LIST OF CONTENT

LIST OF TABLES ... ..ot %
LIST OF FIGURES ... .o vii

LiST.OF APPENRIARS I ANQL L LA LAINALA L. A . o s viii
CHAPTER | INTRODUCTION. ..ottt 1
1.1 Background of RESEArCh .........cccecieiiiiii i 1
1.2 ReSEarch QUESLIONS ........ccviiiriiiie e ittt cree et e e beesbeesnre e sreesnnas 4
1.3 Objective of the RESEArCh ..........ccccovveiiiiiiicece e 5
1.4 Contributions of the RESEAICN............ccoiiiiiiiiiiicie e, 5
1.5 Scope OFf RESEAICN........cviiiiiicc e 6
1.6 Outline of The RESEAICH .........ccoiiiiiiiiiiieieeee e 7
CHAPTER Il LITERATURE REVIEW ... 8
2. 1. MSE (Micro-Small Enterprises) as Economic Growth Engine.................... 8
2. 2. Information Technology in BUSINESS .........ccccoiiiiiiieiienie e 9
2. 3. Role of IT in Micro and Small Enterprises (MSES) ........cccocvvvvnviisiiciiennne 9

2. 4. Factors Influencing The Intention to AdOPt 1T .......ooviiiiiiiiiiniciceee 10

2.4.1. Technological Acceptance Model..........cccceveiiiiiiiiiiiiiciiseseins 11

2.4.2. Perceived USETUINESS.......cocoiiiiiiiiesie it e et e 13

2.4.3. Perceived Ease Of USE........cccoiiiiiiiiniiinisies e 14

244, ALLTUES......coieieie et 15

2.4.5. SocCial INFIUBNCE.......cooiiie s 17

2.5. ReView Of Previous STUAY .......ccoocoiiiiiiiieieiee e 20



2.5.1. Perceived Ease of Use and Intention t0 USE.......coceeveeveeeceiiicneneaennn, 20

2.5.2. Perceived Usefulness and Intention to USe............cccocvreinerenieenne, 21
2.5.3. Perceived Ease of use and AttitUdES..........cccovvreiiiiieniiinescinee 21
2.5.4. Perceived Usefulness and AttItUAES...........ccvvrenieeiinnensiininieiisins 22
2.5.5. Attitudes and INTENLION.........coooirvirieiirireie e 23
2.5.6. Social Influence and AtItUAES...........ccoovrereiiiiieeee e 23
256. Research Framewark .................. o i e B xR 24
CHAPTER 111 RESEARCH METHODOLOGY ....ccooiiiiiieiiiiieieeies eaee 25
3.1 RESEAIrCN DESION cuveiuieiieceeceeste et sttt s sre e ens 25
3.2 LoCation Of RESEAICN........ccueiiiiiiiiciiceieiee e 26
3.3 Population and SamPIES ...........cceiieiieieecieieee e 26
3.34. Population A .............ccoooiiiiiiieeeceeie it e e sresnessas sl e 26
T T 1411 0] 1RSSR 27
34 TYPE OF DALA......eovieeiiiiiiieeiieie e 28
3.5 Data Collecting Method .........cccoveiiiiiiiiiiiniiiee s 29
3.6 Variable and Measurement..........cccooeriiiiiniiiniceese e 30
3.7 Operational DefiNITION. ........ccveiiiiiiieiesiei e 31
3.8 Data Analysis Method ...........cooiviieiiiiiiiirce e 33
3.8.107 YKalidity-FeSti. ... e TP g e e« IO N S seet v e e 33
3.8.2. Reliability TeSt......coeiiiiiirieieiee e 34
3.8.3. Structural MeasUremMeNt ...........cocoruereririieiieieeie e, 34
3.8.4. Respondents DeSCriPLiONS ........cceoervereiiniiieieie e 35

ii



3.8.5. HYpPOthesis TeSHING......ccciiiieiierie e 35
CHAPTER IV RESULT AND DISCUSSION......ccoiiiiiiiiieiiee e 36
4.1 Respondent CharaCteriStiC. . ..u v iveurrureesresieeireresicieasieseeseesee e sraeneas 36
4.1.1. Respondent Characteristic Based on Type of Business................. 37
4.1.2. Respondent Characteristic Based on Number of Personnel............. 37
4.1.3. Respondent Characteristic Based on Year of Starting Business......38
4.1.4. Respondent Characteristic Based on Year of Using IT ................. 38
4.1.5. Respondent Characteristic Based on Sales per Month..................... 39
4.1.6. Respondent Characteristic Based on Type of Media Used.............. 40
4.1.7. Respondent Characteristic Based on Type of Gadget/tools Used....40
4.2  Description of Questionnaire Items on Each Variable......................... 41
4.3 Test of INStrUMENtal ........cccooiiiiiiiiiee e 43
4.3.1  Validity TeSE....cviiieiicie ettt 43
4.3.2 Reliability TESt.....ccooiiiiiiieieie e 49
4.4 HYPOLhESIS TESTING......coeeiiis et 50
4.4.1. The Influence of PEOU to the Intention to Use IT...........ccoevennn. 51
4.4.2. The Influence of PU to Intentionto Use IT...............c.oin. 51
4.4.3. The Influence of PEOU to Attitudes.............c.ccooeieiiiiiiiinn. 52
4.4.4. The Influence of PU to Attitudes...........cccoevi i, 53
4.4.5. The Influence of Attitudes to Intention.............................. 53
4.4.6. The Influence of Social Influence to Attitudes........................ 54
4.5 DISCUSSION ..cviiiieiiteite sttt sttt et bbbttt 54

