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ABSTRACT

In the modern era with technological advances as it is today, many companies are vying to improve their|
products. Including in terms of sensitivity to consumer needs today. For now, companies are also requir

10 be more reactive to changes and needs that occur.in soc{ay. No wonder now that skin care products hav
become a necaslty for everyonc, especially millennial people Who pay more attention to appearance.
company is also competing in marketing its products, one of which is Somethinc. Social media marketi
electronic word of mouth and brand ambassador are some parts of digital marketing that companies use t
attract the consumer. This study aims to examine the effect of social media marketing, electronic word o
mouth and brand ambassador on millennial consumer’s purchase intention of Indonesian local ski
product Somethinc with thecn«cofmdymﬂlelllhlhm The sample was taken from 145
using the probability method. Data collection using a quantitative approach with an_onlin
survey technique. This research found that soc 1g has a  positive and significant effect o
consumer purchase intention. Besig x ‘word o
significantly affected by the consumer
significantly effect on consumer
marketing has a positive impact on consu
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