
THE EFFECT OF OMNI-CHANNEL CAPABILITY TOWARDS CUSTOMER 

SATISFACTION THROUGH ONLINE EXPERIENCE & VALUE CO-

CREATION AS MEDIATING VARIABLES 

 

Submitted By: 

Arbi Abdullah Saleh 

1810523009 

 

 

 

Thesis Supervisor: 

Syafrizal, SE, ME, Ph.D 

 

BACHELOR’S DEGREE IN INTERNATIONAL MANAGEMENT 

FACULTY OF ECONOMICS AND BUSINESS 

ANDALAS UNIVERSITY 

PADANG 

2022 




	Page 1

