
 

REFERENCES 

Arrizki, D. Mi., Mutiarsih, Y., & Sopiawati, I. (2020). An Analysis of Code 

Switching and Code Mixing in the film “Tokyo Fiance” by Stefan Liberski. 

509. 

Aulia, A. (n.d.). Mixing and Switching Languages In Sms Messages (M. Sebba, S. 

Mahootian, & C. Jonsson (Eds.)). Routledge. 

Bloomfields, L. (1993). Language (M. Sebba, S. Mahootian, & C. Jonsson 

(Eds.)). Routledge. 

Chambers, J. ., Trudgill, P., & Schilling-Estes, N. (2002). Language Variation 

and Change. Blackwell. 

Charles, D. A. and G. (1992). Rethinking Context Language as an Interactive 

Phenomenon (M. Sebba, S. Mahootian, & C. Jonsson (Eds.)). Routledge. 

Charlotte, H. (1991). An Introduction to Bilingualism (M. Sebba, S. Mahootian, & 

C. Jonsson (Eds.)). Routledge. 

Dilavenna Surya, N. (2017). Code-Mixing in the Food and Drink of Online Shop 

OLX Indonesia (M. Sebba, S. Mahootian, & C. Jonsson (Eds.)). Routledge. 

Dyarini, F. A. (2018). Code-Switching and Code-Mixing Used in GoGirl! 

Magazine (M. Sebba, S. Mahootian, & C. Jonsson (Eds.)). Routledge. 

https://eprints.undip.ac.id/65776/Herk 

Gerard, V. H. (2012). What is Sociolinguistics? (M. Sebba, S. Mahootian, & C. 

Jonsson (Eds.)). Routledge. 

Gerritsen, M., Nickerson, C., Hooft, A. van, Meurs, F. van, Korzilius, H., 

Nederstigt, U., Starren, M., & Crijns, R. (2010). English in Product 

Advertisements in Non-English- Speaking Countries in Western Europe: 



 

Product Image and Comprehension of the Text. Journal of Global 

Marketing. https://doi.org/10.1080/08911762.2010.504523 

Hoffman, C. (1991). An Introduction to Bilingualism (M. Sebba, S. Mahootian, & 

C. Jonsson (eds.)). Routledge. 

Holmes, J. (2013). An Introduction to Sociolinguistics (fourth). Routledge. 

Holmes, J., & Hazen, K. (Eds.). (2014). Research Method in Sociolinguistics. 

Willey Blackwell. 

Hutriani, M. F. (2019). Indonesian-English Code Mixing Used by the Presenters 

of Break Out Music Program (M. Sebba, S. Mahootian, & C. Jonsson 

(Eds.)). Routledge. 

Katherine, H. and J. S. (2019). The Role of Context in Sociolinguistic Perception 

(M. Sebba, S. Mahootian, & C. Jonsson (Eds.)). Routledge. 

https://doi.org/10.1515/ligvan-2018-0069 

Martin, E. (1998). The Use of English in Written French Advertising: A Study of 

Code-switching, Code-Mixing and Borrowing in a Commercial Context. 28. 

Martínez, C. T. (2019). The Influence of the English Language on the Description 

of Cosmetic Products (M. Sebba, S. Mahootian, & C. Jonsson (Eds.); Issue 

May). Routledge. https://doi.org/10.14198/raei.2017.30.11 

Modiano, M. (1999). International English in the Global Village. In M. Sebba, S. 

Mahootian, & C. Jonsson (Eds.), English Today (Vol. 15, Issue 2). 

Routledge. 

Muysken, P. (2000). Bilingual speech a typology of code-mixing. Cambridge 

University Press. 

Peter, T. (2000). An Introduction to Language and Society (M. Sebba, S. 

Mahootian, & C. Jonsson (Eds.); Fourth Edi). Routledge. 



 

Robby, A. (2018). Bahasa Indonesia-English Code-Mixing in Writing Business 

Proposal Emails: Understanding the Communicative Purpose (M. Sebba, S. 

Mahootian, & C. Jonsson (Eds.)). Routledge. 

https://doi.org/10.21512/lc.v12i2.3733 

Romaine, S. (n.d.). Language in Society (second). Oxford University Press. 

Sebba, M., Mahootian, S., & Jonsson, C. (Eds.). (n.d.). Language Mixing and 

Code-Switching in Writing. Routledge. 

Trakulkasemsuk, W., & Tontiwatkul, T. (2018). Roles of English in Facial 

Cosmetic Advertisements in Thai Magazines. Journal of English Studies. 

Wardaugh, R. (2010). An Introduction to Sociolinguistics (M. Sebba, S. 

Mahootian, & C. Jonsson (Eds.)). Routledge. 

Wardaugh, R., & Fuller, J. M. (2015). An Introduction to Sociolinguistics 

(seventh). Willey Blackwell. 

   

 

 

 

 

 

 


	REFERENCES

