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ABSTRAK

Indonesia melakukan pemilihan kepala daerah serentak pada Tahun 2020. Namun ada
yang berbeda pada pemilu serentak tersebut. Pada awal Tahun 2020 Indonesia bahkan
dunia dilanda pandemi yang bernama Covid-19. Kondisi ini berdampak pada proses
Pilkada serentak di Indonesia. Oleh sebab itu KPU mengeluarkan PKPU No 13
Tahun 2020 tentang Perubahan Kedua Peraturan KPU No 6 Tahun 2020 Tentang
Pelaksanaan Pemilihan Gubernur dan Wakil Gubernur, Bupati dan Wakil Bupati,
dan/ atau Walikota dan Wakil Walikota serentak lanjutan dalam bencana non alam
Covid-19. Hal yang mendasar pada PKPU No 13 Tahun 2020 tersebut adalah tentang
penerapan metode kampauye, -dari”metode konvensional menu;u metode daring.
Tujuan peneliti dalah\'héﬁﬂa hﬂatmg,; i ategi  kampanye
Mahyeldi-Audy ppda Pilkada 2020. Penelitian ini Trgguhalg etode kualitatif
studi kasus instrumental. Teori yang digunakan adalah teori mode I ampanye Nowak
i a bentuk strategi

kampanye yang dilakukan ‘Ma 4:" ‘ , terdapat kerja
sama yang baik ' edua, Mahyeldi-Audy
memaksimalkan'kunjung angsung. Ketiga
Memanfaatkan mili ator 'secara Door To
Door. Keempat Menge ggarap relawan dalam
merangkul Mileni elompok profesi, tokoh
masyarakat sert Terakhir, Isu
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ABSTRACT

Indonesia held simultaneous regional head elections in 2020. However, there was something
different about the simultaneous elections. At the beginning of 2020, Indonesia and even the
world were hit by a pandemic called Covid-19. This condition has an impact on the
simultaneous local election process in Indonesia. Therefore, the KPU issued PKPU No. 13 of
2020 concerning the Second Amendment to KPU Regulation No. 6 of 2020 concerning the
Election of Governors and Deputy Governors, Regents and Deputy Regents, and/or Mayors
and Deputy Mayors simultaneously continuing in the non-natural disaster Covid-19. The
fundamental thing in PKPU No. 13 of 2020 is the application of campaign methods, from
conventional methods to online methods. The purpose of this study is to explain and analyze
the Mahyeldi-Audy campaign strategy-in-the-Pilkada 2020. This study uses a qualitative

method of instru e studiess: Thes theokysusedvis § QW rneryd campaign
model theory. Th Qﬂrﬁ@?ﬁb\%ﬁ mge%sﬁﬁ(;i rms of campaign

strategy carried / the Mahyeldi-Audy pair. First, there is g ooperation in the
Mahyeldi-Audy rlning’ team. Second, Me i=Audy maximized visits to the field during
the campaign period. Third, Utili tancy of party cadres as door-to-door
communicators. Fou ective to.v on volunteers in embracing

lf»’i:?:?n. , community leaders and
paign es that were presented




