioral
Sciences 81

Jimenez , Fernando R and Norma A.M., (2013) Too Popular to Ignore: The
Influence of Online Reviews on Purchase Intentions of Search and
Experience-Product; Journal 'of Interactive Marketing 27

Jumlah pengguna Instagram mencapai 400 juta orang di dunia(2015) //
www.tempo.co ,tanggal akses sabtu 9 April 2016.

Kotler, Philip and Kevin Lane Keller. (2009). Manajemen Pemasaran. Jilid 1.
Edisi 13. Jakarta: Erlangga

Kusumah, Ryan (2015). Analyze the effect of Trust, Price,Quality and Perceived
Risk toward consumen purchase behaviour in online shops Instagram.
Jurnal Berkala llmiah Efisiensi. VVol. 15 No. 05

Latiff, Zulkifli Abd. and NuriAyuni S.S., (2015). New Business Set Up for
Branding Strategies on Social Media — Instagram. Procedia Computer
Science 72.

Lim, YiJin, Abdullah O., Shahrul N., Salahuddin, Abdul Rahim R., and Safizal
Abdullah (2015) Factors Influencing Online Shopping Behavior: The
Mediating Role of Purchase Intention, Procedia Economics and Finance
35

Liu,Matthew Tingchi, James L Brock, Gui Cheng Shi, Rongwei Chu and Ting-
Hsiang Tseng (2012). Perceived Benefits, Perceived Risk And Trust :

Influences On Consumers’ Group Buying Behaviour”. Asia Pasific
Journal of Marketing and Logistic VVol. 25 No 2, 2013

Lovet, Mitchell J, Renana Peres, and Ron Shachar (2013) On Brands and Word of
Mouth, Journal of Marketing Research Vol. 1

Lu, Chang and Chang (2014). Consumer Attitudes Toward Blogger’s Sponsored
Recommendations AndPurchase Intention: The Effect Of Sponsorship
Type, Product Type, And Brand Awarenes, Computers in Human
Behaviour 34


http://www.tempo.co/

Maxham I, James G., (2001). Service Recovery’s Influence On Consumer
Satisfaction, Positive Word Of Mouth And Purchase Intention..Journal of
Business Research 54

Park,Jinye,Sharron J. Lennon and Leslie Stoel (2005) On-Line Product
Presentation: Effects on Mood, Perceived Risk, and Purchase Intention.
Psychology & Marketing, Vol. 22 (9)

Pengguna Instagram Di Indonesia Banyak Yang Follow Akun Fashion (2015)
//www.gosbiz.com .akses 30 april 2016

Schiffman,Leon G., and Leslie L. Kanuk. (2010). Consumer Behaviour-
TenthEdition. Pearson International Edition.

Sekaran,Uma. (2006). Metode Penelitian untuk Bisnis. Jilid 2. Salemba Empat:
Jakarta. VE]

Sema,Patarawadee (2013). Does Social Media Affect Consumer Decision
Making?. MBA Student Sholarship. Paper 24. Johnson & Wales
University

Yoo,Chul Woo, Yong Jin Kim and Lawrence Sanders (2013). The Impact Of
Interactivity Of Electronic Word Of Mouth Systems And E-Quality
On Decision Support In The Context Of The E-Marketplace.
Decision support systems 55



