DAFTAR PUSTAKA

Bilgihan, A. (2016). Gen y customer loyalty in online shopping: An integrated model
of trust, user experience and branding. Computers in Human Behavior, 61, 103—
113. https://doi.org/10.1016/j.chb.2016.03.014

Chang, S., & Gibson, H. J. (2015). The relationships between four concepts
(involvement, commitment, loyalty, and habit) and consistency in behavior across
leisure and tourism. Tourism Management Perspectives, 13, 41-50.
https://doi.org/10.1016/j.tmp.2014.11.003

Chopdar, P. K., Paul, J., Korfiatis, N., & Lytras, M. D. (2022). Examining the role of
consumer impulsiveness: in'multiple app usage behavior among mobile shoppers.
Journal of Business Research, 140(November  2021), 657-6609.
https://doi.org/10.1016/j.jbusres.2021.11.031

Coskun, G., & Norman, W. (2021). The influence of impulsiveness on local food
purchase behavior In a tourism context. Tourism, 69(1), 7-18.
https://doi.org/10.37741/T.69.1.1

Deci, E. L., Ryan, R. M., & Williams, G. C. (1996). Need satisfaction and the self-
regulation of learning Related papers. Learning and Individual Differences, 8(3),
165-183.

Dhar, R., & Gorlin, M. (2013). A ‘dual-system framework to understand preference
construction processes in choice. Journal of Consumer Psychology, 23(4), 528-
542. https://doi.org/10.1016/j.jcps.2013.02.002

Dias, P., & Teixeira-Botelho, I. (2016). 270 | issn 1696-2079. Revista de Estudios Para
El Desarrollo Social de La Comunicacion, 273(13), 270-291.

Gilbert, D. T., Giesler, R. B., & Morris, K. A. (1995). When-Comparisons Arise.
Journal of Personality- and Social  Psychology, 69(2), 227-236.
https://doi.org/10.1037/0022-3514.69.2.227

Google. (2012). The new multi-screen world study. Google think insight. Diakses pada
1 agustus 2022. https://www.thinkwithgoogle.com/marketing-strategies/app-and-
mobile/the-new-multi-screen-world-study/

Haryanto, Agus Tri. (2018) Pengguna Internet Indonesia Tembus 202,6 Juta. Diakses
pada 13 desember 2021. https://inet.detik.com/cyberlife/d-5407210/pengguna-
internet-indonesia-tembus-2026-juta

Houston, D. A., Sherman, S. J., & Baker, S. M. (1989). The influence of unique features
and direction of comparison of preferences. Journal of Experimental Social

81


https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/the-new-multi-screen-world-study/
https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/the-new-multi-screen-world-study/
https://inet.detik.com/cyberlife/d-5407210/pengguna-internet-indonesia-tembus-2026-juta
https://inet.detik.com/cyberlife/d-5407210/pengguna-internet-indonesia-tembus-2026-juta

Psychology, 25(2), 121-141. https://doi.org/10.1016/0022-1031(89)90008-5

Hsu, M. H., Chang, C. M., & Chuang, L. W. (2015). Understanding the determinants
of online repeat purchase intention and moderating role of habit: The case of
online group-buying in Taiwan. International Journal of Information
Management, 35(1), 45-56. https://doi.org/10.1016/j.ijinfomgt.2014.09.002

Iprice. (2021) “Peta E-Commerce Indonesia.”

Kardes, F. R., & Sanbonmatsu, D. M. (1993). Direction of comparison, expected
feature correlation, and the set-size effect in preference judgment. Journal of
Consumer  Psychology,  2(1),—39-54.  https://doi.org/10.1016/S1057-
7408(08)80074-5 ,

Khalifa, M., & Liu, V. (2007). Online consumer retention: Contingent effects of online
shopping habit and online shopping experience. European Journal of Information
Systems, 16(6), 780-792. https://doi.org/10.1057/palgrave.ejis.3000711

Khan, S. K., Ali, N., Khan, N. A.,; Ammara, U., & Anjum, N. (2020). Understanding
Multiscreen Phenomenon for Online Shopping through Perspective of Self-
Regulation and Dual Process Theory : Case of Chinese. Electronic Commerce
Research and Applications, 42. https://doi.org/doi: 10.1016/j.elerap.2020.100988

Khan, S. K., & Guoxin, L. (2020). Adoption of Multi-screen Multitasking in Young
Generation of China: A perspective of self-regulation. International Journal of
Technology and Human Interaction, 16(1), 1-17.
https://doi.org/10.4018/1JTHI.2020010101

Khan, S. K., Li, G., & Ali, N. (2017). Impact of Intrinsic Motivation Factors ;
Enjoyment , Autonomy and Impulsiveness on Youth Consumer ' s Multitasking
with Multi-Screens. 10(2), 11-22.

Lee, K.-Y. (2020). Untangling the Way Smartphone-based' Multiscreen Influences
Attitude  toward Mobile  Video  Advertising. 20(8), 176-185.
https://doi.org/https://doi.org/10.5392/JKCA.2020.20.08.176

Liao, C., Palvia, P., & Lin, H. N. (2006). Peran kebiasaan dan kualitas situs web dalam
ecommerce. Jurnal Internasional Manajemen Informasi, 26(6), 469-483.

