
 

 

DAFTAR PUSTAKA 

99.co. (2021). 5 Agen Properti Terbaik di Indonesia, Jumlah Broker Terbanyak! 

https://www.99.co/blog/indonesia/daftar-agen-properti-terbaik-di-indonesia/ 

Aufreiter, N., Boudet, J., & Weng, V. (2014). Why marketers should keep sending you e-mails. 

McKinsey&Company, 1–3. 

http://www.mckinsey.com/insights/marketing_sales/why_marketers_should_keep_sending_

you_emails 

Aytekin, Ç., & Keskin Demirli, S. M. (2017). The Role Of Social Media In Real Estate 

Marketing: A Research On The Transformation Of Real Estate Marketing In Turkey. Öneri 

Dergisi, 17–36. https://doi.org/10.14783/maruoneri.vi.331567 

Babatunde, T. O., & Ajayi, C. A. (2018). The impact of information and communication 

technology on real estate agency in Lagos Metropolis, Nigeria. Property Management, 

36(2), 173–185. https://doi.org/10.1108/PM-10-2016-0057 

Batra, R., & Keller, K. L. (2016). Integrating Marketing Communications: New Findings, New 

Lessons, and New Ideas. Journal of Marketing, 80(6), 122–145. 

https://doi.org/10.1509/jm.15.0419 

BİLGİN, Y. (2018). The Effect Of Social Media Marketing Activities On Brand Awareness, 

Brand Image And Brand Loyalty. Business & Management Studies: An International 

Journal, 6(1), 128–148. https://doi.org/10.15295/bmij.v6i1.229 

bisnis.com. (2020). 40 Persen Pengembang Hunian Bersubsidi Tumbang - Ekonomi Bisnis.com. 

Bisnis.Com. https://ekonomi.bisnis.com/read/20201020/47/1307673/40-persen-

pengembang-hunian-bersubsidi-tumbang 

BPS. (2016). Statistik Perumahan dan Pemukiman 2016. In Badan Pusat Statistik. 

Chaffey, D. (2015). Digital Business and E-commerce Management: Strategy, Implementation 

and Practice. Pearson Education Limited. 

Chatterjee, S., & Kumar Kar, A. (2020). Why do small and medium enterprises use social media 

marketing and what is the impact: Empirical insights from India. International Journal of 

Information Management, 53(December 2019), 102103. 

https://doi.org/10.1016/j.ijinfomgt.2020.102103 

Chen, S. C., & Lin, C. P. (2019). Understanding the effect of social media marketing activities: 

The mediation of social identification, perceived value, and satisfaction. Technological 

Forecasting and Social Change, 140(November 2018), 22–32. 

https://doi.org/10.1016/j.techfore.2018.11.025 

Digital 2021: the latest insights into the ‘state of digital’ - We Are Social. (n.d.). Retrieved 

February 23, 2021, from https://wearesocial.com/blog/2021/01/digital-2021-the-latest-

insights-into-the-state-of-digital 



 

 

Fang, Z., Luo, X., & Keith, M. (2015). How effective is location-targeted mobile advertising? 

MIT Sloan Management Review, 56(2), 14–15. https://sloanreview.mit.edu/article/how-

effective-is-location-targeted-mobile-advertising/ 

Fitria, Y., & Farida, F. (2018). Strategi Promosi Agen Properti Independen Pada Media Online. 

Jurnal Komunikasi Profesional, 2(2), 129–135. https://doi.org/10.25139/jkp.v2i2.1376 

Google, Temasek,  and B. & C. (2020). E-Conomy SEA 2020 Report. Internet Economy 

Research Program, 66. 

Group, W. B. (2020). Global Economic Prospects, June 2020. In Global Economic Prospects, 

June 2020 (Issue June). Washington, DC: World Bank. https://doi.org/10.1596/978-1-4648-

1553-9 

Hauser, J. R., Liberali, G. (Gui), & Urban, G. L. (2014). Website Morphing 2.0: Switching 

Costs, Partial Exposure, Random Exit, and When to Morph. Management Science, 60(6), 

1594–1616. https://doi.org/10.1287/mnsc.2014.1961 

Indonesia, B. (2020). Survei Harga Properti Residensial (Vol. 66). 

