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ABSTRAK

RESEPSI PELAKU PARIWISATA TERHADAP KAMPANYE InDOnesia CARE TENTANG
PENERAPAN PROTOKOL KESEHATAN CHSE DI KOTA BUKITTINGGI

Oleh:
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1710862010

Pembimbing:
Dr, Emerdldy Chatrd, M.I.Kom
Diego, M.I.Kom, M.Sos

Perbeddan ddlam memakndi sebudh pesdn, menjddi suatu tantdngan besar ydang dihadapi oleh
komunikator ddlam menyampdikdn sebudh pesdn. Situdsi seperti ini secara tidak ldngsung
menyebdbkdn banyak ddri komunikan belum mampu bahkdn tidak memadhdmi maksud dan tujuan
ddri apa yang disampdikan oleh komunikdtor. Oleh Kdrend itu, penelitian ini bertujuan untuk
mendeskripsikan resepsi pelaku pdriwisdta terhaddap kampdnye InDOnesia CARE tentang
penerapan protokol Kesehdtan CHSE di Kotd Bukittinggi dan mengdnalisis penerdpan protokol
kesehatan CHSE pada pelaku pdriwisdtad di Kota Bukittinggi. Kampdnye ini sendiri merupakan
sebudh kampdnye ndsiondl tentang mengimplementdsikan panduan protokol kesehatan CHSE, ydng
dikampanyekan secdrd ldngsung kepadd masydrakdt khususnya padd pelaku pdriwisata sekaligus
verifikasi untuk menghadirkan destinasi wisdata bersih, sehat, aman dan lingkungan yang lestari.
Penelitian ini menggunakan metode penelitian etnografi kritis dan paradigma kritis. Pemilihan
informan penelitian menggunakan teknik purposive. Teori yang digunakan yaitu teori encoding-
decoding ddri Studrt Hall dengdn'teknik pengumpulan data diperoleh dengan cara wdwadncdra,
observdsi partisipdsi pdsif ddn dokumentdsi. Teknik dndlisis datda menggundkan dndlisis model
Spradley. Hdsil penelitian menunjukkan bahwa peldku pdriwisdta di Kota Bukittinggi berada pada
dominant hegemonic position ddn negotiated position ddldm meresepsi pesdan ddri Kampanye
InDOnesia CARE. Akan tetdpi, setelah dddnyd perdturdn bdru mengendi kebijdkan dalam
pendngandn Covid-19 ddn seteldah satu tdhun diterdapkannyd program tersebut, resepsi pelaku
pariwisatd lebih mengarah negotiated position.
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ABSTRACT

Tourism Actors Reception Of The InDOnesia CARE Campaign on The Implementation Of The
CHSE Health Protocol in Bukittinggi
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Diego, M.I.Kom, M.Sos

The difference in interpreting a message, becomes a big challenge faced by communicators in
conveying a message. This situation indirectly causes many of the communicants not yet able to
even understand the intent and purpose of what is conveyed by the communicator. Therefore,
this study aims to describe the reception of tourism actors on the InDOnesia CARE campaign
about the implementation of CHSE health protocols in Bukittinggi city and analyze the
application of CHSE health protocols to tourism actors in Bukittinggi city. This campaign itself is
a national campaign on implementing the CHSE health protocol guidelines, which is campaigned
directly to the public, especially tourism actors, as well as verification to bring clean, healthy,
safety and environmentally sustainable tourist destinations. This research uses critical
ethnographic research methods.and critical paradigm. Selection of research informants using
purposive techniques. The theory used is the theory of encoding-decoding from Stuart Hall with
data collection techniques obtdined by interviewing, observation of passive participation and
documentation. Data analysis techniques used Spradley model analysis. The results showed that
tourism actors in Bukittinggi were in a dominant hegemonic position and negotiated position in
recepting the message from InDOnesia CARE campaign. However, after the new regulations
regarding policies in handling Covid-19 and after one year of the implementation of the program,
the reception of tourism actors leads to a negotiated position.
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