Limayem, M., Hirt, S. G., & Cheung, C. M. K. (2007). R Esearch a Rticle H Ow H
Abit L Imits the P Redictive P Ower of I Ntention : T He C Ase of I Nformation.
MIS Quarterly, 31(4), 705-737.

Lin, T. T. C. (2019). Why Do People Watch Multiscreen Videos and Use Dual
Screening? Investigating Users’ Polychronicity, Media Multitasking Motivation,
and Media Repertoire. International Journal of Human-Computer Interaction,

82



35(18), 1672—-1680. https://doi.org/10.1080/10447318.2018.1561813

Lin, T. T. C., Kononova, A., & Chiang, Y. H. (2020). Screen Addiction and Media
Multitasking among American and Taiwanese Users. Journal of Computer
Information Systems, 60(6), 583-592.
https://doi.org/10.1080/08874417.2018.1556133

Lowenstein-Barkai, H., & Lev-On, A. (2018). Complementing or Substituting? News
in an Era of Multiple Platforms and Second Screens. International Journal of
Human-Computer Interaction, 34(10), 922-931.
https://doi.org/10.1080/10447318.2018.1471571

Muraven, M., & Baumeister, R, F.1(2000): Self-Regulation and-Depletion of Limited
Resources : = Does Self-Control Resemble a Muscle? 126(2), 247-259.
https://doi.org/10.1037//0033-2909.126.2.247

Nee, R. C., & Dozier, D. M. (2017). Second screen effects: Linking multiscreen media
use to television engagement and incidental learning. Convergence, 23(2), 214—
226. https://doi.org/10.1177/1354856515592510

Qurniawati, R. S., & Nurohman, Y. A. (2017). eWOM PADA GENERASI Z DI
SOSIAL MEDIA. Jurnal Manajemen Dayasaing, 20(2), 70-80.
https://doi.org/https://doi.org/10.23917/dayasaing.v20i2.6790

Rakhmah, Diyan Nur. (2021) Gen Z Dominan, Apa Maknanya bagi Pendidikan Kita?.
Diakses 10 Januari 2022.
https://puslitjakdikbud.kemdikbud.go.id/produk/artikel/detail/3133/gen-z-
dominan-apa-maknanya-bagi-pendidikan-Kita

Riyanto, Dwi Riyanto. (2021) Hootsuite (We are Social): Indonesian Digital Report
2021. Diakses pada 13 desember 2021. https://andi.link/hootsuite-we-are-social-
indonesian-digital-report-2021/

Rook, D., Fisher, R. J., Peck, J., Peck, J., & Fisher, R. J. (1995). Normative influences
on impulsive buying behavior Normative Influences on Impulsive Buying
Behavior.  Journal of  Consumer  Research, 22(3), 305-313.
https://doi.org/https://doi.org/10.1086/209452

Segijn, C. M. (2016). Second Screen Advertising: A Typology of Multiscreen.
Advertising in New Formats and Media, 77-96. https://doi.org/10.1108/978-1-
78560-313-620151003

Segijn, C. M., Voorveld, H. A. M., Vandeberg, L., Pennekamp, S. F., Smit, E. G.,
Segijn, C. M., Voorveld, H. A. M., Vandeberg, L., & Pennekamp, S. F. (2017).
Insight into everyday media use with multiple screens. 0487(August).

83


https://puslitjakdikbud.kemdikbud.go.id/produk/artikel/detail/3133/gen-z-dominan-apa-maknanya-bagi-pendidikan-kita
https://puslitjakdikbud.kemdikbud.go.id/produk/artikel/detail/3133/gen-z-dominan-apa-maknanya-bagi-pendidikan-kita
https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2021/
https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2021/

https://doi.org/10.1080/02650487.2017.1348042

Sekaran, Uma dan Roger Bougie, (2016), Research Method For Business: A Skill
Building Approach 17th Edition. Chichester: Wiley.

Sekaran, Uma dan Roger Bougie, (2017), Metode Penelitian untuk Bisnis: Pendekatan
Pengembangan-Keahlian, Edisi 6, Buku 1, Cetakan Kedua, Salemba Empat,
Jakarta Selatan 12610.

T. C. Lin, T. (2019). Multiscreen Social TV System: A Mixed Method Understanding
of Users’ Attitudes and Adoption Intention. International Journal of Human-
Computer . Interaction, 35(2), 99-108.
https://doi.org/10.1080/10447318.2018.1436115

Tversky, A. (1977). Psychological Review. 4.

Verplanken, B., & Orbell, S. (2003). Reflections on Past Behavior: A Self-Report
Index of Habit Strength. Journal of Applied Social Psychology, 33(6), 1313-1330.
https://doi.org/10.1111/j.1559-1816.2003.tb01951.x

Wood, W., & Neal, D. T. (2009). The habitual consumer. Journal of Consumer
Psychology, 19(4), 579-592. https://doi.org/10.1016/j.jcps.2009.08.003

84



