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ABSTRACT 

This study aims to determine the effect of product knowledge, perceived 
convenience, perceived risk and perceived benefits on intention to use 
ShopeePay e-wallet. The independent variables in this study were product 
knowledge, perceived convenience, perceived risk and perceived benefits, 
while the dependent variable in this study was the intention to use the 
ShopeePay e-wallet. 
This study conducted a survey with questionnaires to 343 respondents who 
met the research criteria. This study uses a sampling technique used is the 
purposive sampling method. Testing this hypothesis using multiple linear 
regression analysis model to test the effect of product knowledge, perceived 
convenience, perceived risk and perceived benefits on intention to use 
ShopeePay e-wallet. Based on the results of the study, partially product 
knowledge, perceived convenience and perceived benefits have a significant 
effect on intentions to use ShopeePay e-wallet. Meanwhile, the perception of 
risk is partially insignificant to the intention to use the ShopeePay e-wallet. 
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