Indonesia, M. P. R. (2017). Peraturan Menteri Perdagangan Republik Indonesia Nomor 51/M-

Dag/Per/7/2017 Tentang Perusahaan Perantara Perdagangan Properti. 

http://jdih.kemendag.go.id/backendx/image/regulasi/16000920_Permendag_No__51_Th__2

017.PDF 

Irawan, A. W., Yusufianto, A., Agustina, D., & Dean, R. (2020). Laporan Survei Internet Apjii 

2019-2020 (Q2). In APJII (Vol. 2020). https://apjii.or.id/survei 

Jerath, K., Ma, L., & Park, Y.-H. (2014). Consumer Click Behavior at a Search Engine: The Role 

of Keyword Popularity. Journal of Marketing Research, 51(4), 480–486. 

https://doi.org/10.1509/jmr.13.0099 

Julianto, P. A. (2016). Kementerian PUPR : 13,5 Juta Keluarga Indonesia Belum Memiliki 

Rumah. Kompas.Com. 

https://money.kompas.com/read/2016/09/17/191946826/kementerian.pupr.13.5.juta.keluarg

a.indonesia.belum.miliki.rumah 

Kawidjaja, E. (2020). Dampak Pandemi Corona Pada Sektor Properti Tahun 2020. Jendela360. 

https://jendela360.com/info/dampak-pandemi-corona-pada-sektor-properti-tahun-2020/ 

Khraim, H. S. (2015). The Impact of Search Engine Optimization on Online Advertisement: The 

Case of Companies using E-Marketing in Jordan. American Journal of Business and 

Management, 4(2), 76–84. https://doi.org/10.11634/216796061504676 

Kotler, P. (2002). Manajemen Pemasaran di Indonesia, Analisis, Perencanaan, Implementasi 

dan Pengendalian. Salemba Empat. 

Kumar, A., Bezawada, R., Rishika, R., Janakiraman, R., & Kannan, P. K. (2016). From Social to 

Sale: The Effects of Firm-Generated Content in Social Media on Customer Behavior. 

Journal of Marketing, 80(1), 7–25. https://doi.org/10.1509/jm.14.0249 



 

 

Kusumo Hastuti, R. (2021). Properti Dihantam Pandemi, Begini Siasat Bisnis Grup 

Ciputra.Cnbcindonesia.Com.https://www.cnbcindonesia.com/market/20210406172424-17-

235735/properti-dihantam-pandemi-begini-siasat-bisnis-grup-ciputra 

Maslow, A. H. (1943). A theory of human motivation. Psychological Review, 50(4), 370–396. 

https://doi.org/10.1037/h0054346 

Prabawa, I. B. A. (2016). Guide to Invest in Property. Elex Media Komputindo. 

RICS. (2016). RICS professional standards and guidance, global: Real estate agency and 

brokerage. 

Seo, E.-J., & Park, J.-W. (2018). A study on the effects of social media marketing activities on 

brand equity and customer response in the airline industry. Journal of Air Transport 

Management, 66(September 2017), 36–41. https://doi.org/10.1016/j.jairtraman.2017.09.014 

Susilo, A., Rumende, C. M., Pitoyo, C. W., Santoso, W. D., Yulianti, M., Herikurniawan, H., 

Sinto, R., Singh, G., Nainggolan, L., Nelwan, E. J., Chen, L. K., Widhani, A., Wijaya, E., 

Wicaksana, B., Maksum, M., Annisa, F., Jasirwan, C. O. M., & Yunihastuti, E. (2020). 

Coronavirus Disease 2019: Tinjauan Literatur Terkini. Jurnal Penyakit Dalam Indonesia, 

7(1), 45. https://doi.org/10.7454/jpdi.v7i1.415 

Theiconomics.com. (2020). 3 Strategi Pemasaran Yang Efektif Saat Pandemi Covid-

19.https://www.theiconomics.com/art-of-execution/3-strategi pemasaran-properti-saat-

pandemi-covid-19/ 

Ullah, F., Sepasgozar, S., & Wang, C. (2018). A Systematic Review of Smart Real Estate 

Technology: Drivers of, and Barriers to, the Use of Digital Disruptive Technologies and 

Online Platforms. Sustainability, 10(9), 3142. https://doi.org/10.3390/su10093142 

Wang, Z., & Kim, H. G. (2017). Can Social Media Marketing Improve Customer Relationship 

Capabilities and Firm Performance? Dynamic Capability Perspective. Journal of Interactive 

Marketing, 39, 15–26. https://doi.org/10.1016/j.intmar.2017.02.004 

WHO/Europe | Coronavirus disease (COVID-19) outbreak. (2020). WHO. 

https://www.euro.who.int/en/health-topics/health-emergencies/coronavirus-covid-19 

Yasmin, A., Tasneem, S., & Fatema, K. (2015). Effectiveness of Digital Marketing in the 

Challenging Age: An Empirical Study. The International Journal of Management Science 

and Business Administration, 1(5), 69–80. https://doi.org/10.18775/ijmsba.1849-5664-

5419.2014.15.1006 

Zahari, W., Yusoff, W., & Ying, T. J. (2020). Review On Digital Marketing Adopted In Real 

Estate Industry. Journal of Critical Reviews, 7(14), 1501–1510. 

https://doi.org/10.31838/jcr.07.14.336 

 

 