iii



45.1. Perceived Ease of Use Affect The Intentionto Use IT................ 54

4.5.2. Perceived Usefulness Affect The Intentionto Use IT................ 55
4.5.3. Perceived Ease of Use Affect The Attitudes........................... 56
4.5.4. Perceived Usefulness Affect The Attitudes........o..covieieiennnnn. 4
4.5.5. Attitudes to Intentionto use IT........ooooiiiiiiiiii e, 58
4.5.6. Social Influence to AItUdES. .......cooieiiiiiiiiiii e 58

CHAPTER V CONCLUSION, IMPLICATION, LIMITATIONS AND

RECOMMENDATION OF RESEARCH ..o oot 59
5.1 Conclusion of the RESEAICH .........coov oot 59
5.2 Implication of the ReSearch..........c.ccccooeiieiiiie i 61
5.3 Limitation of the RESEAICH .........cooiiieeeeeeeeeee e 63
5.4 Recommendation of the RESEAICN...........ueeeveeeeeee e 62

REFERENCE

APPENDIX

iv



LIST OF TABLES

Table 3.1 Operational Definition.............coiiiiiiiiiii e e 32
Table 4.1 SUNVEY ReSUIL ... e 36
Table 4.2 Respondent Characteristic Based on Type of Business. ...............ccceee. 37
Table 4.3 Respondent Characteristic Based on Number of Personnel.....................38
Table 4.4 Respondent Characteristic Based on Year of Starting Business................. 38
Table 4.5 Respondent Characteristic Based on Year of Using IT...........ccccccoveeeene. .. 39
Table 4.6 Respondent Characteristic Based on Sales per month.............c.ccccv e 39
Table 4.7 Respondent Characteristic Based on Media Used............ccccoocevvevieec e 40
Table 4.8 Respondent Characteristic Based on Tools Used.............cccocvevveieeiieiiennnn 40
Table 4.9 Response of Respondents on Perceived Usefulness............ccccccvovveiivevnenee. 41
Table 4.10 Responses of Respondent on Perceived Ease of Use...........cccccevvveinennnne 41
Table 4.11 Responses of Respondent on AttItUES...........ccevvevieieiieie e 42
Table 4.12 Responses of Respondent on Intention t0 USe.........cccccevevvvveiviiieiveneenne 42
Table 4.13 Result of Respondent on Social Influence..........ccccoovveiiiveivieiciieene 42
Table 4.14 Outer Loading in First Validity TeStiNg.........cccoovvveviiriiieneieie e 44
Table 4.15 Average Variance Extracted (AVE) First TeSt.......cccoooeviiinenienienieniennen, 44
Table 4.16 Outer Loading in Final Validity TeSting.........ccccoevrvriiniieiiienieiiseeeen, 46
Table 4.17 Average Variance Extracted (AVE) Final Test.......ccccoooviiineiiniinn 46
Table 4.18 Cross Loading for Intention t0 Use IT.......ccccceviiieiienece e 48
Table 4.19 Latent Variable Correlation (Square Root of AVE).........c.ccocvviiiniinnnne 49
Table 4.20 Cronbach Alpha & Composite Reliability.............ccooviviiiiiiniiiie, 50
Table 4.21 Path Coefficients (Mean, STDEV, T-Values)..........ccccevvvviineninnniennnn, 50



Table 4.22 Coefficient Test result of PEOU and INtention...........coooeveeeeeeeeieeeeeeene. 51

Table 4.23 Coefficient Test result of PU and INtention............c.ccoeevrenciicicinnnnene 51
Table 4.24 Coefficient Test result of PEOU and Attitudes...........cccoovveiiincnnnnennns 51
Table 4.25 Coefficient Test result of PU and AttitUdes........cccoovrveiieinnsiinineniiinnes 51
Table 4.26 Coefficient Test result of Attitudes and INtention............cccceevveriiinennns 51
Table 4.27 Coefficient Test result of Social Influence and Attitudes..............ccceue.ne. 51

vi



LIST OF FIGURES

Figure 2.1 The Original TAM MOdEl..........ccooviiiiiiiieeeee e 12
Figure 2.2 Research Framework...... ... .. 4.0 S AN L L L A s i 24
Figure 4.1 Structural Model in First EStIMation..........cccccevviiievveve e e 45
Figure 4.2 Structural Model in Final EStimation..............ccccooveveiieii i 47

vii



LIST OF APPENDIXES
Appendix A. Questionnaire (Indonesian)
Appendix B. Questionnaire (English)
Appendix C. Data Collection for PLS

Appendix D. PLS Result

viii



