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ABSTRACT 

 

Abstract: This study aims to determine the effect of the application of digital marketing, 

customer relationship marketing, product quality and price on the sales volume of 

rendang SMEs in West Sumatra. This research design includes causal associative 

research using quantitative methods. The research data were collected from rendang 

SMEs in West Sumatra with 76 samples of rendang SMEs. This study uses purposive 

sampling method in the sample collection process. Data processing in this study used the 

IBM SPSS statistics 25 program. The results found that digital marketing had a positive 

and significant effect on the sales volume of rendang SMEs in West Sumatra. Customer 

relationship has a positive and significant impact on the sales volume of rendang SMEs in 

West Sumatra. Product quality has a positive and significant effect on the sales volume of 

rendang SMEs in West Sumatra. Price does not affect the sales volume of rendang SMEs 

in West Sumatra 
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ABSTRACT 

 

Abstrak: Studi ini bertujuan untuk mengetahui pengaruh penerapan digital marketing, 

customer relationship marketing, kualitas produk dan harga terhadap volume penjualan 

UMKM rendang di Sumatera Barat. Desain penelitian ini termasuk penelitian asosiatif 

kausal dengan menggunakan metode kuantitatif. Data penelitian dikumpulkan dari 

UMKM rendang di Sumatera Barat dengan 76 sampel UMKM rendang. Penelitian ini 

menggunakan metode purposive sampling dalam proses pengumpulan sampel. 

Pengolahan data pada penelitian ini menggunakan program IBM SPSS statistics 25. Hasil 

penelitian menemukan bahwa digital marketing berpengaruh positif dan signifikan 

terhadap volume penjualan UMKM rendang di Sumatera Barat. Customer relationship 

berpengaruh positif dan signifikan terhadap volume penjualan UMKM rendang di 

Sumatera Barat. Kualitas produk berpengaruh positif dan signifikan terhadapa volume 

penjualan UMKM rendang di Sumatera Barat. Harga tidak berpengaruh terhadap volume 

penjualan UMKM rendang di Sumatera Barat 
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